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1. IlepeyeHp MIIAHUPYEMBIX Pe3yJIbTATOB 00y4eHHsI 110 JMCHUILIHHE (MOY110),
COOTHECCHHBIX C INIAHUPYEMBIMHU PE3YJIbTATAMHU OCBOCHHUSA IPOrpaMMbI

Jucoumnmaa OT/1.B.02 AHrauickuit sI3pIk Ut TpodecCHOHANBHBIX Iedeh oOecTieunBaeT

OBJIAACHUC CICAYIOIUMU KOMIICTCHIIUAMMU

Kon HaumenoBanue | [lmanupyemblie pe3ynbTaThl 00YUSHHS 110 TUCITUTUTMHE
KOMIIETEHIIUU | KOMIIETEHIUHU
OK -4 CIIOCOOHOCTh K | 3HAHUA:
KOMMYHHKAIMK | 3HATh IPaMMaTUYECKHE, CTHIIMCTHYECKUE U KyIbTYPHEIE
B YCTHOM M HOPMBI HTHOCTPAHHOTO (aHTJIMICKOTO) SI3BIKA, & TAK)KE KOPITYC
MHUCEMEHHOIM JIEKCUKH TI0 OCHOBHBIM TEMAaTHKaM, B TOM YHUCJIC U YIIPABICHUS
dopMax Ha OpTraHM3alUsIMHU U MPOSKTaMU B chepe KYIbTYPhl
PYCCKOM H YMenus:
MHOCTPAHHOM OCYIIECTBIATH KOMMYHHKAITUIO HA HHOCTPAHHOM

SI3BIKAX IS
perieHus 3aaa4y
MEKITHYHOCTHOT
ou
MEXKYJIbTYPHOT
0
B3aUMOJICUCTBUS

(aHTUIICKOTO) S3BIKE B PaMKaX MIMPOKOTO CIIEKTPa TEM, B TOM
YHCIIe U IEJIOBYIO0 KOMMYHHUKALHIO 110 IpoOIeMaTrKe
KyJbTYpPHOTO MEHEPKMEHTA U COLMOKYIIbTYPHOTO
MIPOEKTUPOBAHMS;

Hagbiku:

HCIIOJIb30BaHUSA COBPEMCHHBIX CIIPABOYHBIX MaTCPpHAJIOB
(CTIpaBOYHUKOB, CJIOBAPEH U T.11.) )1 CAMOCTOSATEIIBHOTO
MOMCKa HEOOXOIMMOI TpaMMaTHIECKON JIEKCHIECKON 1 HHOU

nHopmarmu B cepe nmpodeccrnoHaIbHON NesITENPHOCTH

2. O0bem 1 MecTO JUCHHILINHBI (MoayJsi) B ctpykrype OII BO
B cootBerctBum ¢ yueOHBIM tuiaHOM aucrminimHa OTJ[.B.02 «AHTIUHACKHAN SI3BIK IS
mpo(ecCHOHANBHBIX IIeNiei» BXOAUT B cocTaB (haKyIbTaTUBHBIX AUCHMIUIMH U U3ydaercs B 4
cemectpe. OOmiast Tpy1I0€MKOCTh JUCHMILIUHBI cocTaBisieT 36 yacos (1 3.e.)
Hucuunnuna onupaercs Ha B1.5.01 «Muoctpannsiil a3eik» U b1.5.02 «Akanemuueckoe

YTEHUEY.
3. Conep:kaHue M CTPYKTYpa JMCHUILIHHBI (MOZYJIsA)
Ta0nuua 2.
O0beM AUCHUILIMHBL, Yac. dopma
KonTakTHas paborta TEKYIIETOo
o0yyaromuxcs ¢ KOHTPOJIS
u pero1aBaTeeM yCIIeBaeMo
Ne i/ AMMCHOBARHE TEM 10 BUJAM Y4eOHBIX cru
(paznenos), Bcero . CP
3aHIATHN MTPOMEXKYT
OYHOM
J . [JIP |1I3 | KCP aTTecTanu
u
Ounas dhopma o0ydeHus
Tema 1 [IpodeccronanbHbII 36 28 8 KP
KOHTEKCT MEHEPKMEHTA B |
cdepe KyIbTypBhlL.
[IpoMexkyTo4yHas arTecTanus 3ayeT
Bcero: 36/1 28 8

4



Ne i/t

HaumenoBanwue tem
(paznenos),

OO0BeM TUCHMIUIMHEIL, Yac. dopma
KonrakTHas pabora TEKYIIEro
o0yyaromuxcs ¢ KOHTPOJIS

Beero | MPenonaBarenem cp | yenesaemo
10 BUJIaM y4eOHBIX cTH ,
3aHSATUN IIPOMEKYT
J [JiP [03 | KCP OUHOI

Ounas popma 0ObydeHus

KP — xontpospHas padora, [l - auckyccus

Copnep:xxanue TUCHUILIUHBI (MO1YJIAA)

Ne n/m HaumeHoBaHue TeM (pa3/iaeioB) Conep:kanue Tem (pa3iesioB)
[TpodeccronanbHbBII KOHTEKCT Crenduka ynpaBJIeHYECKOTO JUCKypca Ha
MEHEJKMEHTa B c(hepe KyJIbTyphl aHIJIMHCKOM A3bIKE. OcHoBHas

TCPMUHOJIOT A 110 TEMaM.: OCHOBBHI
MEHE/DKMEHTA; TeHJCHIIUN Pa3BUTHUS HAYKH;
Tema 1 0COOEHHOCTH YIPABJICHUS OpTraHU3aIlMend U

MPOEKTOM B cdepe KYyJbTYphl; MOAXOABI K
HCCJICIOBATEIBCKOM JIeATSIIHbHOCTH B
00J1aCTH MEHEKMEHTA; BHYTPUKOMAaHHAs
KOMMyHI/IKaI_II/ISI nu KOMMyHI/IKaI_II/ISI C
ayJUTOPHEH MPOEKTa.

4. MaTtepuaJjbl TeKylIero KOHTPOJIsl yCleBaeMoCTH 00y4aromuxcsi U (PoH/I 0OLeHOYHBIX
CpPeACTB MPOMEKYTOYHOM aTTeCTAIMH MO JUCHUIIHHE (MOAYJII0)

4.1. Tekyuuii KOHTPOJIb yCII€eBAEMOCTH

4.1.1. ®opMBbI TeKyLIEro0 KOHTPOJISA yCIIeBAeMOCTH
B X0A¢ pea3al JUCHUIIIIMHBI UCTIOJIB3YIOTCA CICAYIOINME METOABI TCKYIICTO KOHTPOJIA U

YCIICBAEMOCTHU o6yqa}0umxc;1:

— IIPY MPOBEJICHUU 3aHATHUN CEMUHAPCKOT0 TUIIA!

KOHTPOJIbHbIE pabOThI, BKJIIOYAIOIIUE 3a/1aHUs 110 TPAMMaTHYECKOMY U JIEKCHYECKOMY
Marepuaiy, IpOUIEHHOMY 10 TEME, a TAKKE YTCHHIO U ayIUPOBAHUIO.
OTnenpHO JalOTCs YCTHBIE 3a1aHUs, BKIIOYAIOIINE TPOBEPKY HABBIKOB BEJICHUS TUCKYCCUI

YYaIuxcsl.

4.1.2. MaTtepuajbl TeKyllero KOHTPOJIsl YCIIeBA€eMOCTH 00y4aIOUIUXCS:
TunoBble OLIEHOYHBIE MaTEPHUAIIBI IO TeMaM (CM. MpuiokeHue 1).

4.2. [Ipome:KyTOYHAST aTTECTAIMS

4.2.1. ®opma u cpeacTBa (MeToAbl) IPOBEAeHHUS IPOMEKYTOYHOM aTTeCTAllNH

Ko xommereHImm

HammenoBanme KOMIICTCHIIN

OK-4

CHOCOOHOCTh K KOMMYHHUKAIIUU B YCTHOU U
NUCbMEHHOHN (hopMax Ha PyCCKOM U
MHOCTPAHHOM $3bIKax JUIs pELICHUs 3a/1a4
MEXJIMYHOCTHOTO U MEXKYJIbTYPHOTO
B3aMMOJECHCTBUS




HpOMe)KYTO‘-IHaH aTTeCcTanuAa 3a4éT (B BUJAC NMCBMCHHOTI'O 3aJJaHH A, BKIIFOHYAIOIICTO YTCHUC,
AyJAUpOBaHUEC, 1 IMCbMEHHOC 3aJIaHKUEC, a TAKKC 3aJaHnA YCTHOI\/'I qaCTI/I.)

4.2.2. TunoBbie OLlCHOYHBbIE CPEICTBA
TunoBklie OLIEHOYHBIE CPEACTBA (CM. MPUIIOKEHUE 2).

IIIxaja oneHNBaAHUA MOAY/IbHON KOHTPOJIBHOM PadoThI:

AynupoBaH#e+dTeHHE 8 basioB

ITuceMmenHoe 3amanue 12 0amnoB

4.3. MeToauyeckue MaTepuabl

KpuTtepuu oneHuBaHus MICbMEHHOTO 32 JaHUA:

Criterion A: Content

How clearly can the student develop and organize relevant ideas?
How skillfully does the student develop ideas?

How clear and convincing is the argument?

How clear and convincing is the rationale?

Level | Descriptor

0 OOyyaromuiics He JOCTUT HEOOXOJUMOTrO YPOBHSI.
(O6bem pabotsl MeHee 50%, ConepikaHue He OTPaXKaeT TeX acleKTOB, KOTOPbIE
yKa3aHbl B 33JJaHUH)

1 YpoBeHb BNa/ICHUsI HAaBBIKAMU MTHChMa OYEHb OTPaHUYCH.

(O6bem pabotel MmeHee 65%, nmpu sToMm 30% OTBETa UMEET HEMPOIyKTUBHBIN
xapakrtep (T.€ TeKCTyalIbHO COBIMAIaeT C OMyOIMKOBAaHHBIM UCTOYHUKOM) OCHOBHBIC
UJICH HE CBSI3aHBI C 3a/ITAaHUEM WITH MTOBTOPSIOTCS, UCIIOIH30BAaHUE BCIIOMOTATEIIBHBIX
JeTaleil OrpaHuYeHO WM HEYMECTHO

2 YpoBeHb BiaJeHUs HaBbIKaMU MUCbMa OIPAHUYEH.

(O6Bem pabotel MeHee 75%, MO0 MpeBbIMIACT 3aJaHHBII 00beM Ha Oolee, YeM
20%.0OCHOBHBIE UJIEU MTPEACTABIEHBI, HO HE PACKPBITHI, PACKPBITHI HE TIOJHOCTBIO
WJIU PACTIONIO0KEHBI Xa0TUYHO, UCIIOIH30BaHUE BCIIOMOTaTENIbHBIX JeTallel He BCeraa
YMECTHO).

3 YpoBeHb Ba/IcHUsI HABBIKAMU MUChbMa JOCTATOYHO XOPOIIHUH.

(O6Bem pabotel menee 90%, OO nMpeBbIlIAeT 33AaHHbII 00beM Ha 6osee yem 10%.
OCHOBHBIE UJIeH aKTyallbHBI, CBS3aHbBI, HO HE BCE PACKPBITHI IIOJTHOCTHIO,
WCIIOJIb30BaHUE BCIIOMOTATENILHBIX JICTAJICH YMECTHO)

4 3agaHue BBIIOJIHEHO MOIHOCTRIO.
(O6bem paboThl cooTBETCTBYET TpeOoBaHUAM. Cojiep)KaHUEe OTPAKAET BCE ACTICKTHI,
YKa3aHHbIE B 33JaHHUH).

Criterion B: Format
How correctly does the student produce the required text type?
To what extent are the conventions of text types appropriate?

Level | Descriptor

0 OOyyaromuiics He JOCTUT HEOOXOJUMOTO YPOBHSI.
(3amanue He COOTBETCTBYET hopMaTy)
1 VYpoBeHb Ba/IeHUs HaBbIKaMU MHCbMa OYEHb OTPaHUYEH.

(B BbICKa3bIBaHUM €CTh 3HAYUTEIbHBIE OTKIIOHEHUS OT MPEUIOAKEHHOTO TJIaHa, €CTh
HapyIICHUs JIOTUKU, IPAKTHYECKU HE MCIOIb3YIOTCS CPEACTBA JIOTHUECKON CBSA3H)

2 ypOBCHB BJIaACHH HABBIKAMMU ITMCbhbMa OIpaHUYCH.




(BBICKa3bIBAHKE B OCHOBHOM JIOTUYHO, €CTh OT/AEIbHbBIE OTKIOHEHHUS OT
MPEII0KEHHOTO IJ1aHa, BEIOOP CPEICTB JIOTMUECKOM CBS3U OTpaHUuEH WA OHU
HCIIOJIb3YIOTCS HEBEPHO).3-4 MuHyca

3 YpoBeHb BIaJicHHUS HaBbIKAMH IMHChMa JIOCTATOYHO XOPOIIHUH.
(BpICKa3bIBAHKE JIOTHYHO, HO BCTPEYAIOTCA HE3HAUUTEIIbHbIC HAPYILIEHHUS JIOTUKH,
MMCHMO B II€JIOM COOTBETCTBYET MPEIJI0KCHHOMY TUTaHY, OT/ACIbHBIC HEAOCTATKH MPU
HCTIOJIb30BAHUM CPEJICTB JIOTHUYECKO) 1-2 MUHYyca

4 3a1aHne BBIITOJIHEHO MOJTHOCTHIO.

(3agaHue MOJIHOCTHIO COOTBETCTBYET (hOpMATYy).

Criterion C: Language
How effectively and accurately does the student use language?

Level

Descriptor

0

KpaiiHe orpannueHHbIH 3amac CJI0B, paMMaTHYECKHE MTpaBHUiIa He COOI0Ja0TCA.
OmmOKkH 3aTpyIHSAIOT MOHUMAHKE TEKCTa.

SI3BIKOBBIE CPEACTBA U IPAMMATHUYECKHE KOHCTPYKIIMU YIIOTPEOISIOTCS HEPABUIBHO
Y WX IAaa3oH BechMa orpanndeH. OmmOKH 3aTpyIHAIOT TOHUMaHUe TeKcTa (bosee
gyem 10 ommboK)

Hcnons3yercs meHee 30% akTUBHOMW JIEKCHUKH.

OrpannueHHOE UCIIOJIb30BAHUE S3BIKOBBIX CPEJICTB U IPAMMATHUYECKUX KOHCTPYKIIUHU
HE 3aTpyAHSIET IOHUMaHUe TeKCTa, HO JeNlaeT MUCbMEHHYIO Peub IPUMUTUBHOM. (10
9 ommboK)

Hcnons3yercs Mmenee 50% akTUBHOMW JEKCHUKH.

SI3BIKOBBIE CPECTBA U TPAMMATHUYECKUE KOHCTPYKIIMH YIIOTPEOISIOTCS B
HEJ0CTaTOYHOM OOBEME.

Bcerpeuarotes HapyieHus B UCIIOJIB30BAHUU JIEKCUKH (3-5 omInbOoK)
Hcnonbiyercs 6omnee 65% aKTUBHOMN JIEKCHKH.

rpaMMaTH4ecKue OMHMOKY He 3aTPYIHSIOT MOHUMaHHUe TeKCTa (3-5 omuboK).

JleMOHCTpUpyeTCs TPaBUIIbHOE U Pa3HOOOpa3HOE UCTIOIh30BAaHHE SI3BIKOBBIX CPE/ICTB
U TPaMMaTHYECKUX KOHCTPYKIIUH.

Hcnonb3yeMblil ClIOBapHBIN 3a11aC COOTBETCTBYET MMOCTABIEHHON KOMMYHUKAaTUBHOM
3aJ1a4e, HO BCTPEYAIOTCS HAPYIICHUS B CIIOIB30BaHUH JIEKCUKH (1-2 ormmOkwm).
Hcnonb3yercs 6onee 75% aKTUBHOM JIEKCUKH.

rpaMMaTHYeCKHe MOJICIIN pa3HOoOpa3HbI (1-2 omuoOKm).

Kpurtepuu oneHuBaHusl YCTHOM peyu:

Criterion A: Productive skills

How successfully does the student use the language in speech?
* How fluent and clear is the student’s speech?

* How accurate and varied is the language used?

* How much does the student’s intonation aid communication?

Level

Descriptor

0

OOyuaromnuiicss He JOCTUT HEOOXOIUMOTO YPOBHSI.
O6beM BoickasbiBaHus MeHee 50%, ConeprkaHue He OTpaXkaeT TeX aCleKTOB, KOTOPhIE
YKa3aHbl B 331aHUU

YPOBEHb BIaJIcHNs HABBIKAMU TOBOPEHHUS OYE€Hb OTPAaHUYEH.

OOy4arouuiicss UCTIBITHIBAET MHOTOYHCIICHHbBIE TPYAHOCTH B PEIICHUU
KOMMYHHMKAaTHBHOM 3aJja4M: YXOAUT OT TEMBbI UJIH NbITACTCS MOAMEHUTD €€ IPYTOH,
KOTOpPOH BIaJCeT Jiydlle. BoiCKa3pIBaHUE HE CONEPKUT apryMEHTAL[UU, HEJIOTUYHO, HE
MMEET 3aBEPLICHHOI0 XapaKTepa.

Peub 3By4HT HEYBEPEHHO U €/1BA ITOHSTHA.




O0beM BoIcKasbiBaHusa MeHee 60%

YpoBeHb BIaJICHHS YCTHON PEUbI0 OTpaHHYCH.

OOyyaronuiicst UCIBITHIBAET TPYIHOCTH B PEIICHUH KOMMYHHUKATHBHOMN 3a71a9H:
OCHOBHBIE HJICH HE CBSI3aHBI C 33JJaHUEM WUJIM TTOBTOPSIOTCS, UCTIOJIb30BaHUE
BCIIOMOTaTEJbHBIX JIeTaJell OrpaHUYeHO WM HEYMECTHO. Bricka3biBaHue HE BCeraa
JIOTUYHO.

Peub 3ByunT HEyBEpEHHO U HE BCET]Ia MOHSATHO.

O0beM BricKasbiBaHus MeHee 70%

YpoBeHb BIaJcHU YCTHON PEYBIO yIOBIECTBOPUTEIIBHBIN.

OO0yyaronuiics UCIBITHIBAET HEKOTOPbIE TPYIHOCTH B PEIICHUN KOMMYHUKATUBHOMN
3agaun: OCHOBHBIE HJIEH MPENICTABICHBI, HO PACKPHITHI HE IOJHOCTHIO MITH
pacmoIokKeHbl XaOTUYHO, UCIIOJIb30BaHKE BCIIOMOTAaTeNbHBIX JeTajel He Bceraa
yMecTHO. BrIcka3pIBaHHE B OCHOBHOM JIOTUYHO U UMEET JI0CTaTOYHO 3aBEPIICHHBIH
XapakTep, HO CPEJICTBA JIOTUYECKON CBSA3H MCIIONIB3YIOTCS HEJJOCTATOYHO.

Peub nounsiTHas u Mectamu Oerias.

O6bem paboTsl MeHee 75%, mubo IpeBbIIIaeT 3aJaHHbI 00beM Ha Oonee ueM 20%.

YpoBeHb BIaJAEHUS YCTHOW PEUbI0 JOCTATOYHO XOPOILIHIA.

OOyuaronuiics CTpOUT BBICKa3bIBaHHE B COOTBETCTBUU C KOMMYHHKATUBHOM 3aauei:
OCHOBHBIE UJIEH AKTYaJIbHBI, CBSA3aHbI, HO HE BCE PACKPHITHI MOJHOCTHIO, UCIIOJIH30BAHUE
BCIIOMOTaTENbHBIX Je€Tajel yMEeCTHO. Bbicka3bIBaHUE IOTUYHO U UMEET 3aBEPIICHHBIN
XapakTep, CPEACTBA JOTUYECKOHN CBSA3U UCTIOJIB3YIOTCS TTPABUIIBHO.

Peur mo Oosbleii yacTu Oernasi.

O0beM paboTsl MeHee 90%, MO0 peBHITIaeT 3aJaHHbI 00beM Ha Ooitee yeM 10%.

YpoBeHb BIaJCHUSA YCTHOU PEYb0 OYEHb XOPOLIUH.

3a/1aHuE BBINOJIHEHO MOJTHOCTBIO: COJIEPKaHUE MOJHO, TOYHO U PA3BEPHYTO OTPaXKaeT
BCE aCIEKThl, yKa3aHHbIC B 3aJJaHUMU.

OOyuarommiics mepeaaet HHHOPMAIUIO ICHO U Y€TKO; IPOCTHIC U CII0KHBIE MBICIIH
3By4aT OJMHAKOBO YMECTHO

Peus Gernas.

O06beM paboThl COOTBETCTBYET TPEOOBAHUIM

Criterion C: Language
How effectively and accurately does the student use language?

Level

Descriptor

0

Kpaiine orpannueHHbIH 3amac CJIOB, paMMaTHYECKHE MTPaBHUiIa HE COOTIOJAI0TCA.
MHoro4uciaeHHble OIIMOKH 3aTPYAHAIOT HOHUMAaHHUE TEKCTa.

SI3BIKOBBIE CPEICTBA U TPAMMATHUYECKHE KOHCTPYKIIMU YIIOTPEOISIOTCS HENMPABUIBHO
U UX JMana3oH BecbMa orpannyeH. OmuoOKu 3aTpyAHIIOT IOHUMaHue Tekcta (bosee
yeMm 10 ommboK)

Ucnonszyercs menee 30% akTUBHOMN JIEKCHUKH.

OmumOky B IPOU3HOLIEHUH U UHTOHAIMU (Oosiee ueM 10 ommnbok)

OrpaHu4eHHOE HCTIOIb30BAHKE S3BIKOBBIX CPEJICTB U TPAMMATUYECKUX KOHCTPYKIIMH
HE 3aTPYAHSICT MOHUMAaHUE TEKCTa, HO JeJIaeT YCTHYIO pedb MPUMHUTHBHOU. (110 9
OIIHO0K)

Ucnonszyercs menee 50% akTUBHOW JIEKCUKH.

EcTp ommOKu B IPOM3HOIIEHUH W/WIXM MHTOHAIMH (710 9 o1mmOoK)

SI3BIKOBBIE CPEICTBA M TPAMMATHYECKNE KOHCTPYKIIUN YIOTPEOJISIFOTCS B
HEJ0CTaTOYHOM 0OBbeMe. B peun BcTpedaroTcst omuOKH B yHOTPEOICHUH SI3bIKOBBIX
€MHHULl U TPaMMaTHYECKUX CTPYKTYP (8-6 omunoboK).

Hcnonw3yercs 6ojee 65% aKTUBHOMN JICKCUKH.




VY obyuaromerocs HabIOAAIOTCS OMIMOKK B IPOU3HOIIEHUH, KOTOPBIE HHOTa
3aTPYAHSIOT IOHUMaHUE TEKCTa.

4 SI3BIKOBBIE CPEICTBA M TPAaMMATHYECKHUE MOJICNIH, B LIETIOM, UCTIOIB3YIOTCS
MPaBUJILHO, MIOHATHO. HE3HAYUTEIHPHOE KOJMYECTBO OMMOOK HE BIUSIOT Ha
OCHOBHYIO MBICITB(5-3 OMUOKN)

Hcnonb3yeMblii CI0BapHBIN 3amac COOTBETCTBYET MOCTABJICHHOW KOMMYHHUKATUBHOM
3aja4e.

VY obyuaromerocst HaOIIOJAIOTCS OTACIBHBIC OIIMOKH B TPOU3HOIICHUH, KOTOPHIE HE
3aTPYAHSIOT TIOHUMAHUE TEKCTA.

WMHTOHAINS HE MeITaeT KOMMYHHUKAIIHH.

5 SI3BIKOBBIE CPEZICTBA YIIOTPEOISAIOTCS MPABHIBLHO, pa3HOOOPa3HO, TIOHSITHO.
BCTPEYAIOTCS OTICIbHBIC HAPYIICHUS B UCTIOJIb30BAHUH JICKCHKH U TpaMMaTuku (1-2
OIITUOKN).

WHuTOHAIMS yCHIMBAET KOMMYHHKAIIHIO.

Speaking Interactive oral activity

Criterion B: Interactive and receptive skills

To what extent does the student understand and demonstrate an ability to interact in a
conversation?

» How well can the student express ideas and opinions?

* How well can the student maintain a conversation?

Level | Descriptor

0 OOyuaromuiicss He JOCTUT HEOOXOIUMOTO YPOBHSI.
(3aganue He COOTBETCTBYET (opMmaTy)
1 OOyyaromuiicss JTEMOHCTPUPYET OUYEHB TUI0X0€ TOHUMaHue mpoodiem,

3aTparuBa€MbIX JAHHOW TEMOM.

OOyyaromuiics MI0X0 BIaIeeT HAaBBIKAMH JUAJIOTHYECKOT0 OOIICHHS
(meMOHCTpUpPYET TOJIBKO YMEHHUE HauaTh U 3aKOHUUTH Oecefy), HE yMeeT 00pamaThes
34 Pa3bACHCHUAMU HUJIU IJIOXO IMOHUMACT UX.

[IpocTeie MbICIIH BbIpa)XaroTCsl HEPaBUILHO.

BSaHMOHCﬁCTBHe OYCHb OI'PaHUYCHO.

Peun OeccBs3Ha.

2 OOyyaromuiicss JEMOHCTPHUPYET IJI0X0€ MOHUMAaHUE TPOOIIEM, 3aTparuBacMbIX
TAHHOH TEMOI.

OOyyaromnuiics MI0X0 BIaIeET HAaBBIKAMH TUATOTHYECKOTO OOIICHUS (3aTpyTHACTCS
3anpamuBaTh HHPO, 00pAIATHCS 32 Pa3bsICHEHUSIMH).

MHOTOUYMCIICHHBIE TPYTHOCTH MTPH BHIPAKEHUHU TPOCTHIX MBICIICH, CIIOXKHBIE MBICITH
HE BBIPAKCHBI.

B3anmoneiicTBue 3aTpyaHEHO.

Peub ¢ 0OJIBIIMME OTPEHIHOCTSIMHU.

3 OOyyaromuiics JEMOHCTPUPYET MOHUMAHKE, IPAaBUIILHO pearupys Juilb Ha
HEKOTOpbIe MPOOJIEMBbI, 3aTparuBaeMble JaHHOH TEMOM.

OOyuaronuiicsi, B 1€JI0M, IEMOHCTPUPYET HABBIKH PEUEBOTO B3aUMOJICHCTBHS C
MapTHEPOM, OJJHAKO HE CTPEMUTHCS MOJITIEPKATh Pa3roBop.

[IpocTbie MBICTTH BBIPAXKAIOTCS XOPOIIIO, HO CI0>KHBIE MBICIH HA OYEHb IPUMHUTHBHOM
YPOBHE.

B3anmoneiicTBre Ha TPUEMIIEMOM YPOBHE.

Peup, B 11€710M, MOC/IEIOBATENbHA.

4 OOyyaromuiics JEMOHCTPUPYET MOHUMAHKE, IPABUILHO pearupys Ha OCHOBHBIE
po0JIeMbl, 3aTparuBaeMble JaHHON TeMOH.




OOyyaronuiicss JEMOHCTPUPYET XOPOIITUE HABBIKH PEUYEBOTO B3AUMOICHCTBHUS C
MapTHEPOM: CITIOCOOCH Ha4aTh, MOJICPIKATh U 3aKOHUUTH PA3rOBOP, BEXKIIUBO
MEPECIPOCUTH, COOTIOIAET OUYEPETHOCTD MTPH OOMEHE PETUTUKAMHU.

[TpocThie MBICITH BBIPAXKAOTCS SICHO U IOCIIEIOBATEIILHO; OJTHAKO CJIOKHBIC MBICITH
WHOT/Ia MPEACTABISIOT TPYIHOCTH.

B3aMMOJICHCTBHE HAa XOPOIIIEM YPOBHE.

Peur mocrarouHo Oerast.

3a/iaHue BBIMOIHEHO MOJIHOCTHIO.
OOyuarommiics epenaeT HHPOPMAIUIO ICHO U Y€TKO; IPOCTHIC U CII0KHBIE MBICITH
3By4aT OJMHAKOBO YMECTHO.

Criterion C: Language
How effectively and accurately does the student use language?

Level

Descriptor

0

Kpaiine orpanndeHHsblIi 3anac cjioB, FpaMMaTHYECKUE TIPaBUiIa HE COOII0JAt0TCS.
MHOro4ucaeHHble OIIMOKH 3aTPYAHAIOT IOHUMAaHHUE TEKCTa.

SI3BIKOBBIE CPECTBA U TPAMMATHUECKHE KOHCTPYKIIMU YIIOTPEOIISIOTCS HENMPABUIIBHO
U MX JIMana30H BechbMa orpanndeH. OmuoKy 3aTpyAHAIOT TOHUMaHHue TekcTa (boee
gyeM 10 ommoOoK)

Ucnonszyercs menee 30% aKTUBHOW JIEKCUKH.

OmmOKkH B MPOU3HOIIEHUH U UHTOHAIMU (Oosiee ueM 10 ommbok)

OrpaHu4eHHOE HCIIOJIB30BAHKE SI3BIKOBBIX CPEJICTB U TPAMMATHYECKUX KOHCTPYKIIHH
HE 3aTPYAHSICT MOHUMAaHKUE TEKCTa, HO JeJIaeT YCTHYIO pedb MPUMHUTHBHOMU. (10 9
OIuO0K)

Ucnons3yercs menee 50% akTUBHOMN JIEKCHUKH.

EcTpb ommOKy B IPOU3HOIMIEHUN W/WIM HHTOHAIMH (710 9 o1mmOoK)

SI3BIKOBBIC CPEJICTBA U TPAMMATHUYECKUE KOHCTPYKIIMH YIIOTPEOIISIOTCS B
HEJ0CTaTOYHOM 0OBbeMe. B peun BCTpedaroTcsi OMMOKH B yIOTPEOICHUH SI3bIKOBBIX
€IUHUI] ¥ TPAMMAaTHYECKHUX CTPYKTYP (8-6 ommoOoK).

Hcnonb3yercs 6onee 65% aKTUBHOMN JICKCHKH.

VY o0Oyuaromerocst HaOIIOAAOTCS OMIMOKK B TIPOM3HOIICHUH, KOTOPBIE HHOTIA
3aTPYIHSIOT TOHUMAHUE TEKCTA.

SI3pIKOBBIE CPECTBA M TPAMMATUYECKUE MOJEINH, B LIEJIOM, HCIIOJIB3YIOTCS
MPaBUJIBHO, MOHATHO. HE3HAYNTEIHFHOE KOJMYECTBO OIIMOOK HE BIUSIOT Ha
OCHOBHYIO MBICITB(5-3 OmMOKH)

Hcnonbs3yeMslil CIIOBapHBIN 3a11aC COOTBETCTBYET ITOCTaBIEHHON KOMMYHUKAaTUBHON
3ajaye.

VY obOyuaromerocs HabJIIOAAI0TCS OTACTBHBIE OMIMOKU B MPOU3HOIIEHHH, KOTOPhIE HE
3aTpyHAIOT IOHUMAaHNE TEKCTa.

HMHTOHAIMS HE MEIIAET KOMMYHHUKALIMH.

SI3bIKOBBIE CPENCTBA YIIOTPEOIAIOTCS MPaBUIIBHO, pA3HOOOPAa3HO, TOHSTHO.
BCTPEYAIOTCS OT/ACIIbHBIEC HAPYIIIEHUSI B HCTIOJIB30BAHHUH JIGKCUKU U TpaMMaTuku (1-2
OIINOKH).

WNHTOHaIMS yCHIMBAET KOMMYHUKAIIMIO.

5. Meroauyeckue yKazaHus 1Js 00y4al0UIMXCH 110 OCBOCHUIO JUCUMILIMHBI (MOXYJISA)

CamocrosiTenpHas paboTa CITyIaTeNei:

YCTHBIE BUJIbI KOHTPOJS (YCTHBIA OTBET Ha MOCTABICHHBIN BOMPOC; pa3BEPHYTHII OTBET IO
3aJIaHHOM TeMe; YCTHOE COOOIIeHre 10 N30paHHOU TeMe, coOeceI0BaHne; TeCTUPOBaHuE (C
MTOMOIIIBIO0 TEXHUYECKUX CPEJICTB 00yUEHHs), IeKIaMaIusi CTUXOB, OTPHIBKOB U
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XYJ0’KECTBEHHON U CIELMAIIBHON JIUTEPATyphl; YUTEHHE TEKCTa HA MHOCTPAHHOM SI3bIKE,
ayJIupoBaHue);

3a4eT M0 3aJJaHHOU TEME;

MUCbMEHHbBIE BUJIbI KOHTPOJISI (MMCbMEHHOE BHITIOJHEHHE TPEHUPOBOYHBIX YIIPaKHEHUH,
MPAaKTUYECKUX paboT; HATMCAHUE TUKTAHTA, U3JI0KEHHUS, COUNHEHHUS; BBITIOJIHEHUE
CaMOCTOSITENTbHOU paboThl, TUCbMEHHON IPOBEPOYHON pabOThI, TBOPUECKON padOTHI,
MOJATroTOBKa pedepara).

XapaKkTepuCTUKA CAaMOCTOSTEIbHBIX PaloT:

CamocTosiTenbHas padoTa Mo pa3BUTHIO aKaJeMHUECKUX S3bIKOBBIX HABBIKOB IIPEyCMaTpUBAET
pa3HooOpa3Hble BUJIBI PA0OTHI, @ TAKXKE MOATOTOBKY K IPOMEKYTOUHOMY TECTHPOBAHUIO U K
HK3aMEHY.

B xoze camocTosTeIbHOM pabOThI TPOBEPSIOTCS HABBIKU

1) akagemMuueckoro 4YTeHus (CTpyKTypa npoecCHOHAIBLHOTO U aKaJJeMHUUECKOI0 TEKCTa;
IIOMCKOBOE ¥ IPOCMOTPOBOE UYTEHUE; JIOTUYECKUH TIOPAA0K);

2) onepupoBaHUs TEPMUHOJIOTMYECKUMHU KIIacTepaMu;

3) BHazmeHus akageMu4eckoi (00IIeHayYHO) TEKCUKOMH;

4) onepupoBaHUs MOJIETSIMU M COOTHECEHUS TpaduuecKoi U TEKCTOBOM MH(POPMAIMH B TEKCTAX
0 MIPUKJIAJIHOMY TOJIUTHYECKOMY aHaJIM3Y U FOCYAapCTBEHHOMY YIPABJICHUIO;

5) akamemudeckoro muchkMa (mapadpas, pe3toMUpOBaHUE TEKCTA, TOCTPOCHUE ONIPEICTICHNUS).
Texymuii KOHTPOJIb OCYIIECTBIIAETCS B BUJIE TPAMMATHYECKUX TECTOB OL[EHUBACTCSI 10
KOJIMYECTBY BBITIOJIHEHHBIX 33JaHUM, ayTMPOBAHUE — 1O MPABUIBLHOCTH YCIBIIIAHHON
uHpopMauu, Mpu 6eceie OLEHUBACTCS KaK MOATOTOBIEHHOE H3JI0KEHUE MaTepuaa, Tak U
CIIOHTaHHasi MOHOJIOTMYECKasl U AMAJIOTHYECKasi pedb 00y4aronierocs.

Tembl BOPOCOB [IJ1s1 CAMOCTOSITEIbHON MOATOTOBKU:

VYposeHnsb pre-intermediate
2xypc, 4cemectp
. Is technology a good or bad thing?
. How has technology changed society?
. Do you always trust technology?
. What are favourite types of food?
. Do you need to see what you eat? Why?
. Do you care where the food you eat comes from?
. Describe your favourite monument.
. How important is architecture?
. Which country has the best architecture?

O 00 1NN K~ W —

IInceMmenHoe 3amanue:
Hanmcate crarsio B )KypHaII 0 BaXKHOCTH 3J0POBOT0O TUTAHUS

VYposens intermediate u upper-intermediate
2 xypc, 4 cemectp
YCTHBIC 3aaHUS:

Why do you think some people dislike brands?

Can you give any examples of successful or unsuccessful brand stretching?
How loyal are to you to the brands you have chosen?

What action can companies take if they start to lose market share?

What advertising media do you know?

What viral campaigns have you read about?
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Can you give an example of a good TV advertisement? Are there any advertising practices that
are unacceptable?

IInceMeHnHble 3aalus:

Hanucanwue npecc-pennsa BooOpakaeMoro mpoayKra

Hamumcanne npoTokosna coemnianus mo reme «Kak moBeICUTh y3HABaeMOCTh OpeH/1a»
Coznanue npe3eHTaIi 00 U3BECTHOM OM3HECMEHE

6. YueOHas muTepatypa u pecypcbl HH(POPMAIHOHHO-TEJIEKOMMYHHKANMOHHOMI

cetn "Unrepuer"

6.1. OcHoBHas1 IUTEpaTypa.

Ky3bmenxkosa, 0. b. Aurnuiickuii s3b1k + ayauozanucu B ObC : yueOHUK U IPaKTUKYM
i npukiagHoro OaxanaBpuata / FO. B. Ky3pmenkoBa. — Mocksa : M3aarenscTBO
IOpaiit, 2017. — 441 c. — (bakanasp. IIpuxnannoit kypc). — ISBN 978-5-534-00452-
6. — Texkct : anextponnsii // IBC FOpaiit [caiiT]. — URL: https://www.biblio-online.ru/
bcode/398881

Jlepuenko B.B AHIJIMMCKUI S3bIK. GENERAL & ACADEMIC ENGLISH.
Y4ueOHUK Ans  NpUKIAAHOTO  OakanmaBpuata (DHUHAHCOBBI  YHHMBEPCUTET MpHU
[IpaBurensctBe Poccuiickoit deneparuun (. Mocksa), 2016 https:/www.biblio-
online.ru/book/757A0526-3441-4924-B5C5-895FD9468F73

6.2. lonosiHUTe IbHAS JTUTEpPaTypa.
Eropora H.b., IIpocsroBckas O.A. Improve your vocabulary and grammar.
Forclasswork and selfstudy; M: MockoBCKHiA CTPOUTENBHBIN FOCY1apCTBEHHBIH
yauBepcureT, 2012 http://www.iprbookshop.ru/16403.html

6.3. YueOHOo-MeTOqUYECKOE OOecTieueHHe CAaMOCTOATEIbLHOIH padoThl.
[Topsimox  opranuzanmmu W ocyuiectBieHuss B OOpa3oBaTenbHONH  aBTOHOMHOM
HEKOMMEpPUYECKO opraHu3alu BbIcIIero oOpa3oBaHHs «MOCKOBCKasl BbICIIas IIKOJa
COLMAIBHBIX W  OKOHOMHYECKHX Hayk» o00pa3oBaTeNbHOM  JEATENbHOCTH  II0
o0pa3oBaTelbHBIM IPOrpaMMaM BBICIIEr0 00pa3oBaHMs — Mporpammam OakalaBpHara,
nmporpaMMaM Maructpatypsl (ytBepxkaeH mnpukazom OIIHO «MBIICOH» Ne27 or
20.05.2019)

6.4. HopmaTuBHBIE IPABOBbIEC JOKYMEHTBI

He HCIIOJIB3YIOTCA
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6.5. UnTepHeT-pecypcesl.
news.bbc.co.uk
WWW.economist.com
www.guardian.co.uk
www.nytimes.com
www.telegraph.co.uk
www.themoscowtimes.ru

6.6. Unble HCTOYHMKH
Kopotkuna U.b. Akagemuueckoe mucbMo: npouecc, NpoaykT u npaktuka. PAHXul C;
Bericiias mikona couuanabHbIX U SKOHOMUYECKUX Hayk, 2017
Oununmosa M.M. JlenoBoii aHTIMIACKUH SI3BIK. 2-€ U3[I., UCTIP. U JOI. Y YEOHHK U
MIPAKTUKYM JIJIS akaJieMudeckoro OakanaBpuara. M: MOCKOBCKHIT rocyJapCTBEHHBIH
yHuBepcuteT umeHn M.B. Jlomonocosa, 2016


https://www.biblio-online.ru/book/757A0526-3441-4924-B5C5-895FD9468F73
https://www.biblio-online.ru/book/757A0526-3441-4924-B5C5-895FD9468F73
http://www.iprbookshop.ru/16403.html

3. Koctuna 1.0, KpakoBnu B.B., AHIIIMiCKNi A3bIK JUIsl TYMAaHUTapUEB, 2-€ U3[., UCIIp. U
norn. Y4ueOHUK U MTPaKTUKYM JIJIsl akaieMudeckoro Oakamaspuara; M: Poccuiickuii
roCy/1apCTBEHHbIN TYMaHUTApHBINA yHUBEpCUTET, 2016

4. Tlorpe6nas U.®., Crenanosa E.H., Aarmuiickwuii si3eik. AFocusonCommunicationSkills B
2 4. YuebHoe nocobue s By30B; PoctoB-Ha-JloHy: FOxHbIH (henepanbHblii
yHuBepcuret, 2016

5. Yukunesa JI.C., AHrnmuiickuit s3Ik U1 myOnuyHbIX BeicTymieHuid. English for Public
Speaking. 2-eu3n., ucnp. uaom. YuedHoe nocodbue st OakajgaBpuaTa U MarucTpaTyphl;
M: ®unaHcoBbIl YHUBepcuTeT npu [IpaBurensctee Poccuiickon denepanum.

6. David Cotton, Falvey David. New Language Leader; Pearson Education Limited,
2014Foley Mark. MyGrammarLab; Pearson Publish House; 2012

7. David Cotton, Falvey David. Market Leader, 3rd edition; Pearson Education Limited,

2011

Brook-Hart G. Business Benchmark; Cambridge University Press, 2007

9. Sanabria, Seal. Academic Encounters. Listening and Speaking. 2™ edition, Cambridge
University Press, 2012

10. Espeseth, Seal. Academic Encounters. Reading and Writing. 2™ edition. Cambridge
University Press, 2012

11. McCarthy M., O'Dell F. Academic Vocabulary in Use, 2008

12. Brook-Hart G., Jakeman V.IELTS Complete, Cambridge University Press, 2012

*®

7. MarepuaJbHO-TeXHHYeCKas 0a3a, HHPOPMALMOHHBIE TEXHOJIOTHH,
NpOrpaMMHoOe o0ecneyeHne 1 HH(POPMALMOHHbIE CIIPABOYHbIE CHCTEMBI

VYuyeOHas ayauTopus A MPOBEACHUS 3aHATHH JIGKIMOHHOTO THUIA; YKOMILJIEKTOBaHA
CHENMATU3UPOBAHHON Me0eNbl0, TEeXHHYECKMMU CpEeACTBAMH OOYyUYEHUS, CIIyXalluMU JUIs
npeJcTaBiIeHus yueOHoi nHpopmanuy 60IbIION ayJUTOPUH.

YueOHass aymuTopHs Ui TPOBEACHUS 3aHITHH CEMHHAPCKOTO THIIA, TPYIIOBBIX |
WH/IMBUAYAIbHBIX KOHCYJIbTAllMH, TEKYyIIEro KOHTPOJII U TPOMEXKYTOYHOM aTTecTaluw,
YKOMIUIEKTOBaHa CIIEHUATU3UPOBAHHON MeOenblo, U TEeXHUYECKUMH CpeACTBaMU OOyuyeHUs,
00eCTIeYMBAIOIIUMH PEATU3AINIO TPOESKTUPYEMBIX PE3YIbTaTOB 00yUEHHUS.

[Tomemienue i caMOCTOATENbHON pabOThl OOYYArOMIMXCS OCHAIIEHO KOMIBIOTEPHOI
TEXHUKOM C BO3MOXHOCTBIO MOAKIIOYEHUS K ceTH «VHTepHeT» M JOCTYNOM B DJIEKTPOHHYIO
MH(GOPMaLIMOHHO-00Pa30BaTEIbHYIO CPEY.

s obecriedeHus: mpernoiaBaHusl TUCHUIUIMHBL TpeOyeTcsl MOMEeIeHHE Ul XpaHeHUs U
MPOPUITAKTUIECKOTO 00CITyKHUBaHUsI y4€OHOTO 000PY1I0BaHMUS.

WNudopmanroHHbIe CIIpaBOYHBIC CHCTEMBI U PECYPCHI:

OBbC «IPRbooks» http://www.iprbookshop.ru/

ObC  «YHuBepcuteTckas  Oubnmoreka  owmaiiH»  https://biblioclub.ru/index.php?
page=main_ub_red

Lexis Nexis Academic (Lexis Uni) https://lexisnexis.com/

3BbC «MobunbHas 6ubmmoteka JlutPec» http://biblio.litres.ru/

OBC «lOpaiit» https://biblio-online.ru/

WNudopmannonnas cnpaBouyHas cuctema Koncynsrant [Tmochttp://www.consultant.ru/

HNudopmarmonnas cripaBouHas cucrema ["apanT http://www.garant.ru/

IIpodeccuonanbHas 6a3a naHHbIX Scopus https:/www.scopus.com/

[Tpodeccuonanvuas 6a3a nanueix Web of Science (WoS) https://webofknowledge.com/

Ennnoe okHO moctyma k o0pa3oBaTebHBIM pecypcam http:/window.edu.ru/
DNEeKTPOHHBINA cltoBaph MynbTUTpaH https:/www.multitran.com/
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Jiist obecrieueHns MpeTojaBaHus JUCIUTUTHHBI UCTIONIB3yeTCs Habop
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- HoyTOYK (Windows 8.1 mnn 10) ¢ mporpammusiM obecriedeHuem LibreOffice u (vmm)
MoHOO0K (Win 8.1) ¢ mporpammusiM obecriedenneM Office Standart

- TIPOEKTOP.



[Ipunoxenue 1

YpoBens Pre-intermediate
[TnuceMenHbIe 3a7aHUA

I. Complete the sentences with the words in the box.
[ T T T T N T N T T T |

| referrals intrusive mailshots launched glass cold-calling viral

_privacy _ _ _loyalty ___ inteligence __ __ B
1 A lot of people become irritated by . They don’t want companies
contacting them without an appointment.
2 Sometimes the post we receive is full of . Why do companies have to
send out leaflets to everybody in the street?
3 Women tend to be very receptive to word-of-mouth . They love
hearing information about good products.
4 There is strong resistance to marketing these days. You know what I
mean, those unsolicited emails that fill your inbox, for example.
5 Customer schemes have been around for a long time and are
becoming even more important as the competition to keep customers grows.
6 These days we are all perceived as consumers because more and
more companies have the means to know how we behave and think.
7 The amount of information that retailers can gather about us makes some people worry
about their
8 The company a range of products specifically tailored to women.
9 Companies use this market to figure out the best time to call
customers.
10 Using pre-existing social networks to produce increased brand awareness is known as

marketing.

I1. Complete the presentation with the phrases (a—e).
a) A funny thing happened to me the other day.

b) So, to go back to what I was saying earlier.
C) So, what is marketing?
d) Anyway, I’m not here to tell you about my purchasing disasters.



e) Now you’re probably wondering, what’s the significance of all this?

Marketing is a far more complex process than just selling. (11) Well, there are five key
processes: opportunity identification, new product development, customer attraction, customer

retention and loyalty building and, finally, order fulfilment.

(12)  Well, if a company handles all of these processes well, it will probably be successful.
But let me give you an example of how it can go wrong. (13) I was looking for a special
gift for my partner and I found just the thing — a weekend away in a country house hotel with
free dinner and drinks. It seemed a fantastic deal but when we arrived at the hotel, it was
dreadful. It didn’t look anything like the pictures on the website and the free dinner and drinks
turned out to be fish and chips from a shop in the village! The product certainly didn’t live up to
the advertising. (14)  This new campaign is going to give us a competitive advantage.

(15) Successful marketing needs to do well in all five processes.

I1II. Choose the correct options to complete the article.

A. THE POWER OF WOMEN

Women account for about 85 per cent of all consumer purchases and represent the majority of
shoppers online. Working women aged 24-54, of (1)whose/whom the US has 55 million, are a
very powerful force in the marketplace these days, in all product areas. Companies (2)what/who
already acknowledge that women are in charge of shopping talk about the customer as ‘she’.
However, most of the people (3)who/which make up the top management in most companies are
still men. (4)Which/What these companies need to do is to change their marketing strategies if
they are to remain competitive.

However, marketing to women isn’t just about changing the colour of a product to pink. The
producer has to recognise (5)that/what the female consumer really wants and then come up with
ideas and solutions. Companies (6)who/where wish to sell to women have to adjust their
marketing to use subtler methods. Smart companies, (7)that/where changes have already been
made, have done so by paying more attention to style and form and shifting away from TV ads in
favour of promotions in venues women trust, such as reviews in women’s magazines and spots
on TV shows like Oprah. Even companies like Harley Davidson, (8)where/whose traditional
target market is very male-dominated, have now added a section on its website (9)which/what is
aimed at female motorcyclists. However, female business owners, (10)whom/who have long
waited to be treated as equals with their male contemporaries, are still fighting to be totally
accepted in the business world.

IV. Rewrite these pairs of sentences and as one sentence without changing the meaning.
1. Young customers visit our stores. They are usually in their 24-34 age bracket.

2. Procter and Gamble is a manufacturer of household products. It has created various women-
specific products.

3. Many large customers cut their marketing budgets. They are switching to viral marketing.
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4. They need to re-launch their marketing campaign. It flopped with young customers.

5. Retailers need to take into account the spending power of women. Women are responsible for
most household purchasers.

6. Their last advertising campaign was mainly focused on baby boomers. It was a huge success.

V. Read the text and complete the tasks.
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Big names prove worth in crisis

John Gapper

For companies whose financial
value depends heavily on the health
of their brands, the severity and
abruptness of the recession was a
challenge. The abruptness with
which many consumers stopped
spending, and large companies
reduced capital investment, caused a
shock to the system. Many compa-
nies experienced nor only the
financial crisis, bot also a crisis of
confidence.

Marketers and advertising agen-
cies preach the gospel that the
companies that emerge best out of
recessions are those that maintain
their marketing budget and protect
brands when the going gets tough. In
practice, few companies were cer-
tain enough of the future to comply.
Yet some of the Doomsday scenarios
abuout the value of brands in the post-
recession world have not come to
pass. Emerging from the recession,
luxury goods companies and many
other consumer brand companies are
enjoying a rebound.

The underlying value of any brand

True or false? (lines 13-42)

a)
b)

c)
d}
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— the premium commanded by prod-
ucts and services with strong
reputations and identities — has not
been eliminated by the crisis. Even
those companies that did not imvest
heavily in their brands in the worst
times are regaining some confi-
dence. *Brands outperform in good
times and when there is a recession
they do go down, but they come out
the other side with a sustainable
advantage,” says Joanna Seddon,
chief execative of MBO, the organi-
sation that compiles the ranking.
The nature of brands continues to
evolve. Technology rather than
marketing is now the defining char-
acteristic of seven of the top 10
brands, with Coca-Cola, McDon-
ald’s and Marlboro making up the
other three. Google remains the
world’s most valuable brand, but
edging up close behind it are two
other technology companies, IBM
and Apple. Both of these outrank
Microsoft, whose brand value was
stable during the year. The resur-
gence in Apple under Steve Jobs,

The value of brands was completely destroyed

during and after the recession,

Companies that did not invest in their brands

have been totally eliminated.

The value of brands goes down during recessions.
Companies with valuable brands do better than

thase without in the long run.

through the iPod, the iPhone and
now the iPad, continues unabated
and, on present trends, it could be
pressing Google for first place
within 4 year or two. That is a tribute
o a company that inspires devation
among customers.

It may also be a reflection of the
value of inspirational leadership,
and the way in which consumers
identify some of the world's most
valuable brands, such as Oracle and
Starbucks, with founders who
embody their qualities. Larry Ellison
of Oracle and Howard Schultz of
Starbucks are not only the founders
but keepers of the flame. The social
media boom led by companies such

s a5 Facebook and Twitter— as well as

the rise in smartphones led by
Apple — has had a broader impact on
the top 100. It has boosted mobile
operators such as Verizon and
AT&T, despite the complaints of
iPhone users about AT&T's 3G
coverage.




Which of the brand(s) mentioned in lines
43-82 ...

a) relate to technology-based companies or their
producks?

b) relate to non-technology companies?

c) istopinthe rankings?

d) istechnology-based, and helow three other
technology companies?

) are names of products related to a technology
company?

f) have grown partly because of the success of
other brands?

VI. Listen to the talk and complete the tasks.

Listening

You will hear a sales manager, Steven Pitcher, presenting a product, Graffiacom,
to a group of potential investors. For questions 1-10, write one or two words or a
number in each gap to complete the sentences. You will hear the recording twice.

The screen at the presentation is cm long and

The system consists of a computer with a camera and ... .
The first hand-held device that they designed consisted of a
Until now, Graffiacom has mainly been used at

The turnover for this year is expected to be around £

The presenters have recently signed a contract to rent out the system at a ...
Steven Pitcher feels that the product has more than just .

They have contacted over 50 art colleges as part of their

e R < R = T B = T o

Steven Pitcher imagines that in art colleges, images will be drawn on a |
than a large screen.

—
=

Steven Pitcher feels that the product is good for encouraging

YcTHBIE 3a0aHU:
1. What is your opinion of marketing in the era of globalization?
2. How do marketing techniques differ from country to country?

3. How much of marketing is lying?
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