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ABTOp-COCTaBI/ITeHBI

JIOKTOp megarornueckux Hayk, JIOLEHT, Kopotkuna U.Bb.
3aBeIy IO MeX(PaKyIbTETCKON
Kadeapoit aHTIIUHCKOTO SI3bIKa

3aBeayronuii kageapoit JIOKTOp 93KOHOMHUYECKUX becconuupin A.A.
MEHEPKMEHTA U KYJIbTYypHOU HayK, KaHAUJAT
MOJIUTUKHU HMCTOPUYECKHUX HAYK,
npodeccop

Pabouass mporpamma mucuuminabl DOT/[.02 «AHMHMACKUN S3BIK IS MPOQPECCHOHATBHBIX
Henei» paccMoTpeHa W onoOpeHa Ha 3acefaHuu Kadeapbl MEHEDKMEHTa M KyJIbTYPHOH
noautuky; [Iportokon Ne 2 ot 15.02 2021 1.



COJIEPYKAHUE

1. TlepeueHp MIAHUPYEMBIX PE3yIbTATOB OOYYECHHMS 1O JUCLUMUIUIMHE, COOTHECEHHBIX C
IUTAHUPYEMBIMH pe3yJIbTaTaMH OCBOEHHs 00pa30BaTEIbHOM POrpaMmbl

2. OObeM U MECTO AMCUUILIUHBI B CTPYKTYpe 00pa3oBaTeIbHON MPOrpaMMbl

3. CopepxaHue U CTPYKTypa AUCLUILIUHbBI

4. Martepuanbl TEKyLIET0 KOHTPOJS YCHEBAEMOCTH OOYYarOIIUXCS W OLECHOYHBIC
MaTepHalibl IPOMEKYTOUHON aTTeCTallMy 10 AUCLUILINHE

5. Meronuueckue MaTepUalbl 11 OCBOCHUS AUCLUILUIMHbI

6. VYueOHas nuTepaTypa U pecypchl MHPOPMALMOHHO-TEIIEKOMMYHHUKAIIMOHHON CeTH
"NnTepuer”

6.1. OcHOBHas nuTEpaTypa

6.2. JlononHUTENbHAS TUTEPATYpa

6.3. HopmaTuBHbI€ IPaBOBBIE JOKYMEHTHI M HHAas IpaBoBas HHPOpMaLUs

6.4. UnrepHeT-pecypcebl

6.5. Inble HCTOUHUKHN

7. MarepuanbHo-TexHHUYeCKasi 0aza, MH()OPMAIMOHHBIE TEXHOJOTHH, MPOTPAMMHOE
obecnieyeHne 1 HHGOPMALIMOHHBIE CIIPABOYHBIE CUCTEMBI



1. [lepevyeHb MIAHMPYEMBbIX Pe3yJIbTATOB 00yUEeHHUS 10 JUCUMILIUHE (MOTYJIIO0),
COOTHECEHHBIX C IVIAHUPYEMbIMH Pe3yJIbTATAMHI 0CBOEHHUS MPOrPaMMBbI

1.1.  Jucuummuna OTH.02 «AHMIMHACKUN s3bIK IS NPO(ECCHOHAIBHBIX LEIeH»
o0ecreyrBaeT OBJIA/IEHUE CIIETYOIUMH KOMIETEHIUSIMMU:

Kon
HaumenoBanue
KOMIIETE Wuukarop TOCTHXEHUS] KOMITETEHIINT
KOMIICTCHIINH
HITUH
NYK-4.1 AHamzupyer rpaMMaTU4eCKHeE,
Cnocoben OCYILECTBIIATh JICTIOBYIO
o . CTHIINCTUYECKHUE u KYJIbTypHBIE HOPMBI
KOMMYHHUKAIIMIO B YCTHOW M MHUCHMEHHOU N
HWHOCTPAHHOTO (aHTIMICKOTO) S3BIKA;
dbopmMax Ha TOCYyIapCTBEHHOM  SI3BIKE .
YK-4 N 3HaTh IIMPOKUH KOpIYC JIEKCHUKH, B TOM 4YHCIIE
Poccuiickoit Denepanuu u .
HeoOxoaMMoH 1o  pabore ¢ pasNMYHBIMU
WHOCTpaHHOM(BIX) S3BIKE(axX)
ayTUTOPUSIMH, MIPOEKTHBIMHU KOMaHJIaMH,
COIIMAJILHBIMU IPYIIIIAMHU
1.2. B pesynpTaTe OCBOEHHS JUCHUIUIMHBI Y CTYIACHTOB JIOJDKHBI  OBITh
c(OpMHPOBAHBI:
Kon xommonenTa
Pe3ynbraTel 00y4eHus
KOMIETEHIHH
Ha YypOBHE 3HAHWHA: 3HAaTh MEXKKYJIbTYpPHBIE OCOOCHHOCTH BeIEHHs HAy4YHOH U
PO eCCHOHANBEHOMN JICSITENEHOCTH
Ha YpOBHE YyMEHHMH: yMETh HCIOJIb30BATH COBPEMEHHBIC CIIPABOYHBIC MaTEpHAIbI
UYK-4.1 (CIpaBOYHMKH, CNOBapH M T.J.) Ul CaMOCTOATENBPHOTO TIOMCKa HEOOXOIUMOMH
rpaMMaTHYecKol JieKcH4eckod W WHOM uHpopMmanuu B cdepe NpodhecCHOHATBLHOM
JeSITeTbHOCTU
Ha yPOBHE HABBHIKOB: BJIAJeTh HABBIKAMH KOMMYHHUKAITMH Ha HWHOCTPAHHOM (aHTJIMICKOM)
A3BIKE B paMKaXx IMIMPOKOTO CHEKTPa TEM, B TOM YHCJIE U ICTOBYI0 KOMMYHHUKAITHIO

2. O0beM 1 MecTO TMcUMILIUHBI B cTpyKType OIl BO

Huctummuna OT/.02 « AHrauiickuil 361K 17151 TPOQECCUOHANBHBIX LeJei» sSBIseTCS
(haKyJTbTaTUBHON JTUCIUIIMHOM M OTHOCHUTCS K BapHaTUBHOW YacTH ydeOHoro maHa DT/]
porpaMMbl MOArOTOBKM 1O HampasieHuio 38.03.02 MenemxkMmeHT (ypoBeHb OakajaBpuaTa),
npodunb «MeHeKMEHT KPeaTUBHBIX MPOEeKTOBY. JlaHHAs NUCUUIUIMHA U3y4YaeTcs Ha 2 Kypce B
4 cemecTpe B COOTBETCTBUH C yUEOHBIM ILIAHOM.

O6mmit o6vem aucturumssl: 1 3.E. (36 ak.4., 27 actp.4.);

KonnyecTBo akageMUYeCKMX M COOTBETCTBYIOIIMX WM AaCTPOHOMHYECKUX YacoB,
BBIJICJICHHBIX Ha KOHTAaKTHYIO pa0oTy oOydaromuxcs ¢ mnpemnojaaBaTteneM: 28 ak.4. (21 actp.d.);
Ha CaMOCTOSITETbHYIO pa0doTy oOyuaromuxcs: 8 ak.4. (6 acTp.d.).

JlucuunianHa cBsi3aHa CO CIEAYIOIIMMHU AUCUMILIMHAMK: «VHOCTpaHHBIN SI3BIK»,
«BTOpoii HOCTpaHHBIN A3bIK», «AKaJEMUUYECKOE UYTEHUEY.

JlucuunianHa peaau3yercs C YaCTUYHBIM IPUMEHEHUEM HIIEKTPOHHOTO OOyYeHHUs H
JMCTaHIIMOHHBIX 00pa3oBaTeNbHBIX TexHoJoruil (nanee — JJOT).



3. Conep:xxaHue U CTPYKTYPA QM CHUAILINHbBI

Ounas popma o0yueHust

OO0BbEeM IMCUUILIMHBIL, Yac. dopma
KonTakrHas pabdora TEKYILEro
o0yJaromuxcs ¢ KOHTPOJISt
CIICBaEMOCT
Ne i/m HammenoBanue Tem (pa3nemnos), Tpero/iaBareieM N y
Bcero | mo Bumam yueOHBIX 3aHITHH CP |m
IPOMEXYTOU
J JIP 113 KCP HOH
aTTecTaluu
Tema 1 IIpodeccroHanbHbIi ~ KOHTEKCT 36 28 8 KP
MeHEeIKMEHTa B cepe KyJIbTYPHI pl|
[TpomexxyTouHas aTTecTauus 3
HCHOJIBI}YGMBIC COKpaliCHus:
J. — 3aHATHSA JEKIMOHHOTO TUMa (JEKUMA W WHBIE ydeOHbIE 3aHATHSA,

npeaycMaTpUBaroIIie MPEeUMYIIECTBEHHYIO Mepenavy yueOHoi nHpopMauy negjarornaeckuMu
paboOTHUKAMU OpraHU3aluu U (WIM) JIMLIAMU, MPUBJIEKAEMBIMU OpraHU3alMeill K peaau3alnuu
00pa3oBaTeIbHBIX IPOrPaMM Ha MHBIX YCIOBUSIX, 00YUarOIUMCS);

JIP — naGopaTtopHsbie paboTh! (BUA 3aHITUN CEMUHAPCKOIO TUIIA);

[13 — nmpaxkThueckue 3aHATHS (BHIBI 3aHATHS CEMUHAPCKOTO THIA 3a HCKIIOUEHHEM
1abopaTopHbIX padoT);

KCP — unauBuayanbHas paboTa OOyYaroLIMXCS C MEJarorMyecKUMHM pabOTHUKAMU
OpraHu3alvy U (WIN) JIULaMHU, TPUBJIEKAEMbIMHI OpPTaHU3aliel K peann3auu 00pa3oBaTeIbHbBIX
[pOTrpaMM Ha MHBIX YCJIOBUSX (B TOM YHCIIE MHIUBHYaJIbHbIC KOHCYJIbTALUN);

JNOT — 3ansaTHA, NPOBOJUMBIE C MPUMEHEHHEM JIMCTAaHIIMOHHBIX 00pa30oBaTeNIbHBIX
TEXHOJIOTHH, B TOM YHCJIE€ C NPUMEHEHHEM BHPTYAIbHBIX aHAJOroB MpPOopEeCCHOHATHLHON
NeSITEIbHOCTH.

CP — camocrosTenbHass paboTa, ocyliecTBisgeMas 0e3 ydwacTusi MeJarormyeckux
paOOTHUKOB OpraHmu3anud W (WiIW) JUI, T[PUBICKACMBIX OpraHW3alued K pean3aiuu
00pa3oBaTeNIbHBIX TPOrpaMM Ha UHBIX YCIOBUSX;

KP — xonTponbHas paboTa;

| — nuckycceus;

3 — 3ayer.
Conep:kanue TUCHHUILIHHbBI
Ne n/m HanMeHoBaHue TeM (pa3iesioB) Conep:xanue TeM (pa3ienoB)
Crneunduka  yOpaBIEHYECKOr0  JHCKypca  Ha
aHIIIMICKOM si3bike. OCHOBHAsE TEPMHUHOJOTHS 10
TEMaM: OCHOBBI MCHC/PDKMCHTA, TCHACHIIUN Pa3sBUTUA
Tema | IMpodeccronanbHbII KOHTEKCT | HayKH; OCOOCHHOCTH YMIpaBJCHHS OpraHu3alueil u
MEHEKMEHTa B chepe KyIbTYpbl MPOeKTOM B cdepe  KyIbTypbl; HOAXOABI K
HCCIIEIOBATEIbCKOW  JICATENIBHOCTH B 00JacTH
MCHE/PKMEHT; BHYTPUKOMAH/IHASI KOMMYHHKAIHS U
KOMMYHHUKAIIHS C ayJIUTOPHUEH MPOCKTA.

4. MartepuaJjibl TeKylIero KOHTPOJISA yCIIeBAeMOCTH 00yYAKOIIUXCS
U OLIEHOYHbIe MATEePHAJIbI IPOMEKYTOYHOM aTTEeCTAMH 0 JUCHUIINHE

B xonme peanM3anuy NMCLMIUIMHBI MCIOJB3YIOTCS CIEIYIOIIUME METOJbI TEKYIEro KOHTPOJI U
yCIIEBAEMOCTH 00YYarOIIUXCS:
— IIPY IPOBEJICHUU 3aHATUN CEMUHAPCKOT0O TUIIA!




KOHTPOJIbHbIE pPAa0OThl, BKJIIOYAIOLIME 33JaHUS 10 IPaMMAaTUYECKOMY U JIEKCHYECKOMY
Marepuay, IPOUIEHHOMY 10 TEME, a TAKXKE YTCHUIO U ay IUPOBAHUIO.
OTnenpHO [AIOTCS YCTHBIE 3alaHus, BKIIOYAIOUIME INPOBEPKY HABBIKOB BEACHHSA IUCKYCCHU
y4aluxcs.

Martepuanbl TeKylIero KOHTPOJIsl yCleBaeMOCTH 00y4arommuxcst
TunoBble OLIEHOYHBIE MaTEpUaibl IO TeMaM Npe/cTaBiieHbl B [Ipunoxenun 1.

HpOMe)KyTO‘lHaﬂ arrecraunus

HpOMe)KYTO‘{HaSI aTTecranusa 3a4éT (B BUAC IIMCBMCHHOI'O 3aJaHM:A, BKIIOYAOUICTO YTCHUC,
ayJIUupOBaHUC, 1 IMCbMEHHOC 3aJIaHKUEC, a TAK)XKC 3aJaHnA YCTHOﬁ t'IElCTI/I).

TumnoBblie OlleHOYHbIE CPEACTBA
Tumnoskle OLIGHOYHBIC CPEACTBA IIpHeACTaBiIeHb B [Ipunoxenun 2.

HIkana oueHMBaHUsI MOAYJIbHON KOHTPOJbHOM PadoThI:

AyJMpoBaHUEHUTEHUE 8 baoB
[TuceMeHHOe 3a/1aHne 12 6amioB
5. MeToauueckue MaTepuasibl 0 0CBOEHUIO UCHUTITHHBI

Kpurepun oueHuBaHMs NUCHbMEHHOT0 3a1aHUS:
Criterion A: Content

How clearly can the student develop and organize relevant ideas?
How skillfully does the student develop ideas?

How clear and convincing is the argument?

How clear and convincing is the rationale?

Level | Descriptor

0 OO0yyJaroIuics He JOCTUT HEOOXOAMMOTO YPOBHS.
(O6bem pabotsl Menee 50%, CoaepkaHue HE OTpakaeT TeX aCHEKTOB, KOTOPHIE YKa3aHbl B
3aJIaHAN)
1 YpoBeHb BiIafieHHs HABBIKAMH HChMa OYE€Hb OTPAaHUIEH.

(O6bem paboTel MeHee 65%, mpu 3ToM 30% OTBeTa MMeeT HENPOIYKTUBHBINA XapakTtep (T.e
TEKCTYaJIbHO COBMAJAeT ¢ OMyOJMKOBaHHBIM HCTOYHWKOM) OCHOBHBIE HJIEH HE CBS3aHBI C
3aJ]laHUEM WM TIOBTOPSIIOTCS, UCIIOJIb30BAHUE BCIIOMOTATEIbHBIX JIETallel OrpaHHYCHO WITH
HEYMECTHO

2 VYpoBeHb BaZieHUs] HABBIKAMH MMHCbMa OTPaHHUEH.

(O6bem pabotel MeHee 75%, OO TpeBBIIAET 3aJaHHBIA 00beM Ha Oonee, yeM 20%.
OCHOBHBIE HJIEH TPEJCTABICHBI, HO HE pACKPBITBI, PACKPBITHI HE MOJHOCTBIO WIIH
PAacIoNIOkKEHbI Xa0THYHO, UCTIOJIb30BaHKE BCIIOMOTATENbHBIX IeTalleil He BCErla YMECTHO).

3 VYpoBeHb BafieHUs] HABBIKAMU MHChMa JOCTaTOYHO XOPOLIHH.

(O6bem pabotel mMeHee 90%, nubo mpeBbIIaeT 3agaHHBI 00beM Ha Oonee uem 10%.
OCHOBHBIE HJIEH aKTyallbHbI, CBSI3aHBI, HO HE BCE PACKPBITHI MOJHOCTHIO, HUCTIOIB30BAHHE
BCIIOMOTATENbHBIX JIeTaleld YMECTHO)

4 3azaHue BBIIIOIHEHO MOTHOCTBIO.

(O6bem pabotbl cooTBeTcTBYeT TpeboBaHuAM. CoaepikaHHe OTpaXkaeT BCE AacIeKTHl,
yKa3aHHBIC B 3aJIaHUN).

Criterion B: Format

How correctly does the student produce the required text type?
To what extent are the conventions of text types appropriate?

| Level | Descriptor




OOyJaromuiicst He JOCTUT HEOOXOIMMOTO YPOBHSI.
(3aganue He COOTBETCTBYET Gopmary)

YPpOBeHb BIIAJICHUS] HABBIKAMHU [TMCbMA OYE€Hb OIPAaHUYEH.
(B BBICKa3bIBaHWM €CTh 3HAYUTEIBbHBIE OTKIOHEHHS OT MPEIOKEHHOTO IUIaHa, €cTh
HapYIICHUS JIOTUKH, TPAKTUIECKH HE UCIIONB3YIOTCS CPEJCTBA JIOTHUECKOM CBSI3H)

YpoBeHb BiiaJIeHUs] HABbIKAaMU MTMCbMa OTpaHUYEH.

(BBICKA3bIBAHUE B OCHOBHOM JIOTHYHO, €CTh OT/CIbHBIC OTKIOHCHHUS OT IPEAJIOKEHHOTO
TUIaHa, BBIOOP CPEACTB JIOTHYECKOM CBSI3U OTpaHUYEH WM OHHM HCIOJB3YIOTCS HEBEpPHO).3-4
MHHYCA

ypOBeHB BJIaACHUA HaBbIKaMHU ITHCbMa JOCTATOYHO XOpOI].IHfI.

(BBICKa3BbIBAaHHUE JIOTUYHO, HO BCTPEUAIOTCS] HE3HAYMUTENIbHBIC HAPYIICHUs! JIOTHKH, MHCHMO B
LIEJIOM COOTBETCTBYET NPEAJIONKECHHOMY IUIaHY, OTAENbHbBIE HEJOCTATKU IPH UCIOIb30BAHUH
CpeaCTB Jlornueckoi) 1-2 muHyca

3aaHre BBITIOHEHO ITOJIHOCTBIO.
(3amaHue MOJTHOCTBIO COOTBETCTBYET hopMaTy).

Criterion C: Language
How effectively and accurately does the student use language?

Level | Descriptor

0 KpaiitHe orpaHn4eHHBIH 3amac CJIOB, rpaMMaTHUYECKHe TpaBuiia He coOmogaroTcs. OmmoKu
3aTPYAHSIOT MOHUMaHHE TEKCTA.

1 SI3BIKOBBIE CPEJCTBa M TPaMMaTHYECKHE KOHCTPYKIMHU YIOTPEOISIOTCS HENMpPaBUIIBHO M UX
Mama3oH BecbMa orpaHmueH. OIMOKM 3aTpyIHSIOT NMOHMMaHWe Tekcra (Oonee wem 10
omuOoK)

Ucnonp3yercst menee 30% akTUBHOM JIEKCHUKHU.

2 OrpaHn4eHHOE WCIIOJIb30BAHME SI3BIKOBBIX CPEACTB M TIPaMMATHYECKUX KOHCTPYKIHH HE
3aTpyIHIET MOHUMaHUe TeKCTa, HO JIeaeT MICHbMEHHYO pedb MPUMUATUBHOM. (110 9 ommOoK)
Hcnompzyercs meHee 50% aKTHBHOM JIEKCHKH.

3 SI3BIKOBBIE CPEACTBA W TPaMMaTHYECKUE KOHCTPYKIHMH YHOTPEOJSIOTCS B HEIOCTATOUYHOM
o0BeMe.

Bcerpeuatorcst HapymieHHs B NCHIOIB30BAHUN JIEKCHKH (3-5 0mmOoK)
Ucnons3yercs 6onee 65% aKTHBHON JIEKCHKH.
rpaMMaTHYeCKHe OIIMOKM He 3aTPYIHSIOT NOHUMaHue TeKcTa (3-5 ommnboK).
4 JeMoHCTpUpyeTCs TpaBHIBHOE M Pa3HOOOpa3HOE MCIIOIb30BAHUE SA3BIKOBBIX CPEACTB U

IrpaMMaTHYECKUX KOHCTPYKIIVH.

Hcnonb3yemslii CIIOBapHBIA 3aac COOTBETCTBYET IOCTABIEHHON KOMMYHUKATHUBHOW 3ajaye,
HO BCTPEYAIOTCS HAPYLICHUS B UCIOIb30BAaHUHU JIEKCUKH (1-2 ommnOkn).

Hcnonesyercs 6onee 75% akTUBHON JIEKCUKH.

rpaMMaTHYECKHE MOJIENN pa3HooOpasHsl (1-2 omubdkwn).

Kpurepun oueHuBaHus YCTHOH pevn:

Criterion A: Productive skills

How successfully does the student use the language in speech?
* How fluent and clear is the student’s speech?

* How accurate and varied is the language used?

* How much does the student’s intonation aid communication?

Level | Descriptor

0 OO0yyJaromuiics He JOCTUT HEOOXOAUMOTO YPOBHSI.
O0mwem BoickasbiBanHus MeHee 50%, ComepkaHue HE OTPaKaeT TEX acleKTOB, KOTOPhIE YKa3aHbI
B 33JIaHUH

1 VYpoBeHb BiIaieHUs HAaBBIKAMHU TOBOPEHHS OYEHb OTPAaHHYCH.
OOyuaromuicss UCTBITHIBAET MHOTOYHCIICHHBIE TPYIHOCTH B PELICHHH KOMMYHHMKATHBHOM
3aa4M: yYXOJUT OT TEMBl WJIM MBITAeTCS TMOJAMEHUTh €€ JpYyroi, KOTOpoil BiajeeT ydllle.
Bricka3piBaHME HE COAEPKUT apryMEHTalluY, HEIOTHYHO, HE MMEET 3aBEPILIEHHOT0 XapaKTepa.
Peub 3ByYUT HEYBEPEHHO U €/1Ba IIOHSTHA.
O61wem BrickaszbiBaHus MeHee 60%

2 YpoBeHb BlaleHUs YCTHOW PEYBIO OIPAHUYEH.

O6yqa10umﬁc>1 HCIBITBIBACT TPYAHOCTH B PCHICHUU KOMMYHHKaTHBHOﬁ 3agadn: OCHOBHEIC




WIEH HE CBS3aHBI C 3aJaHUEM WM TTOBTOPSIIOTCS, MCIIOJB30BAHME BCIIOMOTATEIBHBIX JeTajeit
OTPaHUYCHO WJIM HEYMECTHO. BrICka3piBaHME HE BCETa JIOTHYHO.

Peub 3ByunT HEYBEpEHHO U HE BCET/IA MIOHSITHO.

O0beM BrIcKasbiBanug meHnee 70%

3 YpoBeHb BiaeHNS YCTHOW PEYbI0 YIOBIETBOPUTEIIBHBIN.
OOydJaromuiicss MCTIBITHIBAET HEKOTOPBIE TPYAHOCTH B PEUICHHMH KOMMYHWKATHBHOW 3aJlauM:
OCHOBHBIE HJIEW NPEACTABIEHBI, HO PACKPBITHl HE MOJHOCTBIO WM PAaCIONOXKEHbl XaOTUYHO,
UCIOJIb30BAHHE BCIIOMOTATENbHBIX JETAlCl HE BCErZa yMECTHO. BbICKa3bIBaHHE B OCHOBHOM
JIOTHYHO M HWMEET JOCTaTOYHO 3aBEpIIEHHBIH XapakTep, HO CpEACTBa JIOTHYECKOH CBS3M
HCTOJB3YIOTCA HEOCTATOUHO.
Peub noHsiTHAs 1 MecTamMu Oerasi.
O0beM paboTel MeHee 75%, 0o MpeBbITIaeT 33JaHHbIH 00beM Ha 6osee uem 20%.

4 YpoBeHb BIacHUs YCTHOM PEUBIO TOCTATOYHO XOPOLIU.
OOyuaromuiicst CTPOUT BBICKA3bIBAHWE B COOTBETCTBHM C KOMMYHHKATHBHOW 3a1adveii:
OCHOBHBIE UAEU AKTyaJbHbBI, CBSI3aHbIl, HO HE BCE PACKPHITHI IIOJHOCTHIO, HCIIOJIb30BAHHUE
BCIIOMOTATENBHBIX JIE€TaJIed yMECTHO. BBICKa3bIBaHWE JIOTMYHO M HWMEET 3aBEPIICHHBIN
XapakTep, CpeACcTBa JOTMUECKON CBA3H UCIIOIB3YIOTCS MPaBUIIBHO.
Peub no Oonpiueit yactu Oerias.
O6bem pabotel MeHee 90%, 0o mpeBbIIIaeT 3aaHHbli 00beM Ha 6osee yem 10%.

5 YpoBeHb BiaeHNs YCTHON PEYbI0 OYEHb XOPOLIMI.

3amaHue BBIMOJHEHO IOJIHOCTBIO: COJEpXKAHHWE IIOJIHO, TOYHO W Pa3BEPHYTO OTPaXKaeT BCE
aCTeKThl, YKa3aHHBIC B 3aJ[aHUH.

OOyyaroiuics nepegacT UHPOPMAIMIO SCHO M YETKO; MPOCThIC M CIIOKHBIC MBICIH 3BYydaT
OJIMHAKOBO YMECTHO

Peur Germnas.

O0BeM pabOTHI COOTBETCTBYET TPEOOBAHMSIM

Criterion C: Language
How effectively and accurately does the student use language?

Level

Descriptor

0

Kpaiine orpanuueHHbIi 3amac cjI0B, FpaMMaTH4eCKHe MpaBuia He COOII0AAI0TCS.
MHOTOUYHCIICHHbIE OIIMOKHU 3aTPYAHAIOT IOHUMaHHE TEKCTa.

SI3BIKOBBIE CPEACTBAa M I'PaMMAaTHYECKHE KOHCTPYKLIUHU YIOTPEOISIOTCS HENPAaBUIIBHO M UX
JMana3oH BechbMa orpanudeH. OmUOKHM 3aTpyAHSIOT NMOHUMaHUe Tekcra (Ooiee yem 10
ommn0oK)

Hcnonesyercs menee 30% aKTHBHOMN JIEKCUKH.

OmmOKY B TPOU3HOIICHIHN B HHTOHAIMH (0osree yeM 10 ommbok)

OrpaHnuyeHHOE HCIOJIb30BAHHUE SI3BIKOBBIX CPEACTB M TPaMMATHYECKUX KOHCTPYKIIMHM HE
3aTpyIHAET MOHUMAaHUE TEKCTa, HO JIENAeT YCTHYIO Pedb MPUMUTHBHOM. (710 9 0mnOoK)
Ucnonszyercs meree 50% aKTUBHOM JTEKCHUKH.

EcTp ommOKy B TpOW3HONIEHUH W/WJIM HHTOHAITMH (110 9 OomrOOK)

SI3BIKOBBIE CPEACTBA W TPaMMaTH4ECKUE KOHCTPYKIHMH YHOTPEOJSIOTCS B HEIOCTATOYHOM
o0bemMe. B peunm BcerpewaroTcsi OmMMOKM B YNOTpPeOJNCHWH SI3BIKOBBIX  CIAMHHUL U
rpaMMaTHYECKuX CTPYKTYP (8-6 ommboK).

Hcnionp3yercs 6oitee 65% aKTHUBHOM JIEKCUKH.

VY oOyuaromerocss HaOMIOAAIOTCS OIMOKKA B MPOM3HOIICHUH, KOTOPhIE MHOT/AA 3aTPYAHSIOT
OHMMaHHUE TEKCTa.

S3bIKOBBIC CpEACTBA M TPaMMATHYECKHE MOJEIH, B ICJIOM, HCIOJB3YHOTCS IPAaBHIIBHO,
MOHATHO. HE3HAYUTEJILHOE KOJMYECTBO OIIMOOK HE BIIMAIOT HAa OCHOBHYHO MBICIB(S5-3
OIIIMOKH)

Hcnonb3yeMblii CIIOBapHBII 3a1ac COOTBETCTBYET MOCTABICHHONH KOMMYHHKATUBHOH 3a/1ave.
VY oOyuatomerocst HaOJONAIOTCS OTAETbHBIC OMMOKH B TMPOU3HOUICHUH, KOTOpBIE HE
3aTPYIHSIOT IOHUMAHUE TEKCTA.,

WHToHAIMS HE MenlaeT KOMMYHHUKAIIHH.

SI3BIKOBBIE CPENCTBA YIIOTPEOIISAIOTCS IIPABUIBHO, PA3HOOOPA3HO, TOHATHO.

BCTpEUalOTCsl OTAEIbHBbIE HapyLIEHUs B MHCIIOJB30BAaHUM JIEKCUKH W Tpammatukd (1-2
omKOKn).

HHTOHALMS yCUIMBAET KOMMYHHUKALHUIO.




Speaking Interactive oral activity

Criterion B: Interactive and receptive skills

To what extent does the student understand and demonstrate an ability to interact in a conversation?
* How well can the student express ideas and opinions?

* How well can the student maintain a conversation?

Level

Descriptor

0

OO0yyJaroIuics He JOCTUT HEOOXOAMMOTO YPOBHS.
(3amanne He COOTBETCTBYET (hopMary)

OOyuaromuiicst IeMOHCTPUPYET OYEHb IUI0X0€ IOHMMAaHUE MPOo0JIeM, 3aTparuBaeMbIX JaHHON
TEMOM.

OOyuaromuiicst MI0X0 BIAJACET HABBIKAMH JWAIOTHUYECKOTO OOIIeHHs (JIEMOHCTPHpYET
TOJIbKO YMEHHE Ha4aTh U 3aKOHUUTH Oeceay), He ymeeT o0palaThCs 3a pa3bsCHEHUAMH WIIN
IUIOXO NTOHUMAET HX.

ITpocThie MBICIIN BBIPAXKAIOTCS HEIPABUIIBHO.

B3aMMO/IEHCTBUE OYEHb OTPAHUYEHO.

Peup GeceBsizHa.

OOyJaromuiicss MEeMOHCTPUPYET INIOXO€ TIOHMMaHWe IpoOJeM, 3aTparuBaeMbIX ITaHHOMN
TEMOH.

OOyuaromuiicss IUIOXO BIIAZEET HaBBIKAMH AMATOTHYECKOro OOmeHHs (3aTpyaHseTcs
3anpamuBaTh HHGO, 00paIaThes 3a pa3bsICHEHUAMHU).

MHOTOUYHUCIICHHBIE TPYIHOCTH TPU BBIPAXKEHUH MPOCTHIX MBICICH, CIIOXHBIE MBICIH HE
BBIPaXKCHBI.

B3aumopaeiicTBre 3aTpyAHEHO.

Peun ¢ OOIBIIMMU TOTPEITHOCTSMH.

OO0yyaroIuicss TEMOHCTPUPYET MOHUMAHWEe, MPABWIBHO pearupys JHUIIb Ha HEKOTOPhIE
MPOOJIEMBI, 3aTparuBacMbIe TJAHHOW TEMOM.

OOyyaromuiicsi, B 1IEJIOM, JEMOHCTPUPYET HABBIKK PEYEBOTO B3aUMOJICHCTBHS C MTAPTHEPOM,
OJIHAKO HE CTPEMUTHCS HOAAEPKATH Pa3rOBOP.

[IpocThie MBICTH BBIPAKAIOTCS XOPOIIO, HO CIOXKHBIE MBICIM Ha OYEHb NPUMUTHBHOM
YpPOBHE.

B3aumoneiicTBre Ha MPUEMIIEMOM YPOBHE.

Peun, B ienom, mociegoBarenbpHa.

OO0yyaroIuiicss IEMOHCTPUPYET TOHUMaHKE, TIPABUIBHO pEarupys Ha OCHOBHBIC MPOOJIEMBI,
3aTparuBacMble JaHHOUW TeMON.

OO0yJaromuics IeMOHCTPUPYET XOPOIINE HABBIKA PEUCBOTO B3aUMOCHCTBHUS C TTApPTHEPOM:
CITOCO0OEH HavaTh, MOANEPKATh M 3aKOHYHUTH Pa3rOBOP, BEKIMBO IEPECIPOCUTH, COOTIOIAET
0YepeTHOCTh PU OOMEHE PETLTUKAMHU.

[IpocThie MBICTTH BEIpa)arOTCs SICHO U TOCIIEIOBATENBHO; OJHAKO CIIOKHBIE MBICIH HHOTIA
MIPEICTABIIAIOT TPYIHOCTH.

B3aMMO/ICHCTBUE HA XOPOIIIEM YPOBHE.

Peur goctatouHo Oermias.

3anaHue BBITIOTHEHO ITOTHOCTHIO.
OO0yuaromuiicst iepegaeT UHGHOPMAIUIO ICHO U YETKO; MPOCTHIC M CIOXKHBIE MBICIH 3BYdYaT
OJINHAKOBO YMECTHO.

Criterion C: Language
How effectively and accurately does the student use language?

Level

Descriptor

0

KpaﬁHC OFpaHH‘ICHHLIf/'I 3amac CJIOB, rpaMMaTUYCCKUEC IIpaBujia HE COGJ’IIOI[aIOTCSI.
MHOrO4YHCIICHHBIE OITHOKH 3aTPYyAHAIOT IOHUMAaHHUE TCKCTA.

SI3BIKOBBIE CPEJCTBa M TPaMMaTHYECKHE KOHCTPYKIMH YIOTPEOISIOTCS HEMpPaBUIIBHO M UX
IUana3oH BechbMa orpanudeH. OmuOKHM 3aTpyAHSIOT NMOHUMaHUe Tekcra (Ooiee yem 10
omHOOoK)

Ucnonszyercs meree 30% aKTUBHOM JTEKCHKH.

OmnbOKY B NPOU3HOLIEHUU M UHTOHALMH (Oosiee yeM 10 ommnbok)

OrpaHu4eHHOE HCIIOJIb30BAaHUE S3BIKOBBIX CPEJCTB U TIPaMMATHUYECKUX KOHCTPYKIIUU HE
3aTpyAHSIECT MOHUMaHUE TEKCTa, HO JIEJIAET YCTHYIO PeUb MPUMHUTHBHOMN. (10 9 ommboK)




Ucnonszyercs meree 50% aKTUBHOM JTEKCHUKH.

EcTp ommOKy B TpOU3HONIEHUH W/WJIM HHTOHAITMH (110 9 omrOOK)

3 SI3BIKOBBIE CPENCTBA M TPAMMATHYECKHE KOHCTPYKIIMU YIOTPEOSIOTCS B HEIOCTATOUYHOM
obveme. B peum BcrpewaroTcss OmHMOKH B yHOTPEOJICHWM S3BIKOBBIX  CIUHUI H
rpaMMaTHYECKuX CTPYKTYP (8-6 ommboK).

Ucnionp3yercs 6onee 65% aKTHBHOM JIEKCHUKH.

VY oOyuaromerocsi HaOJIOAIOTCA OIIMOKU B MPOU3HOIICHUH, KOTOPhIE WHOT/IA 3aTPYAHSIOT
MMOHUMaHUEe TEeKCTa.

4 S3bIKOBBIC CpEACTBA M TPaMMATHYECKHE MOJEIH, B IICJIOM, HCIOJB3YIOTCS IPAaBHIIBHO,
MOHATHO. HE3HAYUTEJILHOC KOJMYECTBO OMIMOOK HE BIIMSAIOT HAa OCHOBHYIO MBICIB(S5-3
OIIIMOKH)

Hcnonb3yeMblii CIOBapHBII 3a11ac COOTBETCTBYET ITOCTaBICHHON KOMMYHHKAaTUBHOH 3a/1a4e.
VYV oOyuaromerocss HaOMIOJAIOTCA OTHAENbHbIE OMIMOKM B MPOU3HOIICHUH, KOTOpbIE HE
3aTPYIHSIOT TOHUMAaHUE TEKCTa.

HHTOoHAaLMs HE MelIaeT KOMMYHHUKAINU.

5 SI3BIKOBBIE CPENCTBA YIIOTPEOIISIOTCS IIPABUIBHO, PA3HOOOPA3HO, TOHATHO.

BCTpEUAlOTCsl OTAEIbHBbIE HapyLIEHUs B HCIIOJB30BAaHUM JIEKCUKH M TpamMmatuku (1-2
omKOKn).

HHTOHALMS yCUIMBAET KOMMYHHUKALHUIO.

CamocrosTenpHas padoTa CIyIIaTemnei:

YCTHBIE BHIBI KOHTPOJIA (YCTHBIH OTBET Ha IOCTABJICHHBIM BOIPOC;, Pa3BEpHYTHIA OTBET IO 3aTaHHOW
TeMe; YCTHOE COOOITCHIE 110 N30paHHOH TeMe, coOeceTI0BaHNe; TECTUPOBAHNE (C IIOMOIIBIO TEXHUIECKUX
CpeICTB 0OydYeHUs), JAeKIIaMallysi CTUXOB, OTPHIBKOB U XYJIOKECTBEHHON U CIICIMAIBHON JTUTEPaTypHhI;
YTEHHE TEKCTa HA HHOCTPAHHOM S3bIKE, ayIHPOBaHUE);

3a4eT 110 3aJJaHHOU TEMCE;

MMUChbMEHHbIE BUABI KOHTPOJS (IMMCbMEHHOE BBITIOJHEHHE TPEHHPOBOYHBIX YIPAKHEHUH, MPAKTUIECKUX
paboT; HamucaHWe UKTaHTa, W3JIOKEHUS, COUYMHEHUsS; BBIIIOJHEHUE CaMOCTOSTENBHON pPadoTHI,
MUCHMEHHOM MPOBEPOYHON PabOTHI, TBOPYECKON PabOTHI, MOATOTOBKA pedepara).

XapakTepucTHKa CaMOCTOSTEIILHBIX paboT:

CamocrosiTensHas paboTa MO PA3BHTHIO aKaJeMHYECKHX SI3BIKOBBIX HABBIKOB MPEIyCMaTpHUBaeT
pasHooOpasHbIe BUABI PAOOTHI, @ TAKXKE MMOATOTOBKY K ITPOMEXYTOTHOMY TECTHPOBAHHUIO U K dK3aMEHY.

B xone camocTosTenbHOM paboThI MPOBEPSIOTCS HABBIKA

1) akajmeMudeckoro uteHus (CTPYKTypa MpoeCCHOHAIBHOTO U aKaJIEMUYEeCKOTO TEKCTa; MIOUCKOBOC H
MIPOCMOTPOBOE YTCHHE; JIOTHUCCKUH MOPSIIOK);

2) onepupOBaHUS TEPMHUHOIOTHICCKUMH KJIaCTepaMu;

3) BiajieHusI aKaIeMHUYECKOi (0OIIeHayYHOI ) JISKCUKOH;

4) omepupoBaHUS MOENSMH W COOTHECEHHS TpauuecKOd M TEKCTOBON WH(pOpPMAIMKM B TEKCTaX IO
MPUKIIATHOMY MTOJIMTHUESCKOMY aHAJIM3y M TOCYIapCTBEHHOMY YITPABIICHHIO;

5) akageMudeckoro muchma (mapagpas, pe3roMUpPOBaHUE TEKCTA, IIOCTPOCHUE OMPEICIICHUS ).

Tekymuii KOHTPOJIb OCYIIECTBISAETCS B BHJE I'PAMMATHYECKUX TECTOB OLEHUBAETCA 10
KOJIMYECTBY BBINIOJHEHHBIX 33JaHUM, ayJupOBAaHUE — I[I0 MPABUIBHOCTUA YCIBIIIAHHOW
uHpopMaluu, mpu Oecele ONEHUBACTCS KaK IMOATOTOBICHHOE H3IIOKEHHWE MaTepHuana, Tak U
CIIOHTaHHAsI MOHOJIOTUYECKAS M TUAJIOTUYECKasi peub 00yJaroIerocs.

TeMbl BOIIPOCOB JJIsI CAMOCTOSITEIbHOM MOJITOTOBKHU:

Yposens pre-intermediate
2xypc, 4cemectp
. Is technology a good or bad thing?
. How has technology changed society?
. Do you always trust technology?
. What are favourite types of food?
. Do you need to see what you eat? Why?
. Do you care where the food you eat comes from?
. Describe your favourite monument.
. How important is architecture?
. Which country has the best architecture?
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IIucrmennoe 3amanue:
Hamnucate cTaThio B XypHai O BaXKHOCTH 310POBOTO MUTAHUS

VYposens intermediate u upper-intermediate
2 Kypc, 4 cemectp
YCTHBIC 3a/1aHUSL:

Why do you think some people dislike brands?

Can you give any examples of successful or unsuccessful brand stretching?

How loyal are to you to the brands you have chosen?

What action can companies take if they start to lose market share?

What advertising media do you know?

What viral campaigns have you read about?

Can you give an example of a good TV advertisement? Are there any advertising practices that are
unacceptable?

ITuceMeHHBIC 3aaHus:

Hanmcanue npecc-pennza BooOpakaeMoro nmpoayKTa

Hanucanue npoTokosia coeanus 1o teme «Kak moBeICUTh y3HaBaeMOCTh OpeHIa»
Co3znmanue pe3eHTaIi 00 N3BECTHOM OM3HECMEHE

6. YueOHas 1uTepaTypa u pecypcsol
HH(OPMALOHHO-TEJJeKOMMYHHKAIIMOHHOM ceTu NHTepHeT

6.1 OcHoBHas TUTEpaTypa

1.  Ky3bmenxoBa, }O. b. Anrnwmiickuil s3p1k + aynuoszanucu B OBC : yuyeOHMK u
NPaKTUKYM Ui IpukiIagHoro 6akanaspuara / 0. b. Ky3pmenkoBa. — Mocksa : M3aarenscTBo
Opaiir, 2017. — 441 c. — (bakanaBp. Ilpuxnagnon kypc). — ISBN 978-5-534-00452-6. —
Texct : JIEKTPOHHBIN // 9bC IOpait [caiT]. — URL:
https://www.biblio-online.ru/bcode/398881

2. Jlepuenxo B.B AHI'JIMMCKUI S13bIK. GENERAL & ACADEMIC ENGLISH.
VY4eOHuk ans npukiaaHoro OakanaBpuara @uHAHCOBBIM yHHUBepcuTeT npu IlpaBurenbcTe
Poccuiickoii @enepannu (r. Mocksa), 2016 https://www.biblio-online.ru/book/757A0526-3441-
4924-B5C5-895FD9468F73

6.2. JlonmosHUTENBHAS TUTEpATypa

1.  EropoBa H.B., IIpocsunoBckas O.A. Improve your vocabulary and grammar.
Forclasswork and selfstudy; M: MockoBCKuii CTpOUTEIbHBIA TOCYIapPCTBEHHBIN YHUBEPCHUTET,
2012 http://www.iprbookshop.ru/16403.html

6.3. HopmartuBHbIe IpaBOBbIE JOKYMEHTHI U MHAS TpaBoBasi HHGOpMaLus
He ucnons3yrorcs.
6.4 nrepHeT-pecypchl

news.bbc.co.uk
wwWw.economist.com
www.guardian.co.uk
www.nytimes.com
www.telegraph.co.uk
www.themoscowtimes.ru
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6.5 MHple HCTOYHUKA

1. Koporkuna WM.b. AkagemMuuyeckoe NHUCBMO: NPOILECC, MPOAYKT M IPaKTHKA.
PAHXul'C; Briciias mikosia conuaibHbIX U 9KOHOMUYECKUX Hayk, 2017
2. Oununmosa M.M. JlenoBoii aHTTTUHCKHNA SA3BIK. 2-€ U31., UCTP. U 0. YUEeOHUK U

IPaKTUKYM JUIsl  akajeMudeckoro OakanaBpuara. M: MOCKOBCKMHM  IOCyAapCTBEHHBIN
yHuBepcuteT umenu M.B. Jlomonocosa, 2016

3. Kocruna 1.0, Kpakouu B.b., AHIniickuii sI3pIK AJ11 T'yMaHUTapueB, 2-€ U31.,
WCTIp. W JOMN. Y4eOHHMK M TPAaKTHKyM JUIs akajgeMudeckoro OakamaBpuara; M: Poccuiickuit
roCy/1apCTBEHHbIN T'YMaHUTApHBIA yHUBEpCUTET, 2016

4, [TorpeGnas No., CrenaHoBa E.H., Aarnmiickmii SI3BIK.
AFocusonCommunicationSkills B 2 4. Yuebnoe nocobue aist By30B; PocroB-na-Jlony: KOxHbIit
dbenepabHbIl yHUBEpCUTET, 2016

5. UYwuxwnesa JI.C., AHIIMACKUIA sA3bIK UId MyOnuuHbIX BhicTymuieHuid. English for
Public Speaking. 2-eu3n., ucnp. umon. YueOHoe mocobue s OakajaBpuaTta U MarucTpaTyphl;
M: ®unancoBbIl YyHUBepcuTeT npu [IpaBurensctee Poccuiickoit denepanum.

6.  David Cotton, Falvey David. New Language Leader; Pearson Education Limited,
2014Foley Mark. MyGrammarLab; Pearson Publish House; 2012

7. David Cotton, Falvey David. Market Leader, 3rd edition; Pearson Education
Limited, 2011

8.  Brook-Hart G. Business Benchmark; Cambridge University Press, 2007

9.  Sanabria, Seal. Academic Encounters. Listening and Speaking. 2™ edition,
Cambridge University Press, 2012

10. Espeseth, Seal. Academic Encounters. Reading and Writing. 2™ edition.
Cambridge University Press, 2012

11.  McCarthy M., O'Dell F. Academic Vocabulary in Use, 2008

12.  Brook-Hart G., Jakeman V.IELTS Complete, Cambridge University Press, 2012

7. MaTtepuajibHO-TeXHUYeCKas1 0a3a, MHPOPMALMOHHbIE TEXHOJIOTHH,
nporpaMMHoe odecrneyeHre H MHPOPMALMOHHbIE CIIPABOYHbIE CHCTEMbI

VYuebHas aynuTopus Ui MPOBEICHHS 3aHATHI JICKIIMOHHOTO THIIA; YKOMIUIEKTOBAaHA
CTEIMAIM3UPOBAHHOW MeOEebI0, TEXHHYECKUMH CPEIICTBAMH OOYYCHUS, CIY>KAIlIUMHU s
npecTaBiIeHus yueOHoi nHpopManuy 60IbIION ayIUTOPUH.

VYdeOHass ayauTOpuisi ISl TPOBEICHHS 3aHATUH CEMHHAPCKOTO THIIA, TPYIMIIOBBIX H
WHIMBUAYAIbHBIX KOHCYJbTAallMH, TEKYIIEro KOHTPOJIA U TPOMEXKYTOYHOM aTTecTaluw,
YKOMIUICKTOBaHA CHEIUAIU3UPOBAHHOW MEOENbl0, U TEXHUYCCKHMMHU CPEICTBAMH OOYUYCHHS,
00€CTIeYNBAIOIIUMH PEATTU3AIMIO IPOSKTUPYEMBIX PE3YIbTaTOB O0yUCHHUS.

[TomerneHne a1t CaMOCTOSATENFHONW PabOThl OOYYAIOMIMXCSl OCHAIIEHO KOMITBIOTEPHOU
TEXHUKOM C BO3MOXXHOCTBIO MOAKIIIOYCHUSI K ceTH «VHTepHET» M JOCTYNOM B 3JIEKTPOHHYIO
MH(POPMAIIMOHHO-00pPa30BaTEIBHYO CPEy.

Jnst o0ecriedeHns MpernoiaBaHusl AUCIHUILTUHBI TpeOyeTcs MOMELCHHE [Tl XpaHeHUS U
MPOPUITAKTUIECKOTO 00CITyKHMBaHUsI y4eOHOTO 000PY1I0BaHHUS.

HNudopManmoHHble CIPABOYHbIE CUCTEMBI 1 PeCyPChI

1. OBC «IPRbooks» http://www.iprbookshop.ru/

2. ObC «YHuBepcuterckass Oubmmoreka owmaitH» https://biblioclub.ru/index.php?
page=main_ub_red

3. Lexis Nexis Academic (Lexis Uni) https://lexisnexis.com/

4. OBC «MobunbHas 6ubanoteka JlutPecy http://biblio.litres.ru/

5. OBC «lOpaiit» https://biblio-online.ru/



6. Nudopmarmonnas CIpaBOYHAs cucreMa KoncynbranT
[Tnroc http://www.consultant.ru/

7. UadopmanmonHas cripaBodHas cuctema ['apant http://www.garant.ru/

8. IlpodeccuonanpHas 6a3a maHHbIX Scopus https://www.scopus.com/

9. IlpodeccuonanpHas Oa3a
nanabix Web of Science (WoS) https://webotknowledge.com/

10. UHurepdaxc CIIAPK. DKOHOMHYECKAst CTaTHUCTHKA o
perunonam http://www.spark-interfax.ru/ru/statistics

11. ba3za pganHbIX HcciaenoBaHUT MOCKOBCKOIO MHCTHTYTa COLMAIbHO-KYJIBTYPHBIX
nporpamm http://miscp.ru/

12.  MupoBbie MIPAKTUKH Smart City: OTKpHbITast Oa3za
3HaHU# https://ict. moscow/projects/smart-cities/

13.  ATiac KyJbTypHBIX PECYPCOB U YUpEXKIEHUM KyJIbTyphl Poccuiickoii Denepanuu
https://www.culture.ru/atlas/russia

14. baza cTraTUCTHYECKMX [J@aHHBIX c(]epbl KyJbTYphl €BPONEHCKHX CTpaH
https://www.culturalpolicies.net/web/compendium.php

TexHn4yeckue u NMporpaMMHbI€ CpEaACTBa oﬁyqemm

Hns  obecriedyeHUs]  MpeNojaBaHUs — JUCLUUIUIMHBL  HCIOJIb3yeTcs — Habop
JEMOHCTPAIIMOHHOTO 000PYIOBAHHS:
1. Hoyroyk (Windows 8.1 wmm 10) ¢ mporpammubiM obOecriedeHrem LibreOffice u
(wm) moHoO0K (Win 8.1) ¢ mporpammasiM ob6ecnieuenrem Office Standart;
2. Ilpoekrop.
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YpoBeHb Pre-intermediate
MucbMeHHble 3aaaHuA
I. Complete the sentences with the words in the box.

Moferrals inrusive | maishols  Taunched  glass coldcaling  viral |
_privacy _ __loyalty _ _ _ inteligence _ " _ i

1 A lot of people become irritated by . They don’t want companies

contacting them without an appointment.

2 Sometimes the post we receive is full of . Why do companies have to

send out leaflets to everybody in the street?

3 Women tend to be very receptive to word-of-mouth . They love

hearing information about good products.

4 There is strong resistance to marketing these days. You know what I

mean, those unsolicited emails that fill your inbox, for example.

5 Customer schemes have been around for a long time and are

becoming even more important as the competition to keep customers grows.

6 These days we are all perceived as consumers because more and

more companies have the means to know how we behave and think.

7 The amount of information that retailers can gather about us makes some people worry

about their

8 The company a range of products specifically tailored to women.

9 Companies use this market to figure out the best time to call

customers.

10 Using pre-existing social networks to produce increased brand awareness is known as

marketing.

I1. Complete the presentation with the phrases (a—e).

a) A funny thing happened to me the other day.

b) So, to go back to what | was saying earlier.

) So, what is marketing?

d) Anyway, I’'m not here to tell you about my purchasing disasters.

e) Now you’re probably wondering, what’s the significance of all this?



Marketing is a far more complex process than just selling. (11) Well, there are five key
processes: opportunity identification, new product development, customer attraction, customer

retention and loyalty building and, finally, order fulfilment.

(12)  Well, if a company handles all of these processes well, it will probably be successful.
But let me give you an example of how it can go wrong. (13) I was looking for a special
gift for my partner and I found just the thing — a weekend away in a country house hotel with
free dinner and drinks. It seemed a fantastic deal but when we arrived at the hotel, it was
dreadful. It didn’t look anything like the pictures on the website and the free dinner and drinks
turned out to be fish and chips from a shop in the village! The product certainly didn’t live up to
the advertising. (14)  This new campaign is going to give us a competitive advantage.

(15) Successful marketing needs to do well in all five processes.

I11. Choose the correct options to complete the article.

A. THE POWER OF WOMEN

Women account for about 85 per cent of all consumer purchases and represent the majority of
shoppers online. Working women aged 24-54, of (1)whose/whom the US has 55 million, are a
very powerful force in the marketplace these days, in all product areas. Companies (2)what/who
already acknowledge that women are in charge of shopping talk about the customer as ‘she’.
However, most of the people (3)who/which make up the top management in most companies are
still men. (4)Which/What these companies need to do is to change their marketing strategies if
they are to remain competitive.

However, marketing to women isn’t just about changing the colour of a product to pink. The
producer has to recognise (5)that/what the female consumer really wants and then come up with
ideas and solutions. Companies (6)who/where wish to sell to women have to adjust their
marketing to use subtler methods. Smart companies, (7)that/where changes have already been
made, have done so by paying more attention to style and form and shifting away from TV ads in
favour of promotions in venues women trust, such as reviews in women’s magazines and spots
on TV shows like Oprah. Even companies like Harley Davidson, (8)where/whose traditional
target market is very male-dominated, have now added a section on its website (9)which/what is
aimed at female motorcyclists. However, female business owners, (10)whom/who have long
waited to be treated as equals with their male contemporaries, are still fighting to be totally
accepted in the business world.

IV. Rewrite these pairs of sentences and as one sentence without changing the meaning.

1. Young customers visit our stores. They are usually in their 24-34 age bracket.

2. Procter and Gamble is a manufacturer of household products. It has created various women-
specific products.

3. Many large customers cut their marketing budgets. They are switching to viral marketing.

4. They need to re-launch their marketing campaign. It flopped with young customers.

5. Retailers need to take into account the spending power of women. Women are responsible
for most household purchasers.

6. Their last advertising campaign was mainly focused on baby boomers. It was a huge success.

V. Read the text and complete the tasks.



Big names prove worth in crisis

John Gapper

For companies whose financial
value depends heavily on the health
of their brands, the severity and
ahruptness of the recession was a
challenge. The abruptness with
which many consumers stopped
spending, and large companies
reduced capital invesiment, caused a
shock to the system. Many compa-

0 nies experienced not only the

financial crisis, but also a crisis of
confidence.

Marketers and advertising agen-
cies preach the gospel that the

15 companies that emerge best out of

recessions are those that maintain
their marketing budget and protect
brands when the going gets tough. In
practice, few companies were cer-

20 tain enough of the future to comply.

Yet some of the Doomsday scenarios
about the value of brands in the post-
recession world have not come to
pass. Emerging from the recession,

2¢ luxury poods companies and many

other consumer brand companies are
enjoying a rehound.
The underlying value of any brand

True or false? (lines 13-42)

a)
b)

c)
d}

4

5

§

v ]

— the premium commanded by prod-
ucts and services with strong
reputations and identities — has not
been eliminated by the crisis. Even
those companies that did not invest
heavily in their brands in the worst
times are regaining some confi-
dence, “Brands outperform in good
times and when there is a recession
they do go down. but they come out
the other side with a sustainable
advantage,” says Joanna Seddon,
chief executive of MBO, the organi-
sation that compiles the ranking.
The nature of brands continues to
evolve. Techmology rather than
marketing is now the defining char-
actenistic of seven of the top 10
brands, with Coca-Cola, McDon-
ald’s and Marlboro making up the
other thiee. Google remains the
world’s most valuable brand, but
edging up close behind it are two
other technalogy companies, IBM
and Apple. Both of these outrank
Microsoft, whose brand value was
siable during the year. The resur-
gence in Apple under Steve lobs,

The value of brands was completely destroyed

during and after the recession.

Companies that did not invest in their brands

have been totally eliminated.

The value of brands goes down during recessions.
Cuompanies with valuable brands do better than

those without in the long run.

T

through the iPod, the iPhone and
now the iPad, continues unabated
and, on present trends, it eould be
pressing Google far first place
within a vear or two, Tha is a tribute
to 2 company that inspires devation
AMONZ CUstomers.

It may also be a reflection of the
value of inspirational leadership,
and the way in which consumers
identify some of the world’s most
valuable brands, such as Oracle and
Starbucks, with founders who
embody their qualities. Larry Ellison
of Oracle and Howard Schultz of
Starbucks are not only the founders
but keepers of the flame. The social
media heom led by companies such
a3 Facebook and Twitter—as well as
the rise in smartphones led by
Apple — hias had a broader impact on
the top 100. Tt has hoansted mobile
operafors such as Verizon and
AT&T, despite the complaints of
iPhone users about AT&T’s 3G
COVErage.



Which of the brand(s) mentioned in lines

43-82 ...

a) relate to technology-based companies or their
products?

b) relate to non-technology companies?

¢) istop in the rankings?

d) is technology-based, and below three other
technology companies?

e) are names of products related to a technology
company?

f) have grown partly because of the success of
other brands?

VI. Listen to the talk and complete the tasks.
Listening

You will hear a sales manager, Steven Pitcher, presenting a product, Graffiacom,
to a group of potential investors. For questions 1-10, write one or two words or a
number in each gap to complete the sentences. You will hear the recording twice.

Example: Graffiacom is a system for making _ digitaldisplays .

The screen at the presentationis ... ... c;lengand
The system consists of a computer with a camera and ... -

The first hand-held device that they designed consisted of a ... -
Until now, Graffiacom has mainly been used at

The turnover for this year is expected to be around £ ..o, -
The presenters have recently signed a contract to rent out the system ata ...

Steven Pitcher feels that the product has more than just
They have contacted over 50 art colleges as part of their

T = T N = I = L I e I

Steven Pitcher imagines that in art colleges, images will be drawn on a
than a large screen.

10 Steven Pitcher feels that the product is good for encouraging ..., -

YCTHble 3afaHusA:

1. What is your opinion of marketing in the era of globalization?
2. How do marketing techniques differ from country to country?
3. How much of marketing is lying?
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