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1. Ilepedyenb NJIaHMPYEMBIX Pe3y/JIbTATOB 00y4eHHUs 10 JMCHHUILIMHE (MOYJI10),
COOTHECEHHBIX C IVIAHUPYEMbIMH Pe3y/JIbTATAMM OCBOCHHUS NIPOrPaMMbI

1.1.  Huctummuna OT.02 «AHramiickuid s3bIK U1 TPOQGECCHOHATIBHBIX LEIeh
o0ecrieynBaeT OBJIAICHUE CIIETYIOIUMHI KOMIETCHIMSIMH:

Kon
HaumenoBanue
KOMIIeTe WNuauxatop HOCTUXKEHUS KOMIIETCHIIUI
KOMIIETEHLIUN
HIINH
NyK-4.1 Amnanuzupyer IrpaMMaTUYECKUE,
Crnocoben OCYIIECTBIIATH JIEJIOBYIO
o . | cTHIHCTHYECKHe u KyJlbTypHBIE HOPMBI
KOMMYHUKAIIMI0O B YCTHOH M HUCBMEHHOMN .
WHOCTPAHHOTO (QHTJIMICKOTO) SI3bIKa;
(dopmMax Ha  TOCYOAapCTBEHHOM  SI3bIKE .
YK-4 N 3HaThb ILIMPOKUK KOPIIYC JIEKCUKHA, B TOM YHUCIE
Poccuiickoii ®eneparyn 1 ”HOCTPaHHOM(BIX) .
3biKe(ax) HeoOXoauMoON 1o  paboTe ¢ Pa3NUYHBIMU
ayIUTOPUSIMH, MPOEKTHBIMU KOMaHJIaMH,
COLIMANBHBIMU TPYIIIaMHU

1.2. B pe3ynbrare OCBOEHHUS JUCHMIUIMHBI y CTYACHTOB JOJDKHBI  OBIThH
c(OpMUPOBAHBI:

Konx xommonenTa

PesynbTaThl 00yueHus
KOMIICTCHIINN

Ha YpOBHE 3HAHUM: 3HATh MCXKKYJIbTYPHBIC OCO6CHHOCTI/I BECACHUSA HaquOﬁ u
poheCCHOHATIBHON EATSIbHOCTH

Ha YpPOBHC yMCHHﬁZ YMETb MCIOJIB30BaTh COBPEMECHHBIC CIIPABOYHBIC MaTCpUaJIbl
NYK-4.1 (cnpaBOYHMKH, CIOBapM M T.JA.) JUIA CAMOCTOATENILHOIO IIOMCKAa HEOOXOAUMOH
rpaMMaTHYECKOM JIGKCHUYECKOH M HMHOM HWH(pOpMaiud B chepe mpodhecCHOHATBHOM
JIeSITeTIbHOCTU

Ha YPOBHE HaBBIKOB: BJIA/IETh HABBIKAMH KOMMYHHKAI[MM HA MHOCTPAHHOM (aHTJIMHCKOM)
A3BIKE B PAMKaX HIMPOKOT'O CIIEKTPA TEM, B TOM YHCIIE U JAEJIOBYK0 KOMMYHUKAIMIO

2. O0bem u MecTo TMcHUIIMHBI B cTpykType OII BO

Jucrtunmuna OTJ.02 «AHTIUHACKHA 3BIK JUIsT IPOGECCUOHANTBHBIX IICJICH» SBIISCTCS
(haKkyIbTaTUBHOW NUCIMIUIMHOW M OTHOCHTCS K BapHaTHBHOM dYacTh ydeOHoro miana DOT/]
MporpaMMbl TIOJTOTOBKM 1Mo HampasieHuio 38.03.02 MenemxkmeHT (YpOBEHb OakaiaBpuaTta),
npoduns «MeHeKMEHT KpeaTUBHBIX IPOEKTOBY. JlaHHas TUCIUILUIMHA U3y4yaeTcs Ha 2 Kypce B
4 cemecTpe B COOTBETCTBHHU C yUEOHBIM IJIAHOM.

O6mmit o6vem mucrummsbl: 1 3.E. (36 ak.u., 27 actp.4.);

KonnuecTtBo akaneMHU4YecKMX U COOTBETCTBYIOUIMX UM AaCTPOHOMHYECKHMX YacoB,
BbIJICJICHHBIX Ha KOHTAKTHYIO paboTy oOyuaroniuxcs ¢ npernojaasarenem: 28 ak.4. (21 actp.4.); Ha
CaMOCTOSTENbHYI0 padoTy oOyuaronuxcs: 8 ak.4. (6 acTp.u.).

JlucuumiuHa cBsi3aHa CO  CHEAYIOMMMH JUCHUILTUHAMU: «VIHOCTpaHHBIN  S3BIKY,
«BTOpOIi HHOCTPAHHBIN A3BIK», « AKATIEMUYECKOE UTCHUE).

JlucuumniuuHa peamu3yeTcsl ¢ YaCTUYHBIM MPUMEHEHHUEM 3JIEKTPOHHOrO0 OOy4YeHHsS U
JMCTaHLIMOHHBIX 00pa3oBaTeIbHBIX TexHomorui (ganee — JJOT).



3. CoaeprxkaHue M CTPYKTYpPa IHCHUILTHHBI

Ounas ¢popma o0ydeHus

O0beM AMCIMILIMHEL, Yac. dopma
KonrakrtHas pabota TEKYIIETO
o0ydarommxcs ¢ KOHTPOJIS
CIIEBAEMOCT
Ne i/m HaunmeHnoBanwne tem (pa3nesnos), fpetiofasateiem . y
Bcero | mo BujaMm yueOHBIX 3aHSTHIA CP |u
MIPOMEXYTOY
J JIP I13 KCP HOM
aTTeCTAllNU
Tema 1 IIpodeccroHaNbHBIT ~ KOHTEKCT 36 28 8 KP
MEHEJDKMEHTa B cepe KyJIbTyphl I
[TpomexyTouHast aTTeCTaIHsI 3
Hcnonbs3yemMble COKpaleHus:
JI - 3aHATUA JICKITMOHHOT'O TUIIa (J'IeKHI/II/I n HUHBIC yLIC6HI)IC 3aHsATHA,

MpeaycMaTpUBAIOIINE MPEUMYIIIECTBEHHYIO Tiepeiady yaeOHOH MHPOPMAIUU NeIarorndeCKUMA
pabOoTHUKaMU OpraHM3anvi W (WJIM) JIMIAMH, TPUBJIEKAEMBIMU OpraHU3aIlleld K peau3aluu
00pazoBaTENBHBIX MPOTPAMM Ha MHBIX YCIOBHAX, 00yUYarOIUMCs);

JIP — naboparopHblie paboTh! (BUJ 3aHATHI CEMUHAPCKOIO TUIIA);

[13 — mpaktudeckue 3aHATHS (BUABI 3aHSATHS CEMHUHAPCKOTO THITA 32 WCKIIOUYEHHEM
nmabopaTopHbIX padoT);

KCP — unnuBugyanpHas paboTa oOydaroluxcs C MEAarorndecKuMu pabOTHHKaMU
opraHu3anuy " (WJIN) JTUIaMH, TIPUBJICKaEMBbIMHA OPTaHU3aIlNeH K peaTu3aIiii 00pa3oBaTeIbHbBIX
pOrpamMM Ha MHBIX YCIOBUSX (B TOM YHCIIC HHIUBHyaJbHBIE KOHCYJIBTAIINN ),

JOT — 3aHATHA, OPOBOJUMBIE C NPUMEHEHHUEM JUCTAHLIUOHHBIX OOpa30BaTENIbHBIX
TEXHOJIOTUH, B TOM 4YHCIE C IPUMEHEHHEM BHUPTYaJIbHBIX AaHAJIOTOB NPO(ECCHOHAIBHOM
NeATeNbHOCTH.

CP — camocrosTenpHass paboTa, oOcCyllecTBIseMas 0e3 ywacTus MeJaroruueckux
paOOTHUKOB OpraHu3alMi W (WJIW) JIWI, TIPUBJICKAEMBIX OpraHU3AMe K pealu3aluu
00pa3zoBaTeNbHBIX IPOrPaMM Ha UHBIX YCIIOBUSX;

KP — xonTponbpHas pabdoTa;

I — nuckyccus;

3 — 3auer.
Conep:kanue TUCHHUILIAHBI
Ne n/m HaumeHoBaHue TeM (pa3iesioB) Conep:xanne TeM (pa3aeaoB)
Crnemmduka  ympaBIeHYECKOro  IWMCKypca  Ha
aHTIMIACKOM si3bIKe. OCHOBHAsE TEPMHHOJIOTHS 10
TeMaM: OCHOBBI MEHEPKMEHTA; TEHACHIINA Pa3BUTH
Tema 1 [IpodeccrnonanbHbII KOHTEKCT | HayKd; OCOOEHHOCTH YTIpaBIICHHsS OpTaHHU3alUed u
MEHEDKMEHTa B cepe KyJIbTyphl MpoeKTOM B  cdepe KyIbTYphbl, TMOAXOOBI K
HCCIIEZIOBATETILCKONH  NIESITEIBHOCTH B OOJIACTH
MEHE/KMEHTa; BHYTPHUKOMAHAHAS KOMMYHHUKAIUS H
KOMMYHHUKAIVS C ayAUTOPHEH IPOESKTA.

4. MartepuaJjbl TeKyIIero KOHTpOJisi yCIeBaeMOCTH 00y4alouxcst
1 OLICHOYHBIC MaTepHaJIbl IPOMEKYTOYHON aTTeCTAlMH 110 AUCHHUILINHE

B xozme peaim3anii JUCHUIIIMHBI UCIIOJIB3YIOTCA CICAYIOIHUE MCTOAbI TCKYHICT'O KOHTPOJIA U
yCI€CBaAEMOCTHU 06yqa101u1/1xc;1:
— [IpH ITpOBCACHUN 3aHATHH CCMHUHAPCKOI'0 THUIIA:



KOHTPOJIbHBIE paboThl, BKIIOYAIOUIME 3aJaHds 10 TPAMMATHUYECKOMY U JIEKCHYECKOMY
MaTepuaily, IpoHJEeHHOMY 10 TEME, a TAK)KE YTEHUIO U ayIHPOBAHMUIO.

OTnenbHO JAIOTCS YCTHBIE 3aJaHMsI, BKIKOYAIOLIME IPOBEPKY HABBIKOB BEICHUS JUCKYCCUI
y4dalmxcs.

MaTepua.m,l TEKYILIECT0 KOHTPOJA YCIIEBACMOCTH oﬁyqaloumxca

Tunossie OLCHOYHBIC MAaTCPUAJIBI ITO TEMaM IMPCACTABJICHLI B HpI/IJIO)KeHI/II/I 1.

HpOMe)KyTO'{Haﬂ arrecranus

HpOMe)KYTO‘-IHaﬂ arTecTauus 3a4eT (B BUJAC IMHMCBMCHHOI'O 3aJaHus, BKIOYAOIICTO YTCHHC,
ayJAUpOBaHUEC, U MUCbMCHHOC 3aJIaHUC, a4 TAKIKC 3aJaHUsA YCTHOﬁ T-Ia,CTI/I).

THnoBbIe OLIEHOYHbIE cpeacrea

TunoBble OLIEHOUHBIE CPeICTBA TpUEACTaBIIEHbI B [Ipunoxenun 2.

Ixaja oueHUBAHUA MOAYJIbHON KOHTPOJIbHOI padoThI:

AynupoBaHue+uTeHHE 8 bamioB

ITuceMenHoe 3aganue 12 GamioB

5. MeTtoan4yeckre MaTepHaJbl 10 OCBOCHUIO TUCUMILIMHbI

Kpurepun oueHuBaHusI MUCbMEHHOI0 3aaHMSI:
Criterion A: Content

How clearly can the student develop and organize relevant ideas?
How skillfully does the student develop ideas?

How clear and convincing is the argument?

How clear and convincing is the rationale?

Level | Descriptor

0 OO0yuaromuiicss He JOCTUT HEOOXOIMMOTO YPOBHSI.
(O6wem pabotel meree 50%, ComepikaHie HE OTpaKaeT TeX aCIeKTOB, KOTOPHIE YKa3aHHI B
3aJIaHNHN)

1 YpoBeHb Bia/ieHNs] HABBIKAMH MMHChMa OYeHb OTPaHUYEH.
(O6Bem paboTer MeHee 65%, mpu 3ToM 30% OTBETa MMEeT HENMPOAYKTUBHBIA Xapaktep (T.e
TEKCTYaJThbHO COBMANAET C OIMyOJWKOBAaHHBIM MCTOYHHKOM) OCHOBHBIE WJEH HE CBSI3aHBI C
3ajaHFeM WJIM TTOBTOPSIIOTCS, WCIOJIH30BAHUE BCIIOMOTATENBHBIX JETallell OTPaHUYEeHO WITH
HEYMECTHO

2 YpoBeHb BiaileHUs] HABBIKAMH MICbMa OTPAHUYCH.
(O6bem pabotel MeHee 75%, nubO mMpeBbIIACT 3aJaHHBIA 00beM Ha Oosiee, dem 20%.
OcCHOBHBIE WJAEW TPEACTABICHBI, HO HE pPACKPBITHL, PACKPHITHI HE IMOIHOCTBIO HIH
PacIOI0XKEeHBl Xa0THYHO, FICIIOJIH30BaHNE BCIIOMOTATENIFHBIX JICTaNICH HE BCET/Ia YMECTHO).

3 YpoBeHb BIaIcHUs HABBIKAMU NMHChMA TOCTATOYHO XOPOILIUM.
(O6bem paboter mMenee 90%, nubO mpeBblIaeT 3amaHHbIM 00beM Ha Oonee uem 10%.
OCHOBHBIE WJEW AKTYAIbHBI, CBSI3aHBI, HO HE BCE PACKPBITHI MOIHOCTHIO, HCIOIB30BAHHE
BCIIOMOTATEIbHBIX JIeTalIeil YMECTHO)

4 3ajaHue BHIOJIHEHO MOJIHOCTBIO.
(O6vem paboTel cooTBeTCTBYeT TpeboBaHusAM. CojepKaHHe OTpa)kaeT BCE AaCIIEeKTHI,
yKa3aHHBIC B 33JIaHVH).

Criterion B: Format
How correctly does the student produce the required text type?
To what extent are the conventions of text types appropriate?

| Level | Descriptor




OO6yuaromuiics He TOCTUT HEOOXOAUMOTO YPOBHSI.
(3amanue HE cOOTBETCTBYET (hopMmary)

ypOBeHb BJIaACHHA HaBbIKaMU NMCbMa OYCHb OIrPAHUYCH.
(B BBICKa3bIBAHMKU CCThb 3HAYUTCIIBHBIC OTKJIOHCHHA OT MNPCAJIOKCHHOIO IlJIaHa, €CTb
HapylmIeHUs JIOTUKHU, TPAKTHYCCKU HC MUCIIOJIb3YIOTCA CPECACTBA JIOTHYCCKOM CBH3I/I)

YpoBeHb BiaieHUs] HaBbIKAMU MMCbMa OTpaHUYEH.

(BBICKa3bIBaHUE B OCHOBHOM JIOTUYHO, €CTh OTJENIbHBIE OTKJIOHEHHUS OT IPEUIOKEHHOTO
IJIaHa, BEIOOP CPENICTB JIOTHUECKON CBSI3M OrPaHWYEH WM OHHM HCHONB3YIOTCS HEBEpHO).3-4
MHUHYCa

ypOBCHL BJIaACHUA HaBbIKaMH ITHCbMa JOCTATOYHO XOpOIHI/II\/'I.

(BI)ICK33I)IB3HI/IG JIOTUYHO, HO BCTPCHUAIOTCA HE3HAUMUTCIIbHBIC HAPYUICHUA JIOTUKU, ITUCHMO B
L[EJIOM COOTBETCTBYET MPEJIOKCHHOMY IJIaHy, OTAEIbHbIC HETOCTATKH MPU HCIIOJIB30BAHUH
CpeACTB Jloruueckoit) 1-2 muHyca

3ajiaHKe BBIIOIHEHO MOJIHOCTHIO.
(3a1aHvie OTHOCTBIO COOTBETCTBYET (hopMary).

Criterion C: Language
How effectively and accurately does the student use language?

Level | Descriptor

0 KpaiiHe orpaHn4eHHBIN 3amac ClOB, rpaMMaTH4ecKue NpaBwiia He coOmonarorcs. Omuoku
3aTPYAHAIOT MIOHMMAaHUEC TCKCTA.

1 SI3bIKOBBIE CpEACTBAa M TpaMMaTHYECKHE KOHCTPYKIMH YIOTPEOISIOTCS HEMPaBMIBHO U UX
IMama3oH BecbMa orpaHudeH. OmmOKy 3aTpyTHSIOT MOHMMaHue TekcTa (bomee uwem 10
OImMO0K)

Hcnonszyercst meHee 30% akTUBHOW JICKCHKH.

2 OI‘paHI/I‘IeHHOC HCIIOJIb30BAHUE SA3BIKOBBIX CPEACTB W TI'paMMAaTUYCCKHUX KOHCTPYKHOHWHU HE
3aTPYyIHSACT MOHUMAHUE TEKCTa, HO JeJIaeT MUCbMEHHYIO PeUb MPUMHUTHBHOM. (70 9 01mn6oK)
Hcnonp3yercst MmeHee 50% akTHBHON JTIEKCHKH.

3 SI3bIKOBBIE CpENCTBA M TpaMMaTHYECKHE KOHCTPYKIIMH YIOTPEONSIOTCS B HEIOCTaTOYHOM
o0Beme.

BceTpeuaroTcst HapyIieHHS B UCITOJIB30BAaHUH JIGKCHKH (3-5 OIMTHOOK)
Ucnonwiyercsa 6omnee 65% akTUBHOM JIEKCHKH.
rpaMMaTHYECKHE OMMOKY HE 3aTPYIHSIIOT TOHMMaHMe TeKeTa (3-5 ommboK).

4 JeMoHCTpUpyeTCcsl TpaBWIBHOE WM Pa3HOOOpa3HOE HCIIONb30BaHUE S3BIKOBBIX CPENCTB M
rpaMMaTHYECKUX KOHCTPYKIIHH.

Hcnons3yemplil cI0OBapHBI 3a11ac COOTBETCTBYET IMOCTaBICHHOW KOMMYHUKATUBHOU 3aJaye,
HO BCTPEYAIOTCS HAPYIICHHS B HCITOJIb30BAaHUH JIEKCUKH (1-2 OmmoOKm).

Hcnonb3yercs 6onee 75% akTUBHOM JEKCUKU.

rpaMMaTHYeCKHE MOJCIH pazHooOpasHbl (1-2 ormmokm).

Kpurepun ouneHuBaHusl YCTHOM pedu:

Criterion A: Productive skills

How successfully does the student use the language in speech?
* How fluent and clear is the student’s speech?

* How accurate and varied is the language used?

» How much does the student’s intonation aid communication?

Level | Descriptor

0 OOyyaromuiicss He JOCTUT HEOOXOAUMOTO YPOBHSL
O061bem BoickasbiBaHust MeHee 50%, ConeprkaHue HE OTPaXKaeT TeX aCHEKTOB, KOTOPBIE yKa3aHBI
B 3aJJaHUU

1 YpoBeHb BiIaAeHNs HABBIKAMH T'OBOPEHUS OYEHb OIPaHUYEH.
OOyuaromuiics HMCIBITHIBAET MHOTOYMCICHHBIE TPYIHOCTH B PEIICHWH KOMMYHHKATUBHON
3aJayl: YXOAUT OT TEMbl WIIM TBITAETCS MOAMEHHTH €€ APYrod, KOTOPOM BIAAeeT JydIle.
Bricka3biBaHHE HE COOEPKUT apryMEHTAlH, HEJIOTHYHO, HE UMEET 3aBEPILICHHOTO XapaKTepa.
Peun 3ByunT HEyBEpPEHHO U €Ba ITOHATHA.
O0bem BrickazbiBaHus MeHee 60%

2 YpoBEHb Ba/ICHUS] YCTHON pPEeUYbl0 OTPaHUYEH.




OOy4Jaronuiics UCIBITHIBACT TPYAHOCTH B PEHICHUY KOMMYHUKATUBHOM 3a1a4un: OCHOBHBIC HJICH
HE CBs3aHBI C 3aJlaHUEM WM TOBTOPSIOTCS, WCIOJIb30BAHHE BCIIOMOTATCIbHBIX JeTalci
OTrpaHUYCHO WJIM HEYMECTHO. BhICKka3bIBaHUE HE BCEr/a JJOTUYHO.

Peun 3ByunT HEYBEPEHHO U HE BCET/Ia IOHSTHO.

O0beM BoIcKasbBaHus MeHee 70%

YpoBeHb BAaCHUS YCTHOR PEUBIO YAOBICTBOPUTEIBHBIN.

OOyuyaromuiics MCIBITHIBAET HEKOTOPHIC TPYAHOCTH B PEIICHHM KOMMYHHKATHBHON 3a1ayu:
OCHOBHBIEC HICH TMPEACTABICHBI, HO PACKPHITHI HE TOJHOCTHIO WIIH PACIIONIOKEHBI XaO0THYHO,
HCIOIB30BaHME BCIIOMOTATENbHBIX JeTajdei He BCerja yMecTHO. BBICKa3bIBaHHE B OCHOBHOM
JIOTHYHO W HMEET JOCTaTOYHO 3aBEPIICHHBIM XapakTep, HO CPEACTBA JIOTHYECKOW CBSI3H
HCTOIB3YIOTCS HEAOCTATOUHO.

Peun nonsTHAst 1 MecTaMu OerJiasl.

O0beM paboTel MeHee 75%, 1100 NpeBbIIacT 3a/IJaHHbIH 00beM Ha Ooiiee ueM 20%.

YpoBeHb BIaICHHsI YCTHOM PEYbI0 JOCTATOUYHO XOPOLIMA.

OOyuaromuiics CTpOUT BhICKa3bIBaHHE B COOTBETCTBUH C KOMMYHUKAaTHBHOMH 3anadeli: OCHOBHbIC
WJeH aKTyallbHbI, CBSI3aHbI, HO HE BCE PACKPBITHI MOJHOCTHIO, HCIIOJIb30BaHNE BCIIOMOTraTeIbHBIX
JleTaJIel  yMECTHO. BpICKa3bIBaHHME JIOTHYHO M MMEET 3aBEPLIECHHBIA XapakTep, CpelCTBa
JIOTUYECKOH CBSI3M UCTONIB3YIOTCS MPABUIIBHO.

Peun o Gonbiieli wactu Oermnast.

O0beM paboTsl MeHee 90%, 1100 NpeBbIIACT 33JaHHbI 00beM Ha Oosiee yeM 10%.

YpOBEHB BIIa/ICHHSI YCTHOW PEYb0 OUYEHb XOPOILUUI.

3amaHue BBIMOJIHEHO MOJHOCTBIO: COJAEp)KaHWE TOJHO, TOYHO M Pa3BEpHYTO OTpaKaeT BCe
ACTIeKTHI, YKa3aHHbIE B 3a/IaHUH.

OOyuaromuiics nepenaer WHGOPMAIHIO SICHO M YETKO; MPOCThIE M CIOXKHBIE MBICIH 3ByYar
OJIMHAKOBO YMECTHO

Peun Germnas.

O6beM paboThI COOTBETCTBYET TPEOOBAHUSIM

Criterion C: Language
How effectively and accurately does the student use language?

Level | Descriptor

0 Kpaiiae orpannyueHHBIN 3ammac ¢joB, FpaMMaTHYCCKHE MTPaBHUIIa HE COOIOTAFOTCS.
MHOrouncIIeHHBIE OIMOKY 3aTPYIHSAIOT MIOHUMAaHHE TEKCTa.

1 SI3bIKOBBIE CpeACTBAa M TpaMMaTHYECKHE KOHCTPYKIIMU YIOTPEOISIOTCS HEMPaBMIIBHO U UX
QMarma3oH BecbMa orpaHmdeH. OmmOKy 3aTpynHSIOT TMOHUMaHue Tekcta (Oomee wem 10
OIHO0K)

HUcnons3yercs menee 30% aKTUBHOI JEKCHUKH.
OmuOKN B TPON3HONICHUHN ¥ MHTOHAITHH (0oree geM 10 ommboK)

2 OrpaHndeHHOE FWCIIONIb30BaHUE SI3BIKOBBIX CPEICTB M T'PaMMATHYECKUX KOHCTPYKIIFH HE
3aTpyIHSET MIOHMMAaHKE TeKCTa, HO JIENIAeT YCTHYIO pedb MPUMHUTHBHOM. (10 9 ommOoK)
Hcnons3yercs menee 50% aKTUBHOI JEKCHUKH.

EcTh ommOKy B MpOW3HOMICHNH W/WIM HHTOHAITUH (110 9 ommMoOoK)

3 SI3BIKOBBIE CpENCTBA M TpaMMAaTHUECKHE KOHCTPYKIIUH YIOTPEONSIOTCS B HEIOCTATOYHOM
o0Beme. B peun BcTpedaroTcst OmmOKH B yHOTPEOICHNUH SI36IKOBBIX SAMHUIL U TPAMMATHIECKAX
CTPYyKTYp (8-6 ommboK).

Hcnonb3yercs 6onee 65% akTUBHOM JEKCUKU.
VY oOyuaromerocsi HaOIIOJAIOTCS OMMOKK B MPOU3ZHOIIEHUH, KOTOPhIE MHOTIA 3aTPYIAHSIIOT
MMOHMMAaHUE TeKCTa.

4 S3bIKOBBIE CpeACTBa W TpaMMaTHYECKHWE MOJENH, B IIEJIOM, HCIIONB3YIOTCS IMPABHIBHO,
MTOHATHO. HE3HAYUTEIBHOE KOJIMYECTBO OIMOOK HE BIMSAIOT Ha OCHOBHYIO MBICITB(5-3 OmIMOKH )
Hcnone3yemblii CIIOBapHBIH 3a11ac COOTBETCTBYET MTOCTABJICHHON KOMMYHHKATHBHOH 3a/1a4e.
Y oOyuaromierocss HaONIOAOTCS OT/ACIbHBIE ONIMOKM B TPOW3HOIICHWH, KOTOPHIE HE
3aTPYIHSIOT IOHUMaHKE TEKCTa.

WHToHANNs HE MelIaeT KOMMYHUKAITUH.
5 SI3BIKOBBIE CPEACTBA YIIOTPEOIAIOTCS TPABIIBLHO, PA3HOOOPA3HO, TIOHSTHO.

BCTPCHUAOTCA OTACIIBHBIC HAPYHICHH A B UCITIOJIb30BAHWUH JICKCUKU U TPAMMATUKHA (1 -2 OIIH/I6KI/I).
I/IHTOHaLII/IH YCUJIMBACT KOMMYHHKAIIUTO.




Speaking Interactive oral activity

Criterion B: Interactive and receptive skills

To what extent does the student understand and demonstrate an ability to interact in a conversation?
» How well can the student express ideas and opinions?

» How well can the student maintain a conversation?

Level

Descriptor

0

OOy4aronuiicss He JOCTUT HEOOXOAUMOTO YPOBHSL.
(3amanue He cOOTBETCTBYET popMaTy)

OOyuyarommuiics IeMOHCTPUPYET OYEHbB IJIOX0E IIOHUMaHKe MPOOJIeM, 3aTparuBacMbIX JaHHON
TEMOH.

OOyyaromuiics I0Xo BIaJeeT HaBBIKaMK JUATOTHUECKOTO OOMICHHUS (IEMOHCTPUPYET TOIBKO
yMEHHUE HavaTh M 3aKOHUUTH Oecely), HE yMeeT oOpamaThCs 3a pa3zbsCHEHUSIMHU HIIH III0XO0
IIOHUMACT UX.

HpOCTBIe MBICJIN BBIpa)KaIOTCH HeraBI/IHBHO.

B3aI/IMO,Z[eI\/'ICTBI/Ie OYCHb OI‘paHI/I‘IeHO.

Peur OeccBsasHa.

OOyuaromuiics JEMOHCTPUPYET IUI0X0E MOHUMAaHUE MPOOJIEM, 3aTparuBaeMbIX JAaHHOH TEMOH.
OOyuaronuiicss IJI0OX0 BJaJeeT HaBbIKAMHU JHAJIOTHYECKOro OOIICHUs (3aTpyIHACTCS
3arpammBath HH(HO, 00pamaThes 3a Pa3bICHEHUSIMHT).

MHOTOYHNCIICHHBIE TPYAHOCTA MPH BBIPAXEHUH TPOCTBIX MBICIEH, CIOXHBIE MBICIH HE
BBIPa)KCHBI.

BzaumopeiicTBre 3aTpyIHEHO.

Pedb ¢ GOIBITIIIME TOTPETTHOCTSIMIL.

OOyuaronuiicss AEMOHCTPUPYET IOHMMAaHWE, MPaBWIBHO pearupys JUIlh Ha HEKOTOPHIE
PpOOIEMBI, 3aTparuBacMbIe TAHHON TEMOH.

OOyuaronuiics, B 1€JI0M, JEMOHCTPUPYET HABBIKM PEUCBOTO B3AMMOJCHCTBUS C TIAPTHEPOM,
OJTHAKO HE CTPEMUTHCS TOIEPKATh Pa3roBOp.

[IpocTtbie MBICIN BBIPaXatOTCsl XOPOILIO, HO CJIOKHBIE MBICIM Ha OYE€Hb IPUMUTHUBHOM YPOBHE.
BzaumopeiicTBUe Ha MpUEMIIEMOM YPOBHE.

Peub, B 11€110M, IOCIIEOBATEIbHA.

OOyuaromuiicsi IeMOHCTpUPYET TOHWMaHHUe, IPaBUIIFHO pearupysi Ha OCHOBHBIE TPOOIEMEI,
3aTparuBaeMble JaHHON TEMOM.

OO6yuaronuiicss IEMOHCTPUPYET XOPOIINE HABBHIKM PEYEBOT0 B3aMMOACHCTBUS C MMAPTHEPOM:
CTIOCOOCH HauaTh, MOJJICPKATh M 3aKOHYUTH Pa3roBOP, BEXKIIUBO MEPECIPOCUTH, COOIIOAaET
0YepeTHOCTh IPY OOMEHE PeTTHKaMu.

[IpocTeie MBICIH BBIPAKAIOTCS SCHO M TMOCTENOBATEIHHO; OJHAKO CIIOKHBIE MBICIH HHOT[IA
MIPENICTABIIAIOT TPYAHOCTH.

B3aMIMOJICHCTBYE HAa XOPOIIIEM YPOBHE.

Peur mocrarodno Oermasi.

3amaHue BBITOIHEHO MOIHOCTHIO.
OO6yuaromuiicss mepegaeT WH(GOPMAIIUIO SICHO M YETKO; MPOCTHIE M CIOKHBIE MBICIH 3BydYaT
OJIMHAKOBO YMECTHO.

Criterion C: Language
How effectively and accurately does the student use language?

Level

Descriptor

0

Kpaiine orpanndeHHbIi 3amac cioB, TpaMMaTHYECKHE TTPaBUIIa HE COOIOIA0TCA.
MHorouucieHHble OMMOKH 3aTPYIHSIOT IOHUMaHHE TEKCTa.

SI3BIKOBBIEC CpENCTBA M I'PaMMAaTHYECKHE KOHCTPYKLHMH YHNOTPEOJISIOTCS HENPaBWIBHO M MX
Mana3oH BechbMa orpaHuyeH. OMmMOKHM 3aTpyIHSIOT NMOHMMaHue Tekcra (Oomee wyem 10
OIMO0K)

Ucnonesyerca Menee 30% akTHUBHOM JIEKCUKH.

OmunbKy B NPOU3HOIIEHUU M HHTOHaUUH (6oiiee yem 10 ommbok)

OrpaHnveHHOE WCIIOJIb30BaHUE SI3BIKOBBIX CPEJCTB M TPaMMAaTHYECKUX KOHCTPYKIIMH HE
3aTpyIHSET MOHMMaHUE TEKCTa, HO JeNaeT YCTHYIO pedb MPUMHUTHBHOM. (10 9 ommOoK)
Ucnonszyercs menee 50% akTUBHOM JTEKCUKU.

EcTh ommOky B mpon3HONICHUH W/WiM HHTOHAWH (10 9 ommboK)




3 S3BIKOBBIE CpeACTBa M TpaMMaTHYECKHE KOHCTPYKLIMHU YIOTPEONAIOTCS B HEJOCTATOYHOM
o0beMe. B peun BcTpeuaroTcest OIMOKH B YOTPEOICHUH S3bIKOBBIX €MHUI] M TPAMMATHYECKUX
CTpYKTYp (8-6 ommuboK).

Ucnonbiyercs 6onee 65% akTHBHOM JEKCHUKU.

VY oOyuatomerocs HaOIIOAAOTCS OIIMOKH B MPOW3HOIICHUH, KOTOPbIE WHOTNA 3aTPyIHSIOT
NIOHMMAaHHE TEKCTa.

4 S3pIKOBBIE CpEACTBA W TpaMMaTHYECKHE MOJENIH, B ILIEJIOM, HCIONB3YIOTCA MPABHIIBHO,
MOHATHO. HE3HAYUTEIBHOE KOJHMUECTBO ONIMOOK HE BIIMAIOT Ha OCHOBHYIO MBICIIB(5-3 OIIMOKH)
Hcnons3yemslii c10BapHBIHM 3a11ac COOTBETCTBYET IIOCTABJIEHHOM KOMMYHHUKAaTUBHOM 3a/1aye.
VY oOyu4atomerocss HaOMIOJAIOTCS OTAENBHBIC OLIMOKM B IPOM3HOLICHUH, KOTOpbIE HE
3aTPYIHSIOT IOHUMaHHUe TEKCTa.

WHToHauus He MenIaeT KOMMYHHUKAIIUH.

5 SI3BIKOBBIE CpeCTBa YNOTPEOISIOTCS IPABUIIBHO, Pa3HOOOPa3HO, HOHSTHO.

BCTpEUAIOTCs OTACNIbHBIC HAPYIICHHUS B HCIIOJIB30BaHNH JICKCHKH U rpaMMaTuky (1-2 omuokn).
WHToHAaIMs ycuIMBaeT KOMMYHHUKAIHUIO.

CamocrosiTenbHas paboTa cirymiaTeneii:

YCTHBIE BUJBI KOHTPOJIS (YCTHBIM OTBET Ha ITOCTAaBJICHHBIN BOIPOC; Pa3BEPHYTHIM OTBET 10 33JJaHHOM TEME;
yCcTHOE cooOIleHre o M30paHHOW Teme, coOeceloBaHHE; TECTUPOBAHUE (C MOMOIIBI TEXHUYECKUX
cpeacTB 00yueHHs), AeKIaMallusi CTUXOB, OTPHIBKOB M XY/I0KECTBEHHON M CIICIHAIBHOW JIUTEPATyPHI;
YTEHHE TEKCTa Ha MHOCTPAHHOM $SI3bIKE, ayJHPOBaHUE);

3a4eT 110 3aJJaHHOM TeMe;

MMChMEHHBIE BUIBI KOHTPOJIA (MTUCHMEHHOE BBIITONHEHHE TPEHHPOBOYHBIX YIPAKHEHHUH, MPAKTHUECKUX
paboT; HamucaHWe JUKTaHTa, H3JIOKEHHS, COUYMHEHUS; BBIIOJHEHWE CAMOCTOSTENLHOW paboThI,
MMCEMEHHOHN MPOBEPOYHOM paboThI, TRBOPUECKOW padoThI, MOATOTOBKA pedepara).

XapakTepucTUKa CaMOCTOSITEIbHBIX padoT:

CamocrosiTenbpHast pa60Ta M0 Pa3BUTUIO aKaJCMHUUYCCKUX A3BIKOBBIX HABBIKOB IIPEAYCMATpUBACT
pa3zHooOpazHble BUABI paboThI, a TAKXKe IMOATOTOBKY K POMEXYTOUYHOMY TECTUPOBAHUIO U K OK3aMEHY.

B xoze caMocCTOATEeIbHOM PabOTHI IIPOBEPAIOTCS HABBIKU

1) akageMudeckoro 4teHus (CTPyKTypa Mpo(ecCHOHATHHOTO M aKaJeMHYECKOTO TEKCTa; MOMCKOBOE M
MIPOCMOTPOBOE YTEHHE; IOTHIECKUN TOPSIAOK);

2) ornepupOBaHUS TEPMUHOJIOTHUECKUMH KIIACTEPAMH;

3) BrageHus akaneMUIecKor (00meHayYHOH ) JIEKCUKOM;

4) onepupoBaHUs MOJENSIMH M COOTHECEHHs Trpaduyeckoil ¥ TEKCTOBON MH(OpMAIMU B TEKCTax IO
MIPUKIIaTHOMY ITOIMTHYECKOMY aHAIN3Y M TOCYIapCTBEHHOMY YTIPaBIICHHUIO;

5) akameMHU4IecKoro mrchbMa (rapadpas, pe3loMIpPOBaHUE TEKCTa, ITIOCTPOCHHUE ONIPEACTICHUS).

Tekymuii KOHTPOJIb OCYHIECTBISETCS B BHJE TIpaMMaTHYECKUX TECTOB OLIEHUBAETCS IO
KOJIMYECTBY BBINOJHEHHBIX 3aJlaHWil, ayJupoOBaHUE — MO MPABWIBHOCTH YCJIBIIIAHHON
nHopmanuu, pu Oecele OIEHHWBACTCA KaK MOJATOTOBJICHHOE H3JIOKEHUE Marepuajia, Tak U
CIIOHTaHHAs MOHOJIOTHYECKAs ¥ TUAJIOTHYECKasi pedb 00yJaroIIerocs.

TeMbl BOIPOCOB AJIs1 CAMOCTOSTENBHOM MOATOTOBKHU:

YpoBeHs pre-intermediate
2Kypc, 4cemectp
. Is technology a good or bad thing?
. How has technology changed society?
. Do you always trust technology?
. What are favourite types of food?
. Do you need to see what you eat? Why?
. Do you care where the food you eat comes from?
. Describe your favourite monument.
. How important is architecture?
. Which country has the best architecture?
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ITuceMenHOE 3agaHueE:
Hamnucatp cTaThio B )KypHajl 0 BAXKHOCTH 3JI0POBOrO MUTAHUS



VYposens intermediate u upper-intermediate
2 xypc, 4 cemectp
YcTHBIE 3a1aHus:

Why do you think some people dislike brands?

Can you give any examples of successful or unsuccessful brand stretching?

How loyal are to you to the brands you have chosen?

What action can companies take if they start to lose market share?

What advertising media do you know?

What viral campaigns have you read about?

Can you give an example of a good TV advertisement? Are there any advertising practices that are
unacceptable?

IIncrMennnle 3aganus:

Hanucanue mpecc-penusa BooOpakaeMoro MmpoyKra

Hanucanue mpoTokosia coBemanus mo reMe «Kak moBbICHTh y3HABaEMOCTh OPSH1a»
Co3znanue mpe3eHTaluu 00 U3BECTHOM OU3HECMEHE

6. YueOHasi 1uTepaTrypa u pecypcbl
HH(POPMAIMOHHO-TEJIEKOMMYHHKAIIMOHHOI ceTn UHTepHeT

6.1 OcHoBHas IuTEpaTypa

1.  KysbmenkoBa, 0. b. Aurnuiickuii si3pik + ayauosanucu B ObC : y4eOHUK U
MPaKTUKYM Ui ipukinagHoro 6akanaBpuata / FO. b. Ky3pmenkoBa. — Mocksa : M3garenscTBo
Opaiir, 2017. — 441 c¢. — (bakanasp. [Ipuxmagnoit kypc). — ISBN 978-5-534-00452-6. —
Texct : anextponnslii // OBC FOpaiir [caiiT]. — URL: https://www.biblio-online.ru/bcode/398881

2. Jleuenko B.B AHTJIMMCKUI SI3bIK. GENERAL & ACADEMIC ENGLISH.
VYyeOHuk nns mpukiagHoro OakanmaBpuata duHAHCOBBIM yHuUBepcuTeT npu [lpaBuTenncTBe
Poccutickoit @enepannu (r. Mocksa), 2016 https://www.biblio-online.ru/book/757A0526-3441-
4924-B5C5-895FD9468F73

6.2. JlonoJIHUTEIbHAS JIUTEPATYPA

1.  Eropoa H.b., IlpocsnoBckas O.A. Improve your vocabulary and grammar.
Forclasswork and selfstudy; M: MocCKOBCKUI CTpOUTEIBHBIN TOCYIapCTBEHHBIH YHUBEPCHUTET,
2012 http://www.iprbookshop.ru/16403.html

6.3. HopmatuBHbIe paBOBbIe TIOKYMEHTHI M MHAsl IPaBOBast HH(OpMaLIUs
He ucnons3syrorcs.
6.4 UuTepHeT-pecypcebl

news.bbc.co.uk
WWW.economist.com
www.guardian.co.uk
www.nytimes.com
www.telegraph.co.uk
www.themoscowtimes.ru

SR

6.5 lHple ICTOYHUKU

1. Koporkuna WN.b. Axagemuyeckoe NUCBMO: IMpoLECC, MPOAYKT M MPAKTHKA.
PAHXul'C; Boicmas mkona coudanbHbIX U SKOHOMUYECKUX Hayk, 2017


https://www.biblio-online.ru/book/757A0526-3441-4924-B5C5-895FD9468F73
https://www.biblio-online.ru/book/757A0526-3441-4924-B5C5-895FD9468F73
http://www.iprbookshop.ru/16403.html

2. @ununmnoa M.M. JlenoBoii aHTTTHMICKHIA A3bIK. 2-€ U31., UCTIP. U JOT. YUYEeOHHK U
IIPaKTUKyM JUIsl  akajeMudeckoro OakanaBpuara. M: MOCKOBCKMIM  IOCyAapCTBEHHBIN
yHuBepcureT umenu M.B. JlomonocoBa, 2016

3. Koctuna 1.0, KpakoBuu B.B., AHrIMCKUN SI3bIK ISl TyMaHUTapHUeB, 2-€ U3,
UCp. U J0M. YUeOHHMK W TMPaKTUKyM sl aKkageMudeckoro OakamaBpuata; M: Poccuiickuii
rocy/1apCTBEHHBIM I'yMaHUTapHbIN yHUBepcuTeT, 2016

4.  TlorpebGnas nN.o., CrenaHoBa E.H., Aarnuiickuii SI3BIK.
AFocusonCommunicationSkills B 2 4. Yue6noe nmocobue s By3oB; PoctoB-Ha-JloHy: FOxHBIi
benepanbHbIil yHUBEpcuTeT, 2016

5. Ywmxwunesa JI.C., AHrnmiickuii s3Ik asi myOauuHbIX BeIcTymuieHuid. English for
Public Speaking. 2-eu3n., uctip. uaon. YuebHoe nmocodue s 6akagaBpuaTa U MarucTparypsl; M:
®uHaHCcoBbIN yHUBEpcUTeT Ipu [IpaBurenscTBe Pocculickont @enepanum.

6.  David Cotton, Falvey David. New Language Leader; Pearson Education Limited,
2014Foley Mark. MyGrammarLab; Pearson Publish House; 2012

7. David Cotton, Falvey David. Market Leader, 3rd edition; Pearson Education
Limited, 2011

8. Brook-Hart G. Business Benchmark; Cambridge University Press, 2007

9.  Sanabria, Seal. Academic Encounters. Listening and Speaking. 2™ edition,
Cambridge University Press, 2012

10. Espeseth, Seal. Academic Encounters. Reading and Writing. 2" edition. Cambridge
University Press, 2012

11.  McCarthy M., O'Dell F. Academic Vocabulary in Use, 2008

12.  Brook-Hart G., Jakeman V.IELTS Complete, Cambridge University Press, 2012

7. MarepuajbHO-TeXHUYecKas 0a3a, ”HGOPMalMOHHbIE TEXHOJIOTHH,
NporpamMmMHoe odecrneyeHne U HHPOPMAIMOHHBIE CIIPABOYHbIE CUCTEMbI

VYdeOHas ayquTOpHUs JJIsl TIPOBEICHHUS 3aHATUH JICKIMOHHOTO THUIA;, YKOMILICKTOBaHA
CTCIUATM3UPOBAHHON MEOENbI0, TEXHHYECKMMH CPEICTBAMH OOYYEHUS, CIYXKallUMHU s
MpeACTaBICHUS yueOHOW nHGOpMAaIK O0IBIION ay TUTOPHH.

VYdeOHass aymuTopus IUIS TPOBEICHHS 3aHITUH CEMHHApPCKOTO THIA, TPYIIOBBIX H
WHIWBHUIYATbHBIX KOHCYJBTAIMH, TEKYIIEr0o KOHTPOJIS M MPOMEKYTOYHOW aTTECTAIHM;
YKOMIUICKTOBaHA CHEIMATM3UPOBAHHOW MEOCNbI0, U TEXHUYCCKHMMH CpEICTBAMHU OOyUYCHWS,
00eCTIeYNBAOIIUMH PEATU3AINI0 IIPOCKTUPYEMBIX PE3yIbTATOB O0YUCHUSI.

[Tomenenne it caMOCTOATENBLHOM PabOThl 00YYAIONIUXCsl OCHAIICHO KOMITBIOTEPHOMN
TEXHUKOH C BO3MOKHOCTBIO TIOIKIIIOYCHHS K ceTH «VHTepHeT» M JOCTYNOM B AJIEKTPOHHYIO
MH(POPMAIIMOHHO-00Pa30BaATEIBHYIO CPEy.

Jlnist oGecriedeHns MperoiaBaHusl AUCIUILTNHBI TPEOyeTCsl MOMEIICHHE JUIs XPaHCHHS U
MPOPUITAKTHIECKOTO 00CTy)KMBaHUS YIYeOHOTO 000PYTI0BAHUS.

HNudopmanmnoHHbie cipaBoOYHbIe CHCTEMBI U pecypchbl

1. OBC «IPRbooks» http://www.iprbookshop.ru/

2. OBC «YHUBEpPCUTETCKAs o6ubnunoreka OHJIANH»
https://biblioclub.ru/index.php?page=main_ub red

3. Lexis Nexis Academic (Lexis Uni) https://lexisnexis.com/

4. OBC «MobunbHas 6udanoreka JlutPecy» http://biblio.litres.ru/

5. OBC «¥Opaiit» https://biblio-online.ru/

6. NupopmanmonHas CIIpaBOYHAs cucreMa KoncynpraHT
[Tmroc http://www.consultant.ru/

7. UudopmarimonHas crnpaBo4Has cucreMa [apanT http://www.garant.ru/

8. IlpodeccronanpHas 6aza qaHHbIX Scopus https://www.scopus.com/


https://biblioclub.ru/index.php?page=main_ub_red
https://biblio-online.ru/
http://www.consultant.ru/
http://www.garant.ru/
https://www.scopus.com/

9. Ilpodeccuonanbhas 6aza
naaabix Web of Science (WoS) https://webofknowledge.com/

10. Hnurepdaxc CITAPK. DxoHOMHUUecKasi CTaTUCTHKA IO pernoHaM http://www.spark-
interfax.ru/ru/statistics

11. ba3a paHHBIX HcClieOBaHMH MOCKOBCKOTO MHCTUTYTa COLMAIBHO-KYJIBTYPHBIX
nporpamm http://miscp.ru/

12.  MupoBbie MIPAKTUKHU Smart City: OTKpBITas 0aza
3HaHMi https://ict.moscow/projects/smart-cities/

13.  Arnac KyJbTypHBIX PECYPCOB U yupexJeHUl KynbTypbl Poccuiickoit @enepanuun
https://www.culture.ru/atlas/russia

14. baza crarucTuyecKMX JaHHBIX c(epbl KyJIbTypbl €BPONEHCKUX CTpaH
https://www.culturalpolicies.net/web/compendium.php

TexHu4YecKHe U NnporpaMmMHBbI€ CpEACTBA Oﬁy‘-lel-ll/lﬂ

Hdns  obecnieueHHsl  TPENOJaBaHHWS  JUCIMIUIMHBI  HCIIOJNB3yeTcs  Habop
JEMOHCTPAIIMOHHOTO 000PY/I0OBaHHS:

1. Hoyroyk (Windows 8.1 miu 10) ¢ mporpammusiM obecnieuenueM LibreOffice u (umm)
MoH00110K (Win 8.1) ¢ mporpammubiM obecnieuennem Office Standart;

2. IIpoekrop.

MpunoxeHne 1

YposeHb Pre-intermediate
MucbmeHHble 3aaaHmA


https://webofknowledge.com/
http://www.spark-interfax.ru/ru/statistics
http://www.spark-interfax.ru/ru/statistics
http://miscp.ru/
https://ict.moscow/projects/smart-cities/
https://www.culture.ru/atlas/russia
https://www.culturalpolicies.net/web/compendium.php

I. Complete the sentences with the words in the box.

referrals intrusive mailshots launched glass cold-calling viral
privacy loyalty intelligence
1 A lot of people become irritated by . They don’t want companies

contacting them without an appointment.

2 Sometimes the post we receive is full of . Why do companies have to

send out leaflets to everybody in the street?

3 Women tend to be very receptive to word-of-mouth . They love

hearing information about good products.

4 There is strong resistance to marketing these days. You know what |

mean, those unsolicited emails that fill your inbox, for example.

5 Customer schemes have been around for a long time and are

becoming even more important as the competition to keep customers grows.

6 These days we are all perceived as consumers because more and

more companies have the means to know how we behave and think.

7 The amount of information that retailers can gather about us makes some people worry

about their

8 The company a range of products specifically tailored to women.

9 Companies use this market to figure out the best time to call

customers.

10 Using pre-existing social networks to produce increased brand awareness is known as
marketing.

1L Complete the presentation with the phrases (a—e).

a) A funny thing happened to me the other day.
b) So, to go back to what | was saying earlier.
c) So, what is marketing?
d) Anyway, I’'m not here to tell you about my purchasing disasters.
e) Now you’re probably wondering, what’s the significance of all this?
Marketing is a far more complex process than just selling. (11) Well, there are five key

processes: opportunity identification, new product development, customer attraction, customer

retention and loyalty building and, finally, order fulfilment.

(12)  Well, if a company handles all of these processes well, it will probably be successful.
But let me give you an example of how it can go wrong. (13) I was looking for a special
gift for my partner and I found just the thing — a weekend away in a country house hotel with
free dinner and drinks. It seemed a fantastic deal but when we arrived at the hotel, it was

dreadful. It didn’t look anything like the pictures on the website and the free dinner and drinks



turned out to be fish and chips from a shop in the village! The product certainly didn’t live up to
the advertising. (14) This new campaign is going to give us a competitive advantage.

(15) Successful marketing needs to do well in all five processes.

I1I. Choose the correct options to complete the article.

A. THE POWER OF WOMEN

Women account for about 85 per cent of all consumer purchases and represent the majority of
shoppers online. Working women aged 24—54, of (1)whose/whom the US has 55 million, are a
very powerful force in the marketplace these days, in all product areas. Companies (2)what/who
already acknowledge that women are in charge of shopping talk about the customer as ‘she’.
However, most of the people (3)who/which make up the top management in most companies are
still men. (4)Which/What these companies need to do is to change their marketing strategies if
they are to remain competitive.

However, marketing to women isn’t just about changing the colour of a product to pink. The
producer has to recognise (5)that/what the female consumer really wants and then come up with
ideas and solutions. Companies (6)who/where wish to sell to women have to adjust their
marketing to use subtler methods. Smart companies, (7)that/where changes have already been
made, have done so by paying more attention to style and form and shifting away from TV ads in
favour of promotions in venues women trust, such as reviews in women’s magazines and spots
on TV shows like Oprah. Even companies like Harley Davidson, (8)where/whose traditional
target market is very male-dominated, have now added a section on its website (9)which/what is
aimed at female motorcyclists. However, female business owners, (10)whom/who have long
waited to be treated as equals with their male contemporaries, are still fighting to be totally
accepted in the business world.

IV. Rewrite these pairs of sentences and as one sentence without changing the meaning.

1. Young customers visit our stores. They are usually in their 24-34 age bracket.

2. Procter and Gamble is a manufacturer of household products. It has created various women-
specific products.

3. Many large customers cut their marketing budgets. They are switching to viral marketing.

4. They need to re-launch their marketing campaign. It flopped with young customers.

5. Retailers need to take into account the spending power of women. Women are responsible for
most household purchasers.

6. Their last advertising campaign was mainly focused on baby boomers. It was a huge success.

V. Read the text and complete the tasks.


http://she-conomy.com/report/facts-on-women/

Big names prove worth in crisis

John Gapper

For companies whose financial
value depends heavily on the health
of their brands, the severity and
abruptness of the recession was a
chullenge. The abrupiness with
which many consumers. stopped
spending, and large companies
reduced capilal investment, caused a
shock to the system, Many compa-

10 nies experiencerd nor anly the

finnncial crisis, but also a erisis of
conlidence.

Markerers and advertising agen-
cies preach the gospel that the

15 companies (hat emerge best out of

recessions are those thal maintain
their marketing hudget and protect
brands when the going gets tough. In
practice, few companies were cer-

a0 tain enough of the future o comply.

Yet some of the Doomsday scenarios
abuut the value of brands in the post-
recession world have not come to
pass. Bmerging from the recession,

2% luxury goods companics and many

other consumer brand companies are
enjoying a rehound.,
The underlying value of any brand

True or false? (lines 13-42)

a)
b)

c)
d}

35

55

—the premium commanded by prod-
ucts and services with strong
reputations and identities — has not
been eliminated by the crisis. Even
those companies that did not invest
heavily in their brands in the worst
times are regaining some confi-
dence. *Brunds outperform in gond
times and when there is a recession
they do go down. but they come out
the other side with a sustainable
advantage,” says Joanna Seddon,
chief executive of MBQ, the organi-
salion that compiles the ranking.
The nature of hrands continues t
evolve, Technology rather than
marketing is now the defining char-
acteristic of seven of the top 10
brands, with Coca-Cola, MeDon-
ald’s and Marlboro making up the
other three, Google remains the
world’s most valuable brand, but
edging up close behind it are two
other technology companias, IBM
and Apple. Both of these outrank
Microsoft, whose brand value was
stable during the vear. The resur-
gence in Apple under Steve Jobs,

The value of brands was completely destroyed

durlng and after the recession,

Companies that did not invest in their brands

have been totally eliminated.

The value of brands goes down during recessions.
Cumpanies with vatuable brands do better than

those without in the long run.

through the iPod, the iPhone and
now the iPad, continues unabated
and, on present trends, it could be
pressing Google for first place
within & year or two. That is a tribute
1o a company thal inspires devotion
Among customers.

It may also be a refiection of the
value of inspirdtional leadership,
and the way in which consumers
identily some of the world’s most
yaluable brands, such as Oracle and
Starbucks, with founders who
embody their quulities. Larry Ellison
of Oracle and Howard Schultz of
Starbucks are not only the founders
but keepers of the flame. The social
media boom led by companies such
as Facebook and Twitter— as well as
the rise in smariphones led by
Apple —has had a broader impact on
the top 100 Tt has boosted mohile
opetitors such as Verizon and
AT&T., despite the complaints of
iPhone users sbout AT&T's 3G
coverage,



Which of the brand(s) mentioned in lines
43-82 ...

a)

b)
c)
d)

e)

f)

relate to technology-based companies or their
products?

relate to non-technology companies?
is top in the rankings?

Is technology-based, and below three other
technology companies?

are names of products related to a technology
campany?

have grown partly because of the success of
other brands?

VI. Listen to the talk and complete the tasks.
Listening

You will hear a sales manager, Steven Pitcher, presenting a product, Graffiacom,
to a group of potential investors. For questions 1-10, write one or two words or a
number in each gap to complete the sentences. You will hear the recording twice.

Example: Graffiacom is a system for making
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The screen at the presentation is cm long and

The system consists of a computer with a camera and .................... S .
The first hand-held device that they designed consisted of a

Until now, Graffiacom has mainly been used at

The turnover for this year is expected to be around £

The presenters have recently signed a contract to rent out the systemata..............

Steven Pitcher feels that the product has more than just ... .. ...
They have contacted over 50 art colleges as part of their

Steven Pitcher imagines that in art colleges, images will be drawn on a
than a large screen.

Steven Pitcher feels that the product is good for encouraging

YCTHble 3aaHuA:

1. What is your opinion of marketing in the era of globalization?
2. How do marketing techniques differ from country to country?
3. How much of marketing is lying?



