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1. Hepeqeﬂb IMJIAHUPYEMBIX PE3yJbTAaTOB oﬁyqennﬁ o JIMCHMIJIHNHE, COOTHECCHHBIX C
IJIAHUPYEMBIMMU peE3yJibTaTaAMHU OCBOCHUSA IPOrpaMMbI

Jucoumnmaa OT/1.B.02 AHrauickuit sI3pIk Ut TpodecCHOHANBHBIX Iedeh oOecTieunBaeT
OBJIAJICHUE CIAEAYIOMIMMHI KOMIETECHIUSIMU:

Kon HaumenoBanue | [lmanupyemblie pe3ynbTaThl 00YUSHHS 110 TUCITUTUTMHE
KOMIIETEHIIUU | KOMIIETEHIUHU
OK -4 CIIOCOOHOCTh K | 3HATh:
KOMMYHHKAIMK | 3HATh IPaMMaTUYECKHE, CTHIIMCTHYECKUE U KyIbTYPHEIE
B YCTHOM M HOPMBI HTHOCTPAHHOTO (aHTJIMICKOTO) SI3BIKA, & TAK)KE KOPITYC
MHUCEMEHHOIM JIEKCUKH TI0 OCHOBHBIM TEMAaTHKaM, B TOM YHUCJIC U YIIPABICHUS
dopmax Ha OpTraHM3alUsIMHU U MPOSKTaMU B chepe KYIbTYPhl
PYCCKOM H YMmeTs:
MHOCTPAHHOM OCYIIECTBIATH KOMMYHHKAITUIO HA HHOCTPAHHOM

(aHFHHﬁCKOFO) S3BIKEC B paMKax HIMPOKOro CIICKTpa TEM, B TOM
YHCJIC U ACJIOBYIO KOMMYHHUKAIIHUIO 10 HpO6J'ICMaTI/IKC
KYJIBTYPHOTO MCHC/PDKMCHTA U COHUOKYJILTYPHOI'O

A3BIKAX JJIs1
perieHus 3aaa4y

MEKIMIHOCTHOT | 11 e rppopanms:;

on Buazers:

MCIKKYIBTYPHOI' | yappikom HCIONE30BaHHSA COBPEMEHHBIX CIIPABOYHBIX

0 MaTepUaJIOB (CITPABOYHHUKOB, CJIOBapeH M T.1.) IS
B3aMMOJIEUCTBUS | caMOCTOSTENFHOTO MOMCKA HEOOXO0MMOM rpaMMaTHUECKO

JIEKCHYECKON M WHOU nHpopManuu B chepe
po(heCCUOHANBHON IS TEILHOCTH

2. O0bem U MecTO JUCHUILINHBI B cTpykType OIl BO
B cootBerctBum ¢ yueOHbIM miaHoMm aucuuiinHa OT/[.B.02 «AHrIuiCKUAN SI3BIK IS
po(heCcCHOHANBHBIX TIeNIei» BXOJUT B cOCTaB ()aKyJIbTATUBHBIX JUCIHIUIMH M W3ydaercs B 4
cemectpe. OO01Iast TPy1I0€MKOCTh JUCIHUILTUHBI cocTaBisieT 36 yacos (1 3.e.)

JlaHHast MTUCUHUITMHA PEaTU3yeTCsl C YaCTUYHBIM MTPUMEHEHUEM DJIEKTPOHHOTO 00yUYeHUs
U JUCTAaHIIMOHHBIX O0Opa3oBaTenbHbIX TexHonoruit (mamee — JIOT). Pacnpenenenue BUIOB
y4eOHOI paboThl, POPMATOB TEKYIIETO KOHTPOJIS TIPECTABJICHBI B TAOJIHIIC:

Buj yueOHoii paboThI
[IpakTyeckue 3aHsITus
CamocTtosTenpHas paboTa
[IpomexyTOuHas arrecTauus

DopmMbI TEKYILIET0 KOHTPOJIA

DopMaT NpoOBEACHUA
C npumenennem J1I0T
C ucnonwszoBanuem INUOC*
B cucreme 1UCTaHIIMOHHOTO O0yUYEHUS

Huckyccus B pamkax mpoBeneHuss  NPaKTHYECKHUX
3aHATHN
KonrtponbHas pabora B cucreme  JJEKTPOHHOM  IOAJIEPKKHU
yueOHbIX KypcoB Moodle 3
* OUOC — snexTpoHHas HUHPOPMALMOHHO-00pa30BaTe/IbHAs cpesia
Jloctym K CcUCTeMe DJEKTPOHHOM MOJAEpKKH yueOHbIX KypcoB Moodle 3

OCYIIECTBIISICTCS KaXKIbIM OOYYAIOIIMMCSl CaMOCTOSTENBHO C JII000ro YCTpoicTBa Ha mopTaje:
https://distanty.ru. Ilapons M J0rMH K JWYHOMY KaOuHeTy / THpodMiIo TNpeaocTaBisieTcs
o0yyaromemMycs B IeKaHaTe.

Bce ¢opmbl Tekymiero KOHTpOJIS, MPOBOJAUMBIE B CHUCTEME JJICKTPOHHOM MOICPKKH
yueOHBIX KypcOB, olieHuBaroTcs B cucteme Moodle 3. Jloctyn k MaTepuaiaM NpaKTHYECKUX
3aHATHH TPEAOCTaBIsAETCd B TEUEHUE Bcero cemecrpa. Jloctym Kk KaxaoMmMy BHIY paboT
NPEJOCTABIISCTCS. Ha OrpaHUYEeHHOE BpeMs. Ha BbIMONHEHHe KaXAO0ro BUAa paboOT JaeTcs He
Oornee Tpex mombITOK. IIpernomaBarens OlLlEHMBAET BBINOJHEHHbIE O0O0ydaromuMcs paboThl He
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no3nHee 10 pabounx aHEl Mociie OKOHYAaHUSI CPOKA BHITIOJTHEHUSL.
OO6m1ast Tpy10eMKOCTh TUCIUILIAHBI cocTaBiisgeT 36 dacos (1 3.e.).
- IpakTudeckue 3aHAaTus (¢ npuMenenuem JIO/1) — 28 yacos
- camocTosiTenpHas pabora — 32 Jaca
- (hopMBI TPOMEKYTOUHOM aTTECTAIIMU —3a4eT

Juctunimna onupaercs Ha b1.5.01 «MHoctpannsiii sa3bik» u b1.5.02 «Akanemuueckoe

YTEHUECY.
3. Conep:xanue M CTPYKTypa AMCHHUILIMHBI
Tabnuna 2.
OO0BeM TUCHMIUIMHEIL, Yac. dopma
KonraktHas paboTa TEKYIIETO
o0yyaromuxcs ¢ KOHTPOJISt
nperno/iaBaTeseM yCIieBaeMo
Ne n/n HaumenoBanwue tem 10 BUJAM y4eOHbIX cTu
(paznenos), Bcero | 3ansTuit CP | mpomexyT
113/ OYHOH
20, aTTecTanu
Jq | JIP 0T KCP w0,
% JOT*
Ounas popma oOydcHHS
Tema 1 IIpodeccuonanbHbIi 36 28%* 8 KP
KOHTEKCT MEHE/PKMEHTA B A
cdepe KyIbTypBhlL.
[TpomesxyTouHas aTTecTalus 3ager*
Bcero: 36/1 28* 8

KP — koHTpOsIbHAS paboTa, /] - nuckyccust

Conepxanue TUCHUTLTHHBI

Ne ni/m HanmeHnoBaHue TeM (pa3/iesioB) Coaep:xanue TeM (pa3/iesioB)
[IpodeccnonanbHbli KOHTEKCT Crneuunduka ynpaBlIeHYECKOro AUCKypca Ha
MEHEKMEHTa B c(hepe KyJIbTyphl AHTJIMICKOM SI3BIKE. OcHoBHas

TCPMUHOJIOTHA 110 TEMaM. OCHOBBI

MEHE/KMEHTA; TEHJICHLIUU PA3BUTUS HAYKU;
OCOOEHHOCTH YTPABIICHUS OpTaHHU3aIued U
NPOEKTOM B cdepe KyJIbTypbl; MOAXOIbI K
HUCCIIEN0BAaTEILCKOU NEeITeNbHOCTH B
o0jacT MEHEIKMEHTa; BHYTPUKOMAaHIHAS
KOMMYHI/IKaHI/IH nu KOMMYHI/IKaHI/ISI C
ayUTOPHEH POEKTA.

Tema 1

4. MaTtepuaJjbl TEKylIero KOHTPOJISI YCIIeBAeMOCTH 00y4alomuxcs U (POHJ OLEeHOYHBIX
CpeaCcTB MPOMEKYTOUHOM aTTeCTAUMHU 1O JUCIUIJINHE

4.1. Tekymuii KOHTPOJIb YCIIEBAeMOCTH
4.1.1. ®opMBbI TeKyl1ero KOHTPOJIS yCIeBAeMOCTH




B xone peanu3zanuy IUCIUTUIMHBI UCTIONIB3YOTCS CIEAYIONUE METOABI TEKYIIET0 KOHTPOJIS U
YCIEBAEMOCTH 00YUaIOIIUXCSI:

— TIpY IPOBEACHUH 3aHITUI CEMUHAPCKOTO TUTIA:

KOHTPOJIbHBIC pa60Tr,1, BKJIIOYAOMIUEC 3aaHUs 110 TPaMMAaTUYCCKOMY U JICKCUYCCKOMY
MaTepuaity, IpoiJeHHOMY IO TeMe, a TAK)Ke YTCHHUIO U ayTUPOBAHUIO.

OTensHO Mar0TCs YCTHBIC 3aJIaHUs, BKIFOYAIOIINE TPOBEPKY HABBIKOB BEJICHHS TUCKYCCHI
y4YaIuxcs.

4.1.2. MaTepuaJibl TEKyIIero KOHTPOJIS yCIIeBAEMOCTH 00y4arOIIUXCH:
TumnoBbIie OLIEHOYHBIC MAaTEPUAITBI TTO TeMaM (CM. MpUJIoKeHue 1).

4.2. [IpomesKyTOYHAS aTTECTAIMS

4.2.1. ®opma u cpeacTBa (MeTOAbl) NPOBEACHHUS IPOMEKYTOYHOM aTTeCTAllNH
[IpomexyTouHas aTTecTanus 3a4€T NpoBoaAUTCS ¢ ucnonb3oBanueM [1OT (B Buge NMCbMEHHOTO
3a/1aHUsl, BKJIIOYAIOLIEro YTEHUE, ay IUPOBAHUE, U IIMCbMEHHOE 3aJaHue, a TAKXKE 3aJaHus
YCTHOM 4acTu.)

4.2.2. TunoBbie OLlCHOYHBbIE CPEICTBA
TunoBsie OLIEHOYHBIE CPEACTBA (CM. MIPUIIOKEHUE 2).

IIIxaja oneHNBaHUSA MOAY/IbHON KOHTPOJIBHOM PadoThI:

AyaupoBaHue+uTeHue 8 banioB

ITuceMmenHoe 3amanue 12 damnoB

4.3. MeToanyeckue MaTepuabl

Kpurtepuu onieHnBaHusi NUCbMEHHOTO 32/1aHUA:

Criterion A: Content

How clearly can the student develop and organize relevant ideas?
How skillfully does the student develop ideas?

How clear and convincing is the argument?

How clear and convincing is the rationale?

Level | Descriptor

0 OOyyaromuiics He JOCTUT HEOOXOJUMOTO YPOBHSI.
(O6beMm pabotsl MeHee 50%, ConepkaHue He OTPaXKaeT TeX acleKTOB, KOTOPbIE
yKa3aHbl B 33JJaHUH)

1 YpoBeHb BNa/ICHUsI HAaBBIKAMU MHChMa OYCHb OTPaHUYCH.

(O6bem pabotel MmeHee 65%, mpu sToMm 30% OTBETa UMEET HEMPOIyKTUBHBIN
xapakrtep (T.€ TeKCTyalIbHO COBMAIaeT C OMyOIMKOBAaHHBIM UCTOYHHUKOM) OCHOBHBIC
WJICH HE CBSI3aHBI C 3a/ITAHUEM WITH MTOBTOPSIOTCS, UCIIOIH30BAaHUE BCIIOMOTATEIIBHBIX
JeTaeil OrpaHuYeHO WM HEYMECTHO

2 YpoBeHb BiaJieHUs HaBbIKaMU MUCbMa OIrPAHUYEH.

(O6Bem pabothl MeHee 75%, MO0 MpeBbIMIaeT 3aJaHHbBII 00beM Ha Ooee, YeM
20%.0OcCHOBHBIE UJIEU MTPEACTABIEHBI, HO HE PACKPBITHI, PACKPBITHI HE TIOJHOCTHIO
WJIU PACTIONIO0KEHBI Xa0TUYHO, UCIIOIH30BaHUE BCIIOMOTaTEeNIbHBIX JeTallel He BCeraa
YMECTHO).

3 YpoBeHb BIa/IcHUsI HABBIKAMU MHChbMa JOCTATOYHO XOPOIIHUH.

(O6Bem pabotel menee 90%, OO MpeBbIlIAeT 3aAaHHbII 00beM Ha 6osee yem 10%.
OCHOBHBIE UJIeH aKTyallbHBI, CBS3aHbBI, HO HE BCE PACKPBITHI IIOJTHOCTHIO,
WCIIOJIb30BaHUE BCIIOMOTATENIbHBIX JICTANICH YMECTHO)




3a/iaHue BBIMOJHEHO MOJTHOCTBIO.
(O6bem paboThl cooTBETCTBYET TpeboBaHUsAM. Cojiep:KaHue OTPAKAET BCE ACTICKTHI,
yKa3aHHbIC B 33JaHUH).

Criterion B: Format
How correctly does the student produce the required text type?
To what extent are the conventions of text types appropriate?

Level

Descriptor

0

OOyyaromuiics He JOCTUT HEOOXOJUMOTO YPOBHSI.
(3aganue He COOTBETCTBYET hopMaTy)

YpoBeHb BIaJicHUS HaBBIKAMHU ITHCbMa OYEHb OTPAaHUYEH.
(B BBICKa3bIBAHUU €CTh 3HAUUTENIbHbIE OTKJIOHEHHS OT MPEUI0KEHHOTO TUIaHa, eCTh
HapyUIEHUs JIOTUKU, IPAKTUYECKU HE MCIOJIb3YIOTCS CPEACTBA JIOTHUECKON CBSA3H)

VYpoBeHb BiaJeHUs] HaBBIKAMH NMHCbMa OTPaHUYEH.

(BI)ICKaSI)IBaHI/Ie B OCHOBHOM JIOTUYHO, €CTh OTJACJIBHBIC OTKIIOHCHUS OT
MIPEITIOKEHHOTO TIJIaHa, BEIOOP CPE/ICTB JTOTHUECKOM CBS3U OTPaHUUEH WM OHH
WCIIONIB3YIOTCS HEBEPHO).3-4 MuHyca

ypOBeHb BJIaACHUA HaBbIKaMH ITHCbMa JOCTATOYHO XOpOH.IHfI.

(BBICKa3bIBaHME JIOTUYHO, HO BCTPEYAIOTCS] HE3HAUUTEIbHbIE HAPYILIEHUS JOTHKH,
IMUCBbMO B [IEJIOM COOTBETCTBYCT IPCAJIOKCHHOMY IJIAHY, OTACIILHBIC HCJOCTATKU ITPHU
WCIIOJIH30BAaHUHU CPEACTB JIOTHYECKOH) 1-2 MuHYyCa

3amaHue BHIMOJIHEHO TOTHOCTBIO.
(3amaHue MOJTHOCTBIO COOTBETCTBYET (hopmary).

Criterion C: Language
How effectively and accurately does the student use language?

Level

Descriptor

0

Kpaiine orpanndeHHsbli 3anac cjioB, FpaMMaTHYECKUE TIPaBUiIa HE COOII0JAt0TCS.
OmubKM 3aTPYAHSIOT IOHUMAHHUE TEKCTA.

S3BIKOBBIE CPEICTBA M TPAaMMATHYECKHAE KOHCTPYKIIUU YIOTPEOISIIOTCS HETPABIIIBHO
Y UX JMara3oH BecbMa orpannueH. OmmOKy 3aTpyAHIIOT IOHUMaHue Tekcta (bosee
yeM 10 ommoOoK)

Ucnonp3yercs meHee 30% aKTUBHOW JIGKCUKH.

OrpaHnueHHOE UCIOJIb30BAHUE S3BIKOBBIX CPEJICTB U TPAMMATHYECKUX KOHCTPYKITH
HE 3aTPYAHSET MOHUMaHUEe TEKCTa, HO JeNIaeT MICbMEHHYIO PeUb MPUMUTHUBHOM. (10
9 ommboK)

Hcnonp3yercs meHee 50% aKTUBHOU JIGKCUKH.

SI3BIKOBBIC CPEICTBA U TPAMMATHYECKUE KOHCTPYKIIMH YIIOTPEOIISIOTCS B
HEI0CTaTOYHOM O0BEME.

Bcerpevarotest HapyieHHs B UCTIONB30BaHUM JIEKCUKH (3-5 0mmMO0K)
Ucnonb3yercs 6omnee 65% aKTUBHOMN JICKCHKHU.

rpaMMaTHYECKUE OMUOKH HE 3aTPYAHSIIOT MOHUMaHue TeKcTa (3-5 ommuooK).

JleMOHCTpHpYeTCs MPaBIIBHOE M pa3HOOOpa3HOE MCIIOIb30BAaHHE S3BIKOBBIX CPEIICTB
Y TPaMMaTHYECKUX KOHCTPYKIIHH.

Hcnons3yeMslil CIIOBapHBIN 3a11aC COOTBETCTBYET ITOCTaBIEHHON KOMMYHUKAaTUBHON
3aJla4ye, HO BCTPEYAIOTCS HAPYLICHHS B UCIOIb30BaHUH JIeKCUKHU (1-2 ormulkw).
Ucnonsiyercs 6omnee 75% akTUBHOMN JICKCHUKHU.

rpaMMaTHYEeCKUE MOJIeN pa3HooOpasHbl (1-2 ommokn).

Kpurtepun oueHnBaHus YCTHOM peun:
Criterion A: Productive skills
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How successfully does the student use the language in speech?
* How fluent and clear is the student’s speech?

* How accurate and varied is the language used?

* How much does the student’s intonation aid communication?

Level

Descriptor

0

OOyuaromuiicsi He JOCTUT HEOOXOANMOTO YPOBHSL.
O6nem Bricka3piBanus MeHee 50%, ComeprkaHue He OTPaXaeT TeX acleKTOB, KOTOPHIE
yKa3aHbl B 33/IaHAN

YpoBeHb BilaJIcHUS] HABBIKAMH FOBOPEHHUS OYCHb OTPaHUYCH.

OOyJaroIIHUiiCs UCIBITHIBACT MHOTOYUCICHHBIC TPYAHOCTH B PEIICHUH
KOMMYHHKATUBHOM 3a/Iaud: YXOIUT OT TEMbI HJIHU MBITACTCS MOJMEHHUTD €€ IPYToi,
KOTOPOH BIIaJIeeT Jy4lie. Bricka3piBaHHE HE COACPIKUT apryMEHTAIIUH, HEIOTHYHO, HE
UMEET 3aBEPIICHHOTO XapaKTepa.

Peub 3ByYHT HEYBEPEHHO U €/IBa MOHATHA.

O0bpeM BrICKa3biBaHus MeHee 60%

YpoBeHb BIaJeHUs] yCTHOW PEUYbI0 OTpaHUYEH.

OO0yuaromuiicsi HICIIBITBIBAET TPYIHOCTH B PEIICHUH KOMMYHUKATUBHOM 3a/1a4H:
OCHOBHBIE UJIEN HE CBSI3aHbI C 33JJaHUEM UJIU TOBTOPSAIOTCS, UCIIOJIb30BaHUE
BCIIOMOTATEIbHBIX JIeTaJel OrpaHUYeHO WM HEYMECTHO. Bricka3zbiBaHUEe HE BCeraa
JIOTHYHO.

Peub 3ByunT HEyBEpEHHO M HE BCET/Ia MTOHSITHO.

O0beM BrIcKa3biBaHus MeHee 70%

YpoBeHb BIaJcHUS YCTHON PEYBIO yIOBIECTBOPUTEIIBHBIN.

OO0yyaronuiics UCIBITHIBAET HEKOTOPHIE TPYTHOCTH B PEIICHUN KOMMYHUKATUBHOMN
3agaun: OCHOBHBIE HJIEH MPENICTABICHBI, HO PACKPHITHI HE IOTHOCTHIO HITH
PacToI0XKEeHbl Xa0TUYHO, HCIIOJIb30BAHKE BCIIOMOTATENbHBIX J€Tajlei He BCeraa
yMeCTHO. BrIcka3pIBaHE B OCHOBHOM JIOTUYHO W UIMEET JIOCTATOYHO 3aBEPIICHHBIH
XapakTep, HO CPE/ICTBA JIOTHUECKON CBS3U UCIOJIB3YIOTCS HEJOCTATOUHO.

Peub nonsiTHas u Mectamu Oerias.

O06bem paboTsl MeHee 75%, Tubo IpeBbIIIaeT 3aJaHHbI 00beM Ha Oonee ueM 20%.

YpoBeHb BIaJCHUS YCTHOW peUbI0 JOCTATOYHO XOPOIIIHIA.

OOyyaronuiicst CTpOUT BBICKa3bIBaHHE B COOTBETCTBUU C KOMMYHHUKATUBHOM 3aauei:
OCHOBHBIE UJICH AKTYaJIbHBI, CBS3aHBI, HO HE BCE PACKPHITHI MOJHOCTHIO, UCIIOJIb30BAHUE
BCIIOMOTaTEJbHBIX JIeTajell yMeCTHO. Bbicka3bIBaHUE JTOTUYHO U UMEET 3aBEPIICHHbBIN
XapakTep, CPeACTBA JOTUICCKOMN CBSA3U UCTIOIB3YIOTCS TTPABUIIBHO.

Peur mo Oombleii yacTu Oernasi.

O6nem paboTel MeHee 90%, 1100 MpeBhIIAST 3a/1aHHbIN 00BeM Ha Oosiee yem 10%.

YpoBeHb BIaJcHUSA YCTHOU PEYb0 OYEHb XOPOLIUH.

3alaHu€e BBIIIOJIHEHO MOJTHOCTBIO: CONEPIKAHNE MIOJHO, TOYHO U PA3BEPHYTO OTPAXKACT
BCE aCMEKThl, yKa3aHHbIC B 3aJJaHUMU.

OO0yuaromuiics nepeaaeT MHGOPMAIHIO SICHO U YETKO; MPOCThIE U CIOMKHbBIE MBICIH
3ByYaT OJMHAKOBO YMECTHO

Peus Germnasi.

O0beM paboThl COOTBETCTBYET TPEOOBAHUSIM

Criterion C: Language
How effectively and accurately does the student use language?

Level

Descriptor

0

Kpaiine orpaHudeHHbIH 3amac CJIOB, TpaMMaTHYECKHE MTPaBHiIa HEe COOITIOJAI0TCS.
MHoro4uciaeHHble OIIMOKH 3aTPYAHAIOT IOHUMaHHUE TeKCTa.




SI3bIKOBBIE CPENICTBA M TPAMMATHYECKUE KOHCTPYKIIUH YIOTPEOISIOTCS HEMPABIILHO
Y WX IUaIa3oH BechMa orpanndeH. OmmOKM 3aTpyIHAIOT TOHMMaHUe TeKcTa (bosee
geMm 10 ommoOoK)

Ucnons3yercs menee 30% akTUBHON JEKCHUKH.

OmmrOKY B IPOM3HOIICHUH M MHTOHAIUHU (0ojee yem 10 ommboK)

2 OrpaHu4eHHOE UCII0JIb30BAHUE S3bIKOBBIX CPEJICTB U TPAMMATUYECKUX KOHCTPYKIIMH
HE 3aTPYyJHIET MOHUMaHHUE TEKCTa, HO JIENAeT YCTHYIO pedb MPUMUTUBHOM. (10 9
OIIHOO0K)

Ucnonszyercs menee 50% akTUBHON JIEKCHUKHU.
EcTp ommOKu B IpOM3HOIIEHUH W/WIU UHTOHAIMH (110 9 ommOoK)

3 SI3BIKOBBIE CPECTBA U TPAMMATHUYECKUE KOHCTPYKIIMH YIIOTPEOISIOTCS B
HeZ0CTaTOYHOM oObeMe. B peun BcTpedaroTcst omuOKY B yOTpeOIeHUH SI3bIKOBBIX
€IMHUI] ¥ TPAMMATHIECKUX CTPYKTYP (8-6 ommoboK).

Hcnonbiyercs 6onee 65% aKTUBHOMN JIEKCUKH.
VY obyuaromerocs HabIIOAAIOTCS OMIMOKK B TIPOM3HOIICHUH, KOTOPBIE HHOTIA
3aTpYIHSIOT MOHUMAaHUE TEKCTa.

4 SI3BIKOBBIE CPEJICTBA U TPAMMATHUYECKUE MOJICIH, B IIETIOM, HCIIOJIB3YIOTCS
MPABUIIbHO, MOHATHO. HE3HAYUTEIHHOE KOJIMUYECTBO OMIMOOK HE BIUSIOT HA
OCHOBHYIO MBICITB(5-3 OmIUOKH)
Hcnonb3yeMblii cI0BapHBIi 3a11ac COOTBETCTBYET MOCTABIEHHOW KOMMYHHKATHBHOU
3ajaye.
VY olyuaroierocst HaOIIOAAIOTCS OTACIbHBIE OMIMOKH B MTPOU3HOIICHUH, KOTOPHIE HE
3aTPyAHSAIOT TOHUMAaHHUE TEKCTa.
HHToHaMs HE MelIaeT KOMMYHHUKAIIHH.

5 SI3BIKOBBIE CPEZICTBA YIIOTPEOISAIOTCS MIPABHIBHO, pa3HOOOPa3HO, TIOHSITHO.

BCTPEYAIOTCS OT/ENbHbIC HAPYLICHUS B UCIIOJIb30BAaHUM JIEKCUKH U TpaMMaTuku (1-2
OLLMOKH).
MHTOHaNUs yCUIMBAET KOMMYHHUKALIHIO.

Speaking Interactive oral activity

Criterion B: Interactive and receptive skills

To what extent does the student understand and demonstrate an ability to interact in a
conversation?

* How well can the student express ideas and opinions?

* How well can the student maintain a conversation?

Level

Descriptor

0

OOyuaromnuiicsi He JOCTUT HEOOXOIUMOTO YPOBHSI.
(3amanue He COOTBETCTBYET (hopmarty)

OOyuJaromuiicss JEMOHCTPHUPYET OUCHB TUIOX0E TOHUMaHue MpodieMm,
3aTparuBaeMbIX JAHHOW TEMOM.

OO0yuaromuiicst I0X0 BIAJEET HAaBBIKAMU JTUAJIOTUYECKOTO OOIIECHUS
(IeMOHCTpUpPYET TOIBKO YMEHHE HayaTh U 3aKOHYUTH Oecely), He yMeeT oOpaiiarbes
32 Pa3bsICHCHUSIMH WJTU TIOXO TIOHUMACT HX.

[IpocTeie MBICITH BBIpaXaroTCsl HEPABUILHO.

B3aMIMOJICHCTBHE OYCHD OTPaHUYCHO.

Peub GeccrszHa.

OOyyaromuiics JEMOHCTPUPYET IJI0X0€ MOHUMAaHKE MPoOJIeM, 3aTparuBaeMbIX
JTAaHHOUW TEMOM.

OOyuaromuiics MJI0X0 BIa€ET HaBbIKaMH IMaJI0rMUecKOro oOeHus (3aTpyIHsAeTCs
3ampammBaTh HH(O, 00paIIaTHCs 3a pa3bsICHEHUSIMHU).




MHOTOYHCICHHBIC TPYAHOCTH IPU BBIPAKCHUU MMPOCTHIX MBICJIefI, CJIOKHBIC MBICJIN
HE BBIPAKCHBI.

B3anmoneiicTBue 3aTpyaHEHO.

Peub ¢ 00JIBIIMMH OTPEHIHOCTSIMHU.

OOyyaromuiicss JTEMOHCTPHUPYET MOHUMAHKE, IPABWIILHO pearupys JHIlb Ha
HEKOTOpBbIE MPOOJIEMBI, 3aTparuBaeMble 1aHHOU TEMOIA.

OOyyarommiics, B IIEJIOM, IEMOHCTPUPYET HABBIKH PEUCBOTO B3AUMOJICHCTBHS C
MapTHEPOM, OJIHAKO HE CTPEMUTHCA MOAEPHKATh PA3rOBOP.

[IpocThie MBICIM BBIpaX)arOTCS XOPOLIO, HO CJIOAKHBIE MBICIIM HA OYEHb IPUMHUTUBHOM
YPOBHE.

B3anmoneiicTBre Ha TPUEMIIEMOM YPOBHE.

Peub, B 11e710M, 11OCIIE10BATEIIBHA.

OOyyaromuiics JEMOHCTPUPYET MOHUMAHNE, IPABUIILHO pearupys Ha OCHOBHBIE
pOOJIEMBI, 3aTparuBacMble TAHHOH TEMOM.

OOyuaromuiicss JEMOHCTPHPYET XOPOIITUE HABBIKH PEUCBOTO B3AUMOJCHCTBHS C
MapTHEPOM: CrocoOeH HavYaTh, MOJICPKATh U 3aKOHUUTH Pa3roBOP, BEKIHBO
MEePECIPOCUTD, COOJIIOIAET OUEPETHOCTH PU OOMEHE PETUTUKaMHU.

[IpocThie MBICTTH BBIPAXKAFOTCS SICHO U MOCIIEI0BATEIBLHO; OJTHAKO CII0XKHBIC MBICITH
WHOT/Ia TPEICTABIISIOT TPYIHOCTH.

B3aMMO/ICHCTBHE HAa XOPOIIEM yPOBHE.

Peun nocrarouno Germasi.

3aaHue BBIMOJTHEHO MOJTHOCTHIO.
OO6yuaromuiicst mepeaaet HHOOPMAIUIO ICHO U YETKO; MPOCTHIE U CIIOKHBIE MBICIIH
3BYYaT OJJMHAKOBO YMECTHO.

Criterion C: Language
How eftectively and accurately does the student use language?

Level

Descriptor

0

Kpaiine orpaHnyueHHBIH 3amac cjIoB, rpaMMaTHYECKUE MTPaBUiia He COOTIOAI0TCS.
MHoro4ucieHHbIe OH_II/I6KI/I 3aTPYAHAIOT HOHUMAHHUEC TCKCTA.

SI3BIKOBBIC CPECTBA U TPAMMATHUECKUE KOHCTPYKIIMU YIIOTPEOIISIOTCS HENPABUIBHO
Y UX JMara3oH BecbMa orpannyeH. OmuOKy 3aTpyAHIIOT TOHUMaHue Tekcta (0bosee
gem 10 ommboK)

Ucnonszyercs menee 30% aKTUBHOW JIEKCUKHU.

OmuOKY B MPOU3HOIICHUH M MHTOHAIWH (Oosee yem 10 ommboK)

OrpaHUYeHHOE UCTIOIH30BAHUE SI3BIKOBBIX CPEICTB M TPAMMATHYECKUX KOHCTPYKIIUU
HE 3aTpyJHseT NOHUMaHHUE TEKCTa, HO JIeNaeT YCTHYIO pedb IPUMUTUBHOM. (10 9
OIIHOOK)

Ucnons3yercs menee 50% akTUBHOMN JIEKCHUKH.

EcTb ommOKu B IPOM3HOUICHUH W/WIN MHTOHAINH (10 9 ommboK)

SI3BIKOBBIE CPECTBA U IPAMMATHUYECKUE KOHCTPYKIIMU YIIOTPEOIISAIOTCS B
HEeJ0CTaTOYHOM oObeMe. B peun BcTpedaroTcst omMOKY B yHOTPEOIEHUH SI3bIKOBBIX
€MHULl ¥ TPAMMaTHYECKUX CTPYKTYP (8-6 omunodoK).

Hcnone3yercs 6onee 65% aKTHBHOMN JICKCHUKH.

VY obyuatomerocs HabIOAAIOTCS OMIMOKK B IPOU3HOIIEHUH, KOTOPbIE MHOT A
3aTPYAHSAIOT TOHUMAHHE TEKCTa.

SI3BIKOBBIE CPENCTBA U IPAMMATUYECKUE MOJIEIIH, B LIEIIOM, UCIIOJIb3YIOTCS
MIPaBWJIbHO, MOHATHO. HE3HAYUTEIHHOE KOJIMYECTBO OMIMOOK HE BIUSIOT Ha
OCHOBHYIO MBICIB(5-3 OIIUOKK)

Hcnons3yeMplil CIIOBapHBIN 3a11aC COOTBETCTBYET ITOCTABIEHHONM KOMMYHUKAaTHBHON
3azayve.
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VY obyuaromerocs HabIIOAAIOTCS OTACIBHBIE OMIMOKU B IPOU3HOIIEHUH, KOTOPbIE HE
3aTPYAHSIOT IOHUMaHUE TEKCTA.
I/IHTOHaHI/IH HC MCIIACT KOMMYHHKAIIWH.

5 SI3bIKOBBIE CPENICTBA YIIOTPEOIIAIOTCS MPaBUIIBHO, pAa3HOOOPAa3HO, MOHSTHO.
BCTPEYAIOTCS OT/ACJIbHbIC HAPYILIEHHUSI B UCTIOJIb30BAHUY JIGKCUKU U TpaMMaTuku (1-2
OIINOKH).

WNHToHaIus yCuiMBaeT KOMMYHUKALIHIO.

5. MeToauyeckne yKazanus s 00y4aOUIMXCS M0 OCBOEHUIO THCHHUILIMHBI

CamocrosiTenbHas paboTa CiryIaTeNei:

YCTHBIC BUJIBI KOHTPOJIS (YCTHBIN OTBET Ha MOCTABIICHHBIN BOMPOC; Pa3BEPHYTHIN OTBET O
3aJJaHHOW TeMe; YCTHOE COOOIIeHHE 0 n30paHHO Teme, cobeceJ0BaHNe; TECTHPOBAHUE (C
MOMOIIIBIO0 TEXHHYECKUX CPEICTB 00yUEHHUsI), ICKIIaMallnsl CTUXOB, OTPBIBKOB H
XYJI0’)KECTBEHHOU U CHCIIMAIILHON TUTEPATYPhI;, YTCHUE TEKCTa HA MHOCTPAHHOM SI3bIKE,
ayJIMpOBaHUE);

3a4eT 1o 3aJaHHOM TeMeE;

MUCHMEHHBIC BUJIBI KOHTPOJIS (IIMCHMEHHOE BBITIOJTHEHUE TPEHUPOBOUHBIX YIIPAKHEHUH,
MPAKTHYECKUX PadOT; HATMCAHWE TUKTAHTA, H3JI0)KCHUS, COUNHEHUS; BHITIOTHCHHE
CaMOCTOSITEITLHON pa0OThI, MUCbMEHHOM MPOBEPOYHOI pabOTHI, TBOPYECKOH paboTHI,
MOJITOTOBKA pedepara).

XapaKkTepuCcTUKa CaMOCTOSTEIBHBIX PadoT:

CamocrodTenbHas paboTa 110 pa3BUTHIO aKaJEMHUYECKUX S3bIKOBBIX HAaBBIKOB MPEAyCMAaTPUBAET
pa3zHo0Opa3Hble BUBI PA0OTHI, a TAKXKE MOATOTOBKY K IPOMEKYTOYHOMY TECTUPOBAHHUIO U K
9K3aMEHY.

B xojze camocTosiTensHON paboThl TPOBEPSIOTCS HABBIKU

1) akazeMu4eckoro yTeHus (CTpykTypa npoecCHOHaIIBHOTO U aKa/IeMUYECKOro TeKCTa;
MIOWCKOBOE U MIPOCMOTPOBOE YTECHHUE; JIOTUIECKUN TIOPSIZIOK);

2) onepupoBaHUs TEPMHUHOJIOTHUECKUMU KJIACTEpaMH;

3) BinazeHus akageMuuecKkoi (00IIeHaydYHO) JIEKCUKOM;

4) onepupoBaHUs MOAEISIMHU U COOTHECEHUs IpaMuecKoi U TEKCTOBON MH(POPMALIUHN B TEKCTaxX
10 IPUKIIAAHOMY IMOJIMTUYICCKOMY aHAIN3Y U ITOCYyAapCTBCHHOMY YIIPABJICHUIO,

5) akazemuueckoro nuceMa (napadpas, pe3roMMpOBaHUE TEKCTA, IOCTPOECHUE ONPEAETICHNUS).
TeKYIIII/Iﬁ KOHTPOJIb OCYHIECTBIIACTCA B BUAC T'PAMMATHYCCKUX TECTOB OLCHHUBACTCA 110
KOJINYECTBY BBITIOJHEHHBIX 33JJaHUH, ayJMPOBAHUE — MO PABUIIBHOCTHU YCIIBIIIAHHON
uHpOpMaLuy, pH Oece/ie OIEHUBACTCS KaK MOATOTOBICHHOE H3JI0KEHUE MaTepraa, Tak u
CIIOHTAHHAsi MOHOJIOTHUYECKas M JUAJIOTHUecKasi pedb 00yyaromerocs.

TeMmbl BOITPOCOB AJIsA CaMOCTOSITEILHOM IIOATOTOBKH.

Yposens pre-intermediate
2xypc, 4cemectp
. Is technology a good or bad thing?
. How has technology changed society?
. Do you always trust technology?
. What are favourite types of food?
. Do you need to see what you eat? Why?
. Do you care where the food you eat comes from?
. Describe your favourite monument.
. How important is architecture?
. Which country has the best architecture?
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IIncemenHoe 3amaHue:
Hanmcate cratsio B )KypHaIl 0 BaXKHOCTH 3J0POBOTO MTUTAHUS

VYposens intermediate u upper-intermediate
2 xypc, 4 cemectp
YCTHBIC 3a]aHNS:

Why do you think some people dislike brands?

Can you give any examples of successful or unsuccessful brand stretching?

How loyal are to you to the brands you have chosen?

What action can companies take if they start to lose market share?

What advertising media do you know?

What viral campaigns have you read about?

Can you give an example of a good TV advertisement? Are there any advertising practices that
are unacceptable?

IInceMeHnHble 3aaHus:

Hanucanwue npecc-pennsa BooOpakaeMoro mpoayKra

Hamumcanne npoTokosna coemnianus mo teme «Kak moBeICUTh y3HABaeMOCTh OpeH/1a»
Coznanue npe3eHTaIi 00 U3BECTHOM OM3HECMEHE

6. YueOHas muTepatypa u pecypcbl HH(POPMAIHOHHO-TEJEKOMMYHHKANMOHHOMI
cetn "Unrepuer"

6.1. OcHoBHas1 IUTEpaTypa.

1. Kysbmenkona, }O. b. Aurauiickuii s3b1k + ayauosanucu B ObC : y4eOHHUK U MPAKTUKYM
i npukinagHoro OaxanaBpuata / FO. B. Ky3pmenkoBa. — Mocksa : M3garenscTBo
IOpaiit, 2017. — 441 c. — (bakanasp. IIpuxnannoit kypc). — ISBN 978-5-534-00452-

6. — Texkct : anextponnsiii // IBC FOpaiit [caiiT]. — URL: https://www.biblio-online.ru/

bcode/398881 5 5
2. Jlesuenxko B.B AHIJIMUCKHUU SA3BIK. GENERAL & ACADEMIC ENGLISH.
Y4eOHMK I TPHUKIAAHOTO  OakanmaBpuata (DUHAHCOBBI  yYHMBEPCUTET MpHU

[IpaButensctBe Poccuiickoit @Penepanuu (r. Mocksa), 2016 https://www.biblio-

online.ru/book/757A0526-3441-4924-B5C5-895FD9468F73

6.2. lonosiHUTeIbHAS JTUTEpPaTypa.
1. Eropora H.b., IIpocsnoBckast O.A. Improve your vocabulary and grammar.
Forclasswork and selfstudy; M: MockoBCKHiA CTPOUTENBHBIN FOCY1apCTBEHHBIH
yauBepcureT, 2012 http://www.iprbookshop.ru/16403.html

6.3. YueOHO-MeTOqUYECKOE OOecTieueHHe CAaMOCTOATEILHOH padoThl.
1. Tlopsmoxk opranmzamuu W ocymectBieHus B OOpa3oBaresbHOW — aBTOHOMHOM

HCKOMMepLIeCKOI\/'I opraHru3allvii BBICIICTO O6p2130BaHI/I$[ «MockoBcKkasi BBRICIIAsI IIIKOJIA

COLMAIBHBIX W  OKOHOMHYECKHX Hayk» o00pa3oBaTeNbHOM  JEATENbHOCTH IO
o0pa3oBaTelbHBIM IPOrpaMMaM BBICIIEr0 00pa3oBaHMs — Mporpammam OakalaBpHara,
nmporpaMMaM Maructpatypsl (yTBepxkaeH mnpukazoM OIIHO «MBIICOH» Ne27 or
20.05.2019)

6.4. HopmaTuBHBIE IPABOBbIEC JOKYMEHTBI
He ucnons3yrorcs
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https://www.biblio-online.ru/book/757A0526-3441-4924-B5C5-895FD9468F73
https://www.biblio-online.ru/book/757A0526-3441-4924-B5C5-895FD9468F73
http://www.iprbookshop.ru/16403.html

6.5. UnTepHeT-pecypcesl.
news.bbc.co.uk
WWW.economist.com
www.guardian.co.uk
www.nytimes.com
www.telegraph.co.uk
www.themoscowtimes.ru

Al S

6.6. Unble pexoMeHayeMble HCTOYHUKH

1. Kopotkuna U.b. Akagemuueckoe mucbMo: npouecc, NpoaykT u npaktuka. PAHXul C;
Beiciias mkosa conpaabHbIX U 9KOHOMUYECKUX HaykK, 2017

2. Oununmoa M.M. [lenoBoii aHTTHIUCKUHN A3BIK. 2-€ U3, UCTIP. U JOM. Y YEOHHK U
MPaKTUKYM JUIsl akajieMudeckoro 6akanaBpuaTta. M: MOCKOBCKHI TOCYJapCTBEHHBIH
yHuBepcuteT umenn M.B. Jlomonocosa, 2016

3. Koctuna 1.0, KpakoBnu B.B., AHIIIMNCKNN A3bIK JUIsl TYMAaHUTapUEB, 2-€ U3[., UCIIp. U
nor. Y4eOHUK U MTPaKTUKYM JIJIsl akaieMudeckoro OakamaBpuara; M: Poccuiickuii
roCy/1apCTBEHHbIN T'YMaHUTApHBIA yHUBEpCUTET, 2016

4. Tlorpe6nas U.®., Crenanosa E.H., Aarmuiickwuii si3e1ik. AFocusonCommunicationSkills B
2 4. YuebHoe nocobue s By30B; PoctoB-Ha-JloHy: FOxHbIH (henepanbHblii
yHuBepcuret, 2016

5. Yukunesa JI.C., AHrnmuiickuit s3Ik U1 myOnuyHbIX BeicTymieHuid. English for Public
Speaking. 2-eu3n., ucnp. uaom. YuedHoe nocodbue st 0akajgaBpuaTa U MarucTpaTyphl;
M: ®unaHcoBbIM YHUBepcuTeT npu [IpaBurensctBe Poccuiickon denepanum.

6. David Cotton, Falvey David. New Language Leader; Pearson Education Limited,
2014Foley Mark. MyGrammarLab; Pearson Publish House; 2012

7. David Cotton, Falvey David. Market Leader, 3rd edition; Pearson Education Limited,

2011

Brook-Hart G. Business Benchmark; Cambridge University Press, 2007

9. Sanabria, Seal. Academic Encounters. Listening and Speaking. 2™ edition, Cambridge
University Press, 2012

10. Espeseth, Seal. Academic Encounters. Reading and Writing. 2™ edition. Cambridge
University Press, 2012

11. McCarthy M., O'Dell F. Academic Vocabulary in Use, 2008

12. Brook-Hart G., Jakeman V.IELTS Complete, Cambridge University Press, 2012

*

7. MarepuaJibHO-TeXHHYeCKas 0a3a, HHPOPMALMOHHBIE TEXHOJIOTHH,
NPOrpaMMHoOe o0ecneyeHne 1 HH(POPMALMOHHbIE CIIPABOYHbIE CHCTEMbI

VYueOHas ayauTopus A MPOBEACHUS 3aHATHH JIEKIIMOHHOTO THUIA; YKOMILJIEKTOBaHA
CHEIMATU3UPOBAHHON Me0enbl0, TEeXHUYECKMMU CpEeACTBAMH OOYyUYEHUS, CIIyXalluMU JUIs
npescTaBieHus yueOHoi nHpopmanun 60IbIION ayAUTOPUH.

VYueOHass aymuTopHs Ui TPOBEACHUS 3aHITUH CEMHHAPCKOTO THIIA, TPYIIOBBIX H
MH/IMBUAYAIbHBIX KOHCYJIbTAllMH, TEKYIIEro KOHTPOJII U TPOMEXKYTOYHOM aTTecTaluw,
YKOMIUIEKTOBaHa CIIEHUATU3UPOBAHHON MeOenblo, U TEeXHUYECKUMHU CpeACTBaMU OOyuyeHus,
00eCTIeYMBAIOIIUMH PEATU3AINIO TPOSKTUPYEMBIX PE3YIbTaTOB 00yUEHHUS.

[Tomemienue g caMOCTOATENbHON pabOThl OOYYArOMIMXCS OCHAILIEHO KOMIBIOTEPHOM
TEXHUKOM C BO3MOXHOCTBIO MOAKIIOUEHUSI K ceTH «VHTepHeT» W JOCTYNOM B DJIEKTPOHHYIO
MH(}OPMaLIMOHHO-00Pa30BaTEIbHYIO CPEY.

s obecriedeHus: mpernoiaBaHusl TUCHUIUIMHBI TpeOyeTcsl MOMEeIIeHHE Ul XpaHeHUs U
MPOPUITAKTUIECKOTO 00CITyKHUBaHUs Y4€OHOTO 000PY1I0BaHHUS.

NHupopmalinoHHbIe CLIPaBOYHBIE CUCTEMBI U PECYPCHI:
13



OBbC «IPRbooks» http://www.iprbookshop.ru/
ObC  «YHuBepcuteTckas  Oubnmoreka  owmaiftH»  https://biblioclub.ru/index.php?

page=main_ub_red

Lexis Nexis Academic (Lexis Uni) https://lexisnexis.com/

3BbC «MobunbHas 6ubnmuoreka JlutPec» http://biblio.litres.ru/

OBC «lOpaiit» https://biblio-online.ru/

WNudopmannonnas cnpaBouyHas cuctrema Koncynsrant [Tmochttp://www.consultant.ru/
HNudopmanmonnas cripaBouHas cucrema ["apanT http://www.garant.ru/
IIpodeccuonanbHas 6a3a naHHbIX Scopus https:/www.scopus.com/
[Tpodeccuonanvuas 6a3a nanueix Web of Science (WoS) https://webofknowledge.com/

Ennnoe okHO moctyma k o0pa3oBaTenbHBIM pecypcam http://window.edu.ru/

DNEeKTPOHHBINA cltoBaph MynbTUTpaH https://www.multitran.com/

HpaKTI/I‘{eCKI/Ie, JICKOUOHHBIC 3aHATHA U ITPOMCIKYTOUYHAA aTTCCTALHUA YaCTUIHO

npoBosaTcs ¢ npuMenenueM JJOT ¢ ucnonb3zoBaHueM cepBUca sl TPOBEICHUS
BUJICOKOH(epeHITHii, OHIalfH-BCTPEY U TUCTAHIIMOHHOTO 00y4YeHHs Zoom.

Hoctyn k cepBrucy Zoom OCYIIECTBIISETCS KaX/IbIM 00yUYarOIIMMCSI CAMOCTOSATEIBHO C

MH000r0 YCTpOHCTBA.
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TexHUUECKUE U TPOTPAMMHBIC CPEICTBA O0YUCHHS:
Jliis obecrieueHus pernojaBaHus JUCIUTUTHHBI UCTIONB3yeTCs Habop
JEMOHCTPAIIMOHHOTO 000PYIOBAHHUS:
- HoyTOYK (Windows 8.1 umu 10) ¢ mporpammusiM obecrieuenrnem LibreOffice u (vmm)
MoH00J10K (Win 8.1) ¢ mporpammabiM oOecnieuerrem Office Standart
- IPOEKTOP.


https://biblioclub.ru/index.php?page=main_ub_red
https://biblioclub.ru/index.php?page=main_ub_red
http://www.garant.ru/
http://window.edu.ru/
https://www.multitran.com/
https://webofknowledge.com/
https://www.scopus.com/

[Tpunoxxenue 1

Yposens Pre-intermediate
[TuceMeHHBIC 3aaHUS

I. Complete the sentences with the words in the box.
e T T T T i T T T |

| referrals intrusive mailshots launched glass cold-calling viral

_privacy __ loyalty __ _ inteligence _ _ __ __ _ ____________ J
1 A lot of people become irritated by . They don’t want companies
contacting them without an appointment.
2 Sometimes the post we receive is full of . Why do companies have to
send out leaflets to everybody in the street?
3 Women tend to be very receptive to word-of-mouth . They love
hearing information about good products.
4 There is strong resistance to marketing these days. You know what I
mean, those unsolicited emails that fill your inbox, for example.
5 Customer schemes have been around for a long time and are
becoming even more important as the competition to keep customers grows.
6 These days we are all perceived as consumers because more and
more companies have the means to know how we behave and think.
7 The amount of information that retailers can gather about us makes some people worry
about their
8 The company a range of products specifically tailored to women.
9 Companies use this market to figure out the best time to call
customers.
10 Using pre-existing social networks to produce increased brand awareness is known as

marketing.

I1. Complete the presentation with the phrases (a—e).
a) A funny thing happened to me the other day.

b) So, to go back to what [ was saying earlier.
C) So, what is marketing?
d) Anyway, I’m not here to tell you about my purchasing disasters.



e) Now you’re probably wondering, what’s the significance of all this?

Marketing is a far more complex process than just selling. (11) Well, there are five key
processes: opportunity identification, new product development, customer attraction, customer

retention and loyalty building and, finally, order fulfilment.

(12)  Well, if a company handles all of these processes well, it will probably be successful.
But let me give you an example of how it can go wrong. (13) I was looking for a special
gift for my partner and I found just the thing — a weekend away in a country house hotel with
free dinner and drinks. It seemed a fantastic deal but when we arrived at the hotel, it was
dreadful. It didn’t look anything like the pictures on the website and the free dinner and drinks
turned out to be fish and chips from a shop in the village! The product certainly didn’t live up to
the advertising. (14)  This new campaign is going to give us a competitive advantage.

(15) Successful marketing needs to do well in all five processes.

I1II. Choose the correct options to complete the article.

A. THE POWER OF WOMEN

Women account for about 85 per cent of all consumer purchases and represent the majority of
shoppers online. Working women aged 24-54, of (1)whose/whom the US has 55 million, are a
very powerful force in the marketplace these days, in all product areas. Companies (2)what/who
already acknowledge that women are in charge of shopping talk about the customer as ‘she’.
However, most of the people (3)who/which make up the top management in most companies are
still men. (4)Which/What these companies need to do is to change their marketing strategies if
they are to remain competitive.

However, marketing to women isn’t just about changing the colour of a product to pink. The
producer has to recognise (5)that/what the female consumer really wants and then come up with
ideas and solutions. Companies (6)who/where wish to sell to women have to adjust their
marketing to use subtler methods. Smart companies, (7)that/where changes have already been
made, have done so by paying more attention to style and form and shifting away from TV ads in
favour of promotions in venues women trust, such as reviews in women’s magazines and spots
on TV shows like Oprah. Even companies like Harley Davidson, (8)where/whose traditional
target market is very male-dominated, have now added a section on its website (9)which/what is
aimed at female motorcyclists. However, female business owners, (10)whom/who have long
waited to be treated as equals with their male contemporaries, are still fighting to be totally
accepted in the business world.

IV. Rewrite these pairs of sentences and as one sentence without changing the meaning.
1. Young customers visit our stores. They are usually in their 24-34 age bracket.

2. Procter and Gamble is a manufacturer of household products. It has created various women-
specific products.

3. Many large customers cut their marketing budgets. They are switching to viral marketing.
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4. They need to re-launch their marketing campaign. It flopped with young customers.

5. Retailers need to take into account the spending power of women. Women are responsible for
most household purchasers.

6. Their last advertising campaign was mainly focused on baby boomers. It was a huge success.

V. Read the text and complete the tasks.
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Big names prove worth in crisis

John Gapper

For companies whose financial
value depends heavily on the health
of their brands, the severity and
abruptness of the recession was a
challenge. The abruptness with
which many consumers stopped
spending, and large companies
reduced capital investment, caused a
shock to the system. Many compa-
nies experienced nor only the
financial crisis, bot also a crisis of
confidence.

Marketers and advertising agen-
cies preach the gospel that the
companies that emerge best out of
recessions are those that maintain
their marketing budget and protect
brands when the going gets tough. In
practice, few companies were cer-
tain enough of the future to comply.
Yet some of the Doomsday scenarios
abuout the value of brands in the post-
recession world have not come to
pass. Emerging from the recession,
luxury goods companies and many
other consumer brand companies are
enjoying a rebound.

The underlying value of any brand

True or false? (lines 13-42)

a)
b)

c)
d}
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— the premium commanded by prod-
ucts and services with strong
reputations and identities — has not
been eliminated by the crisis. Even
those companies that did not imvest
heavily in their brands in the worst
times are regaining some confi-
dence. *Brands outperform in good
times and when there is a recession
they do go down, but they come out
the other side with a sustainable
advantage,” says Joanna Seddon,
chief execative of MBO, the organi-
sation that compiles the ranking.
The nature of brands continues to
evolve. Technology rather than
marketing is now the defining char-
acteristic of seven of the top 10
brands, with Coca-Cola, McDon-
ald’s and Marlboro making up the
other three. Google remains the
world’s most valuable brand, but
edging up close behind it are two
other technology companies, IBM
and Apple. Both of these outrank
Microsoft, whose brand value was
stable during the year. The resur-
gence in Apple under Steve Jobs,

The value of brands was completely destroyed

during and after the recession,

Companies that did not invest in their brands

have been totally eliminated.

The value of brands goes down during recessions.
Companies with valuable brands do better than

thase without in the long run.

through the iPod, the iPhone and
now the iPad, continues unabated
and, on present trends, it could be
pressing Google for first place
within 4 year or two. That is a tribute
o a company that inspires devation
among customers.

It may also be a reflection of the
value of inspirational leadership,
and the way in which consumers
identify some of the world's most
valuable brands, such as Oracle and
Starbucks, with founders who
embody their qualities. Larry Ellison
of Oracle and Howard Schultz of
Starbucks are not only the founders
but keepers of the flame. The social
media boom led by companies such

s a5 Facebook and Twitter— as well as

the rise in smartphones led by
Apple — has had a broader impact on
the top 100. It has boosted mobile
operators such as Verizon and
AT&T, despite the complaints of
iPhone users about AT&T's 3G
coverage.




Which of the brand(s) mentioned in lines
43-82 ...

a) relate to technology-based companies or their
producks?

b) relate to non-technology companies?

c) istopinthe rankings?

d) istechnology-based, and helow three other
technology companies?

) are names of products related to a technology
company?

f) have grown partly because of the success of
other brands?

VI. Listen to the talk and complete the tasks.

Listening

You will hear a sales manager, Steven Pitcher, presenting a product, Graffiacom,
to a group of potential investors. For questions 1-10, write one or two words or a
number in each gap to complete the sentences. You will hear the recording twice.

The screen at the presentation is cm long and

The system consists of a computer with a camera and ... .
The first hand-held device that they designed consisted of a
Until now, Graffiacom has mainly been used at

The turnover for this year is expected to be around £

The presenters have recently signed a contract to rent out the system at a ...
Steven Pitcher feels that the product has more than just .

They have contacted over 50 art colleges as part of their

e R < R = T B = T o

Steven Pitcher imagines that in art colleges, images will be drawn on a |
than a large screen.

—
=

Steven Pitcher feels that the product is good for encouraging

YcTHBIE 3a0aHU:
1. What is your opinion of marketing in the era of globalization?
2. How do marketing techniques differ from country to country?

3. How much of marketing is lying?
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